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Bowers  Guilty 

Klansman  sentenced  to  life  for  Dahmer  murder 
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Family  sees 
justice  after 
32  years 


HATTIESBURG  —  EHie 
Dahmrr  had  cried  many  times  in 
the  32  years  since  her  husband's 
death. 

But  the  tears  she  shed  Friday 
were  ones  of  ioy  and  thanksgiv¬ 
ing.  They  came  moments  after  a 
)ury  pronounced  one-time  Imper¬ 
ial  Wiiard  Sam  Bowers  fpiilly  of 
killing  her  husband. 

“These  tears  that  1  am  shed¬ 
ding,  I  am  shedding  for  Vernon 
because  I  know  he  is  looking  at  us 
today,"  said  the  73-year-old 
widow. 

Two  carloads  of  Klansmen 
fireborobed  the  Dahmer  home 
Jan.  10.  1966.  In  1966  and  1969. 
juries  convicted  four  Klansmen, 
but  the  man  identified  as  order¬ 
ing  the  raid  was  never  convicted, 
despite  four  trials.  Each  of  Bow¬ 
ers’  previous  trials  ended  in  mis¬ 
trials  when  jurors  could  not  agree 
unanimously. 

On  Friday,  the  result  was  dif¬ 
ferent.  The  Dahmer  family  wait¬ 
ed  and  watdied  from  the  balcony 
as  the  clerk  read  the  unanimous 
verdict:  “We.  the  jury,  find  the 
defendant  guilty  of  murder.” 

Afterwa^,  the  family  met  with 
jurors,  thanking  them.  Family 


Jury  reaches 
verdict  in  less 
than  4  hours 

By  Bavorhr  Potttgraw  Kraft 


HATTIESBURG — Former  Ku 
Klux  Klan  Imperial  Wizard  Sam 
Bowers  left  the  courtroom  in  cus¬ 
tody  Friday  while  the  family  of 

slain  NAACP  _ 

leader  Vernon  — 
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The  jury  took  only  3'li  hours  to  convict  former  Ku  Klux  Klan  Imperial 
Wizard  Sam  Bowers  in  the  murder  of  NAACP  leader  Vernon  Dahmer. 
But  the  trial  that  resulted  in  that  verdict  took  32  years  to  bring 
about.  And  The  Clarion-Ledger  in  Jackson,  Miss.,  played  a  significant  role 
in  making  it  happen. 

Bowers,  who  ordered  the  fire-bomhing  of  Dahmer's  home  in  1966,  had 
been  tried  four  times  before  -  each  resulting  in  a  mistrial  and  his  freedom. 
Then  came  a  remarkable  chain  of  reporting  events: 

In  January  1998,  Clarion-Ledger  reporter  Jerry  Mitchell  revealed  that 
another  Klansman  convicted  in  the  Dahmer  murder  never  served  any  of  his 
life  sentence.  Mitchell  tracked  the  man  down  in  Louisiana. 


In  February,  after  providing  Mitchell 
with  tapes  and  letters  expressing 
sorrow  about  the  killing,  the  man  turned 
himself  in.  He  became  a  key  witness  in 
the  new  case  against  Bowers. 

In  March,  The  Clarion-Ledger 
revealed  that  FBI  documents  showed 
that  Bowers  had  tampered  with  a  jury 
in  his  1968  trial  to  ensure  that  he  never 
went  to  prison. 

In  May,  Bowers  was  rearrested. 

In  August,  he  was  convicted. 

Significantly,  this  was  not  the  first  time  reporter  Mitchell  had  such 
impact.  A  few  years  earlier,  his  stories  helped  prompt  the  arrest  and 
conviction  of  Byron  De  La  Beckwith  for  the  1963  murder  of  civil  rights 
leader  Medgar  Evers. 

That  was  justice  delayed,  too.  But  in  that  case  -  and  in  the  Bowers 
conviction  -  justice  eventually  prevailed,  thanks  to  a  courageous  newsman 
who  wouldn't  quit  and  to  a  bold  newspaper  dedicated  to  assuring  that  the 
full  story  be  told. 
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Justice  Delayed 
But  Not  Denied 


IT'S  NOT 
TOO  LATE. 

AND  irs  STILL  FREE. 


Recently,  Media  Passage 
mailed  questionnaires  to 
newspapers  for  Media  Kits 
OnLine^^,  an  easy-to-use, 
Internet-based  newspaper 
media  kit  website. 

Media  Kits  Online™  is 
the  only  site  where 
advertisers  can  access 
the  most  current 
marketing  and  readership 
information  for  hundreds 
of  U.S.  newspapers. 

If  you  returned  the 
questionnaire,  you'll  reach 
clients  a  whole  new  way. 

If  you  haven't,  it's  not 
too  late  to  get  your 
paper's  marketing, 
readership  and  special 
section  information  posted 
on  the  Internet  now. 

Any  questions? 

Contact  Kingsley  Anthony 
at  212  386  2924  or 
kinga@mediapassage.com. 
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BS?P  CALENDAR 


OCTOBER 

8-11 

Society  of  Environmental  Journalists  1 

Annual  Conference.  Chattanooga.  Tenn. 

S  M  T  W  T  F  S 

~1”2“3 

14-17 

Associated  Press  Managing  EJditors  Annual 
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11  12  13  14  15  16  17 

Calif. 

18  19  20  21  22  23  24 

15-16 

25  26  27  28  29  30  31 

IFRAAVAN  The  World  Electronic  \ 

Publishing  Conference.  Lyon.  France  , 

17-20  Western  Classified  Advertising  Conference,  Cheyenne  Mountain 
Conference  Resort,  Colorado  Springs,  Colo. 

19-22  Advertising  Media  Credit  Executive  Assixiation  International, 


Tropicana  Hotel,  Las  Vegas 

20-22  International  Newspaper  Group  Conference.  Marriott  Biscayne 
Bay  Hotel,  Miami 

22-24  Society  of  Professional  Journalists  National  Convention,  Sheraton 
Universal  City/Universal  City  Hilton  &  Towers.  Los  Angeles 

26- 28  American  Association  of  Independent  News  Distributors  Fall 

Conference,  Golden  Nugget  Hotel.  Las  Vegas 

27- 2  1998  ScK’iety  of  American  Travel  Writers  Convention.  Hyatt 

Regency  Hotel,  Jerusalem.  Israel 

28- 30  New  England  Newspaper  Association  Annual  Fall  Convention. 

Killington  Grand  Hotel.  Killington,  Vt. 

29- 1  Associated  Collegiate  Press/National  Scholastic  Press  AssiK'iation 

National  Convention.  Hyatt.  Kansas  City.  Mo. 


NOVEMBER 
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News  World  Conference,  Fira  Palace 

Hotel.  Barcelona 
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22  23  24  25  26  27  28 

Associated  Collegiate  Press  National 

29  30 

College  Media  Convention.  Hyatt 

Regency  Crown  Center.  Kansas  City,  Mo. 

11-13  Fifth  Interactive  Publi.shing  Europe  Conference.  Zurich 
15-18  Southern  Newspaper  Publishers  Association  Annual  Convention. 
BiK'a  Raton  Hotel,  Bix'a  Raton,  Fla. 


18- 21  Suburban  Newspapers  of  America  Classified  Advertising 

Managers'  Conference.  Hyatt  Regency  on  the  River  Walk,  San 
Antonio,  Texas 

19- 22  National  Scholastic  Press  Association  Fall  High  School 

Journalism  Convention.  Marriott  Wardman  Park.  Washington. 
DC. 
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HOT  TYPE 


Israeli  publisher 
jaiied  for 
wiretapping  rivals 

The  publisher  of  Israel’s  second 
biggest  newspaper,  Ma’ariv,  has  begun 
serving  an  eight-month  jail  sentence  for 
wiretapping  editors,  directors  and  an 
accountant  of  the  rival  Yecliot  Ahnmot 
newspaper. 

Publisher  Offer  Nimrodi  reportedly 
arrived  in  style  at  the  Maasiyahu  Jail,  east 
of  Tel  Aviv,  United  Press  International 
reported.  His  lawyer  drove  him  to  a  police 
car  that  sped  through  the  prison’s  open 
gate  so  reporters  and  photographers  just 
got  a  glimpse  of  him. 

The  Prisons  Authority  said  Nimrodi 
was  assigned  to  a  four-bed  cell,  and  his 
sentence  will  be  cut  by  one-third,  as  is 
customary,  if  he  behaves. 

Nimrodi  had  asked  President  Ezer 
Weizman  to  pardon  him,  but  ministers 
were  reluctant  to  consider  the  matter. 

Justice  Minister  Zahi  Hanegbi,  who 
usually  handles  such  requests,  opted  out 
on  the  grounds  that  his  mother  writes  for 
Ma’ariv.  His  usual  replacement.  Labor 
Minister  Eli  Yishai,  said  he  was  too  busy. 
The  cabinet  secretariat  reportedly  failed 
to  find  a  willing  minister  and  told  the 
Justice  Ministry  to  find  one  itself.  Finally 
Interior  Minister  Eli  Suissa  agreed  to  han¬ 
dle  the  matter. 

A  Justice  Ministry  spokesperson 
declined  comment  on  a  suggestion  that 
ministers  feared  the  wrath  of  Ma'ariv, 
and  Nimrodi’s  attorney,  Dan  Avi- Yitzhak, 


similarly  rejected  the  notion  that  officials 
feared  the  newspaper’s  retaliation. 

Avi-Yitzhak  declined  to  state  the 
grounds  for  Nimrodi’s  request.  The 
Justice  Ministry  source  said  the  prosecu¬ 
tion  opposed  a  pardon  because  the  argu¬ 
ments  mirrored  those  the  defense  made  in 
court.  The  court  rejected  them. 

Nimrodi  said  he  had  only  fought  back 
at  rival  Yediat  Ahranot,  whose  former  edi¬ 
tor,  Moshe  Vardi,  received  a  two-month 
suspended  sentence  for  receiving  record¬ 
ings  made  in  Ma’ariv.  Journalists  forced 
Vardi  to  resign. 

States’  Latest 
News  on  track 

Available  to  airline  passengers  for  the 
past  eight  years.  States  News  Service’s 
Latest  News  is  scheduled  to  begin  serving 
train  passengers  within  days. 

Similar  to  Germany’s  Der  Tag  (see 
story,  p.  34),  although  never  intended  for 
en-route  printing,  Late.st  Ne\v.s  brings 
news  and  advertising  to  passengers  of  sev¬ 
eral  airlines  flying  out  of  New  York  and 
Washington,  D.C.  Thousands  of  copies  of 
the  20-page  newsletter  are  printed  in  sev¬ 
eral  late-afternoon  and  early-evening 
press  runs,  bringing  the  latest  wire  service 
reports  to  a  desirable  demographic  seg¬ 
ment  (E&P,  Sept.  6,  1997,  p.  14). 

“We’re  about  to  start  feeding  the 
Amtrak  Metroliner  in  about  a  week,” 
States  owner  and  editor  Leland  Schwartz 
said  early  this  month.  For  the  passenger 
rail  service  linking  major  Northeastern 


cities,  newsletters  from  existing  print 
sites  will  go  out  to  Washington,  D.C.’s 
Union  Station  and,  eventually,  to  New 
York  City’s  Penn  Station. 

For  riders  boarding  in  Baltimore  and 
Philadelphia.  Schwartz  said,  print  sites 
will  be  added  later  in  those  cities  “so  the 
copies  are  fresh.”  —  Jim  Rosenberg 

Shooting  extra 

When  an  angry  former  Riverside, 
Calif,  city  worker  shot  the  mayor,  two 
city  council  members,  and  three  cops  at 
City  Hall  the  Press-Enterprise  went  to 
press  with  its  first  extra  edition  since 
World  War  11.  It  involved  printing  lO.OOO 
copies  —  with  a  four-page  extra  covering 
the  story  —  and  rushing  them  to  hawkers 
to  sell  in  downtown  Riverside  and  San 
Bernardino,  at  nearby  shopping  malls 
and  around  the  scene  of  the  crime. 

The  166,(M)()-circulation  Press-Enter¬ 
prise  said  sales  were  brisk,  and  the  extra 
was  used  in  TV  news  broadcasts. 

Colorado  eclipse 

On  Oct.  1,  readers  of  the  Montrose, 
Colo.,  Morning  San  had  to  get  to  the  third 
paragraph  of  a  Page  One  report,  based  on 
a  press  release,  to  find  out  that  the  paper 
had  been  sold  —  and  closed.  But  alert 
readers  got  a  clue  in  the  slogan  below  the 
nameplate.  The  Sun's  usual  logo  — 
“Without  the  SUN — you’re  in  the  dark” 
—  had  suddenly  changed. 

In  what  turned  out  to  be  the  final  edi¬ 
tion.  it  said.  “Now  you’re  in  the  dark.” 


Southern  hospitality:  Sun-Times 
scribe  mugged  after  game 


First  the  Atlanta  Braves  mugged  the 
Chicago  Cubs  in  their  first  playoff 
game  inside  Turner  Field.  Then  an 
Atlanta  thug  mugged  Chicago  Sun- 
Times  sportswriter  Mike  Kiley  outside 
Turner  Field. 

Kiley  was  robbed  about  9  p.m.,  after 
covering  the  Sept.  30  playolT  game, 
which  Atlanta  won  7-1. 

“I  keep  trying  to  remember  his  exact 
words.”  Kiley  wrote  in  a  Sun-Times  col¬ 
umn  the  next  day.  ‘“Give  me  your  wallet 
now  or  I’ll  shoot  you.’  Or  was  it,  ‘I’ve 
got  a  gun.  give  me  your  wallet  or  I’m 
shooting’?  . . .  When  a  gun  is  pointed  at 


your  stomach,  words  tend  to  blur  and 
your  mind  races  and  freezes  simultane¬ 
ously.” 

Kiley  said  security  arrangements  at 
the  Atlanta  stadium  may  have  worked  in 
favor  of  the  gunman,  who  netted  about 
$50  in  cash  and  the  writer’s  credit  cards. 
“Because  Turner  Field  shuts  down  like  a 
prison  cell  block  after  the  fans  go  home, 
there  is  one  inconvenient  exit  for 
reporters,  who  work  hours  after  the 
game.  There  is  a  lighted  media  parking 
lot,  but  it’s  prohibited  to  out-of-town 
journalists  in  the  playoffs,  so  VIPs  and 
celebrities  can  use  the  space,”  wrote 


Kiley,  who  had  begun  the  two-block 
walk  to  his  car  when  he  was  robbed. 

Braves  spokesman  Jim  Schultz  told 
the  Associated  Press  that  the  team 
changed  arrangements  for  Game  2  of  the 
playoffs  to  keep  open  a  gate  near  the 
public  lots  for  at  least  two-and-a-half 
hours  after  the  game,  and  to  make  more 
cabs  available  to  late-working  reporters. 

“It’s  a  very,  very  unfortunate  inci¬ 
dent,”  Schultz  said.  “We  are  responding 
with  what  we  think  are  appropriate  secu¬ 
rity  measures.” 

No  arrest  had  been  reported  in  the 
incident.  —  Mark  Fitzgerald 
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Jupiter  Communications,  the  recognized  leader  in 
online  research  and  analysis,  has  created  the 
Jupiter  Digital  News  Forum  to  shed  light  on  how 
the  Internet  is  changing  the  news  business.  Heavy- 
hitters  across  all  media  will  discuss  and  debate 
such  issues  as: 

•  New  Medium,  New  Content:  How  Traditional 
Journalism  Translates  Online 

•  Finding  the  Pot  of  Gold:  Subscription  & 
Commerce  Strategies 

•  Web  Local  Content:  Is  It  More  than  Just 
Listings? 

•  Advertising:  A  Revenue  Source  Worth 
Betting  the  Bank  On? 

Whether  you’re  already  online  or  planning  to  be, 
you’ll  learn  more  about  the  perils  and  opportunities 
of  online  news  and  generate  more  ideas  in  these  two 
jam-packed  days  than  at  any  other  industry  event. 
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Speakers  Include: 

Brian  Williams,  Anchor  &  Managing  Editor, 
"The  News  with  Brian  Williams",  MSNBC 

Thomas  Curley,  President  &  Publisher, 

USA  Todav 

Rich  Karigaard,  Publisher,  Forbes 
Steve  Coll,  Managing  Editor,  Washington  Post 
Linda  McCutcheon,  President,  Time  New  Media 
Peter  Winter,  President,  Cox  Interactive  Media 
Andrew  Nibley,  President,  Reuters  New  Media 
Anthony  Gottlieb,  Executive  Editor,  The  Economist 
Merrill  Brown,  Editor  in  Chief,  MSNBC 

Martin  Nisenholtz,  President, 

New  York  Times  Electronic  Media 
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To  register  or  receive  your  free  conference  brochure: 

Call:  800-601-2862  or  212-780-6060  x1 42  Web:  www.jup.com/events/forums/news  E-mail:  hema@jup.com 
Exhibit  or  sponsorship:  Rich  Regan,  212-780-6060  x138  E-mail:  rich@jup.com 
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Free  online  classifieds  apply  pressure  to  the  old  model  of  advertiser-paid 
classifieds:  How  do  you  compete  with  money-losing  darlings  of  Wall  Street? 


by  Mark  Fitzgerald 


inating  the  middle¬ 
man,”  Thomson 
Interactive  Media 
CEO  Jonathan  Sheer 
said.  “The  core  of 
our  newspaper  strat¬ 
egy  is  to  be  an  inte¬ 
grator  and  a  market- 
maker.  We  think  we 
can  use  that  opportu¬ 
nity  to  expand  the 
franchise.” 

Indeed.  Thomson’s  charge  more  for  them.” 

newspapers  have 
built  solid  profits  — 
about  $3  million  a  year  —  by  using  their 
Web  sites  to  upsell  classified  advertisers 
into  bigger  and  graphic-enhanced  ads. 

Sheer  said.  Using  its  business  model,  a 
paper  with  just  50,000  circulation  has  the 
potential  to  generate  at  least  $1.2  million 
in  annual  revenues,  he  said. 

“Even  with  smaller  newspapers,  the 
Internet  has  the  potential  to  be  the  great 
leveler  in  getting  national  advertising  dol¬ 


lars,”  added  Adam 
Leff,  chief  operating 
officer  and  vice 
president  of  Ad-Star 
Publishing  Systems, 
an  electronic  classi¬ 
fieds  ad  delivery 
platform. 

Still,  there  is 
no  doubt  the  prolif¬ 
eration  of  free 
Web  classifieds 
will  begin  to  hurt 
—  and  soon,  says 
Anne  Williams, 
director  of  new  media  for  the  Village 
Voice,  the  New  York  City  alternative 
weekly. 

“Classified  ads  are  becoming  a  com¬ 
modity,”  Williams  said.  “They  may  not  be 
going  to  an  entirely  free  model,  but  it’s 
going  to  be  harder  and  harder  to  charge 
more  for  them.” 

"This  is  the  first  conference  I’ve  been  at 
where  you  can  see  we  are  facing  some 


“Classified  ads  are 
becoming  a  commodity. 
They  may  not  be  going  to 
an  entirely  free  model, 
but  it’s  going  to  be 
harder  and  harder  to 


Free  classified  ads  on  national  Web 
sites  such  as  Yahoo!  pose  the 
biggest  threat  yet  to  newspaper’s 
most  important  advertising  franchise,  ana¬ 
lysts  agreed  at  the  Editor  &  Publisher 
Online  Classifieds  industry  Symposium  in 
St.  Louis.  Oct.  5-7. 

Consider  Classifieds  2000,  said  new 
media  consultant  Peter  M.  Zollman: 
“They  have  a  database  of  about  one  mil¬ 
lion  ads.  Now  frankly  some  of  those  ads 
are  old.  They’re  poorly  written.  They’re 
not  targeted  in  any  meaningful  way.  But 
they  have  one  advantage:  They’re  free.” 

Classifieds  2000  and  Yahoo!  can  give 
away  ads  because  they  consider  classified 
to  be  content,  and  so  they  sell  the  value 
added  around  them.  In  effect,  Merrill 
Lynch  analyst  Lauren  Fine  said,  they  plan 
to  make  money  by  selling  the  ads  around 
the  ads. 

“I  would  watch  Yahoo!  very  carefully,” 
Fine  said.  “The  local  business  newspapers 
have  is  fine  for  now  because  not  . — 
everybody  is  online.  People  still  like 
the  medium,  and  newspapers  . . .  have 
the  initial  advantages  of  market  share.] 

But  you  are  facing  a  business-transi¬ 
tion  model  that  takes  your  most  prof-, 
itable  business  source  and.  over  time,  m 
drives  down  prices.” 

It  could  be  that  newspapers  will  t« 
find  Pyrrhic  victory  in  protecting  the^  [ 
classified  ad  franchise. 


which  last] 
year  amounted  to  $17  billion.  Fine! 
says.  In  aggregating  classified  adver-| 
tising,  newspapers  are  acting  as  the! 
middleman  in  a  medium  that  isi 
squeezing  out  middlemen.  i 

“Ultimately,  you  all  may  be  thei 
winners  in  this,”  Fine  said.  “But  L 
guess  the  key  is.  Do  you  lose  for  win-; 
ning?” 

A  lot  of  newspapers  are  betting  it 
won’t  work  out  that  way. 

“1  disagree  that  the  Internet  is  elim- 


Newspapers 
fear  these  sites 
hearken  the 
dawn  of  a  new 
model: 

Free  classified 
ads  provide  the 
content,  and 
banner  ads 
provide  the 
revenue. 
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very  well-heeled  competitors,”  added 
Keith  Yocum,  director  of  online  classi¬ 
fieds  for  Boston  Globe  Electronic 
Publishing. 

And  the  experts  agreed  that  these  new 
national  category  killers  have  an  advan¬ 
tage  beyond  amassing  huge  numbers  of 
ads  by  offering  them  for  free:  Unlike 
newspapers,  these  startups  don’t  have  to 
make  money. 

At  a  time  when  newspapers  are  capital¬ 
ized  for  barely  one-and-a-half  times  rev¬ 
enues,  Web  classified  ventures  are  being 
showered  with  money  —  despite  finan¬ 
cial  losses.  Merrill  Lynch’s  Fine  noted 
that  eBay,  the  hot  new  online  auction  site, 
has  revenues  of  about  $30  million,  but  a 
$1.4  billion  market  capitalization  as  of 
Oct.  6. 

“Wall  Street  is  applauding  them,  and 
you  all  are  stuck  with  people  like  me, 
who  downgraded  the  whole  newspaper 
sector  the  other  day,”  Fine  told  the  news¬ 
paper  managers.  “You  are  not  used  to 
competition,  and  you  certainly  are  not 
used  to  what  you  could  call  irrational 
competition  that  is  not  expected  to  be 
profitable.” 

Fine  argued  that,  ultimately,  virtually 
all  classified  advertising  will  appear 
online  rather  than  in  print. 

But  that  doesn’t  mean  newspapers 
should  adopt  a  new  online  classifieds 
business  model,  said  Gene  Tye,  presi¬ 
dent  of  Advantage  Marketing.  Tye  is  the 
former  president  of  ClassiFACTS,  an 
early  online  classified  venture  for  news¬ 
papers. 

“Their  model  is  national  and  free.  Your 
business  model  is  local  and  paid.  You  can 
only  lose  if  you  get  into  a  game  of  chas¬ 
ing  their  model,”  Tye  said. 

Indeed,  online  classifieds  are  already 
demonstrating  that  it  can  help  print 
linage,  several  newspapers  say. 

“We  have  turned  banner  advertisers, 
who  were  not  print  people,  back  into  our 
print  products.”  said  Michael  O’Hara, 
general  manager  of  the  Princeton,  N.J.- 
based  community  newspaper  chain 
Packet  Publications. 

“Even  with  the  commoditization  of 
classified.”  added  Williams  of  the  Village 
Voice,  “a  unique  brand  can  still  maintain 
much  of  the  revenue  they’ve  enjoyed  in 
print.  Branding  will  become  much  more 
important  in  online.” 

“We’ve  got  to  remember,”  Williams 
added,  “we  are  not  Just  protecting  a  fran¬ 
chise  with  online  classified  —  we  are 
growing  it.”  IH 


INTERNATIONAL 

Dallas,  not  Miami, 
hosts  U.S.-Cuba  diaiogue 

Dallas  daily  brings  Cuban  and  U.S.  officials 
together  but  excludes  hard-core  anti-Castro  faction 


by  Robert  Neuwirth 

hat  a  difference  a  thousand 
miles  makes. 

When  the  Dallas  Morning 
News  sponsored  a  two-day  conference 
featuring  Cuban  and  U.S.  government 
officials  and  academics,  it  sparked  little 
controversy  in  the  city’s  small  Cuban  exile 
community. 

“Initially,  there  was  condemnation.” 
said  Ricardo  Chavira,  assistant  managing 
editor.  "The  source  of  anger  was  that  we 
would  bring  Cuban  officials  here.” 

But  the  newspaper  convinced  local 
Cuban  leaders  to  keep  an  open  mind  about 
the  appearance  by  Castro  emissaries.  The 
Sunday  before  the  conference,  the 
Morning  News  ran  a  20-page  special  sec¬ 
tion  on  Cuba. 

In  Miami  —  l.3(X)  miles  away  —  the 
reception  to  the  local  paper  sponsoring 
such  a  conference  would  probably  have 
been  altogether  different.  “It  was  not  a 
balanced  panel,  from  what  I  saw,”  said 
Ninoska  Perez,  spokeswoman  for  the 
Cuban  American  National  Foundation,  a 
conservative  emigre  group  in  Miami.  She 
criticized  the  lack  of  panelists  who  strong¬ 
ly  oppose  the  Castro  regime  and  said  most 
of  the  Cuban  exile  participants  favored 
dialogue  over  isolation. 

If  the  Miami  Herald,  often  accused  by 
anti-Castro  groups  of  pandering  to  Castro, 
had  sponsored  such  a  conference,  "there 
would  be  outrage  in  the  community.” 
Perez  declared. 

In  Dallas,  85  people  paid  $150  each  to 
attend  the  Sept.  28-29  event.  Featured 
speakers  included  Carlos  Fernandez  de 
Cosio.  from  the  Cuban  Foreign  Ministry, 
and  Fernando  Remirez.  from  the  Cuban 
Interests  Section,  the  unofficial  embassy 
in  Washington.  Others  included  a  profes¬ 
sor  from  the  University  of  Havana  and  a 
Cuban  Catholic  church  official. 

From  the  emigre  community,  represen¬ 
tatives  from  the  Cuban  Committee  for 


Democracy  and  Cambio  Cubana  were  on 
the  panel.  The  Cuban  American  National 
Foundation  —  far  more  militant  than 
groups  on  the  panel  —  was  not  invited, 
though  Morning  News  reporters  had  con¬ 
ducted  extensive  interviews  with  Perez  for 
the  special  section. 

“We  think  it  was  a  success,”  editor 
Ralph  Danger  said  of  the  $30,(KX)  meet¬ 
ing.  “There  was  a  dialogue  that  had  never 
existed  before.” 

Chavira  said  the  event  allowed  for 
some  informal  contacts  between  Cuban 
exiles  and  Cuban  government  officials. 

Dallas  has  few  Cuban  Americans.  Its 
Hispanic  population  is  mostly  of  Mexican 
origin,  reflected  in  the  paper’s  internation¬ 
al  coverage.  The  Morning  News  has  four 
full-time  reporters  in  Mexico  —  more 
than  any  other  U.S.  paper,  according  to 
Danger  —  and  one  roving  reporter  sta¬ 
tioned  in  Panama. 

But  editors  said  that  Texans’  long  histo¬ 
ry  of  contacts  with  Cuba  go  back  to  before 
the  1959  revolution  that  brought  Castro  to 
power. 

"The  Morning  News  —  unlike  any  other 
news  organization  —  is  able  to  share  infor¬ 
mation,  resources  and  bring  together  people 
that  help  American  business  leaders  under¬ 
stand  the  culture  and  business  environ¬ 
ment  of  Cuba,”  Danger  said  in  a  statement 
apparently  aimed  at  the  Miami  Herald. 

Editors  said  the  Morning  News  has 
applied  to  open  a  Havana  bureau,  but  that 
Cuban  authorities  have  yet  to  allow  per¬ 
manent  news  bureaus,  with  the  exception 
of  Cable  News  Network. 

Perez  said  she  thought  the  Dallas  paper 
was  trying  to  position  itself  as  the  most 
authoritative  U.S.  voice  on  Cuba,  tradi¬ 
tionally  the  Herald's  turf 

"There  is  a  certain  element  of  competi¬ 
tion  between  what  the  Dallas  Morning 
News  was  trying  to  sell  and  the  Miami 
Herald.'"  she  said.  “1  thought  the  whole 
thing  had  a  lot  of  commercial  sides  to 
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Death  watch  over 
Indianapolis  News 

As  circulation  dives,  management  ends 
discounts  aimed  at  reviving  Star’s  ailing  sister 


by  Robert  Neuwirth 

Though  it’s  home  to  the  famous  car 
race,  Indianapolis'  fastest  traffic 
these  days  could  be  readers  running 
from  the  afternoon  Indianapolis  News. 

Owned  by  Central  Newspapers,  the 
News  has  hemorrhaged  more  than  one- 
third  of  its  circulation  in  two  years.  At 
that  rate,  within  two  years  it  will  hit  the 
point  where  managers  have  said  they  will 
have  to  reconsider  its  fate. 

Investors  say  the  New.s'  days  are  num¬ 
bered.  “It's  just  a  matter  of  time,”  said 
John  Miller,  an  Ariel  Capital 
Management  analyst  whose  Chicago- 
based  money-management  firm  holds 
6.6%  of  Central  and  is  the  largest  single 
outside  investor.  “1  would  tend  to  believe 
that  maybe  within  another  year  or  two  we 
will  see  the  Indianapolis  News  come  to 
an  end.  It  only  makes  sense.”  He  called 
the  potential  savings  “substantial.” 

The  News'  average  daily  circulation  is 
down  to  36,340,  off  33.2%  since 
December  1996,  according  to  company 
figures  and  the  Audit  Bureau  of 
Circulations.  Afternoon  circulation  has 
declined  to  just  over  13%  of  total  circula¬ 
tion  at  Indianapolis  Newspapers.  By  con¬ 
trast,  in  1990  the  News  sold  more  than 


1 00,(KX)  copies  a  day  —  and  represented 
more  than  25%  of  total  INI  circulation. 
Meanwhile,  with  daily  circulation  of 
233.883.  INI's  morning  Star  is  up  2.3% 
since  1990. 

“We  are  not  doing  anything  special  or 
specific  for  the  evening  paper,”  said  Dale 
Duncan,  president  and  general  manager 
of  both  papers.  He  said  the  News'  circu¬ 
lation  losses  have  slowed  this  year  — 
and  telemarketing  continues  —  but  dis¬ 
counts.  long  offered  to  lure  subscribers, 
have  recently  been  canceled. 

Still,  Duncan  said  that  there  is  virtually 
no  duplication  between  subscriber  lists  at 
the  two  papers.  Therefore,  even  though 
the  News  represents  a  fraction  of  INI  daily 
circulation,  it  offers  “substantial  incre¬ 
mental  reach  for  our  advertisers,”  he  said. 

But  a  continued  News  circulation  slide 
could  change  the  outlook.  “If  it  were  to 
fall  below  10%,  we  would  get  worried,” 
Duncan  said.  At  current  rates,  the  News 
could  cross  that  line  within  two  years. 

The  decline  of  afternoon  papers  — 
and  dominance  of  morning  circulation  — 
is  a  decades-long  phenomenon  driven  by 
changing  reader  habits.  Even  so.  819 
dailies  remain  in  the  afternoon  cycle  ( 1 1 
million  combined  circulation),  compared 
with  705  morning  dailies  (45  million  cir¬ 
culation).  In  1990.  there 
were  530  a.m.  papers  and 
1,125  p.m.  papers.  Com¬ 
panies  operating  morning 
and  afternoon  papers  in  the 
same  town  have  been  clos¬ 
ing  or  merging  afternoon 
titles  for  years. 

“It's  ‘Let  nature  take  its 
course,'  which,  of  course.  1 
suspect  it  will,”  John 
Morton,  a  newspaper  ana¬ 
lyst  based  in  Silver  Spring, 
Md.,  said  of  the  News.  He 

Eugene  S.  Pulliam,  longtime 
Star  and  News  publisher, 
pictured  in  1956,  is  in  his  80s 
and  ailing. 


said  most  operators  shutter  afternoon 
titles  when  they  fall  below  20%  of  total 
circulation. 

If  Central's  own  track  record  is  any 
indication,  there's  no  hard  rule.  In 
Phoenix,  afternoon  circulation  slipped 
below  10%  of  the  market  before  the 
Phoenix  Gazette  closed  in  January  1 997. 
The  move  ended  85  jobs,  but  85%  of  sub¬ 
scribers  converted  to  the  morning 
Arizona  Republic.  When  Central  merged 
the  Muncie.  Ind.,  Smr  and  Evening  Press 
in  June  1 996  —  and  cut  37  jobs  —  30% 
of  circulation  was  in  the  afternoon, 
according  to  ABC  audits. 

Since  September  1 995,  the  Star  and 
News  have  been  produced  by  a  single 
news  staff.  Just  20  to  25  newsroom 
staffers  work  on  the  News  —  six  on  the 
editorial  page,  the  rest  in  copy  editing 
and  pagination. 

The  News  was  founded  in  1 869  and 
bought  by  Eugene  C.  Pulliam's  Central 
Newspapers  in  1 948.  when  p.m.  papers 
outnumbered  a.m  papers  4  to  I  nation¬ 
wide  and  when  News  circulation  was 
174,080,  to  the  Star's  173,935. 
Indianapolis  also  had  Scripps  Howard's 
93,710-circulation  afternoon  Times. 

Because  Central's  stock  trades  on 
the  New  York  Stock  Exchange,  Wall 
Street  figures  into  the  New.s'  future.  CNl 
shares  have  declined  almost  20%  since 
early  July,  but  analysts  like  Central.  In  a 
report  downgrading  many  newspaper 
stocks,  Merrill  Lynch  analyst  Lauren 
Rich  Fine  urged  investors  to  buy  Central 
and  noted  “the  possibility”  the  News  will 
close. 

Investor  influences  have  created  pres¬ 
sures  unimaginable  for  family  patriarch 
Eugene  C.  Pulliam,  who  died  in  1975  but 
was  later  quoted  in  Forbes:  “I've  never 
been  interested  in  the  money  we  make 
but  in  the  influence  we  have.”  Analysts 
speculate  that  Pulliam's  heirs,  who  con¬ 
trol  the  company,  are  emotionally 
attached  to  the  News.  Eugene  S.  Pulliam, 
longtime  publisher  of  the  Star  and  News, 
is  in  his  80s  and  ailing.  Sources  expect 
no  action  on  the  News  during  his  life¬ 
time. 

Nevertheless.  Louis  A.  “Chip”  Weil,  a 
former  Gannett  Co.  executive  who  took 
over  as  Central's  CEO  in  late  1995,  has 
shown  a  willingness  to  put  p.m.  papers 
out  of  their  misery.  “Unlike  the  family, 
and  unlike  Frank  Russell  [former  CEO 
and  current  chairman],  I  don't  think  Chip 
Weil  has  any  sentimental  feeling  about 
the  afternoon  paper  in  Indianapolis,” 
Morton  said.  Weil  declined  comment. 
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CAMPUS  PRESS 


Student  journalist  battles 
NYPD  over  press  pass 

Cops  refuse  to  explain  denial  of  credentials  to  Colunnbia  Daily  Spectator  scribe 


by  David  Noack 

A  college  newspaper  editor  is  testing 
whether  college  journalists  are 
entitled  to  press  credentials  from 
municipal  agencies. 

Daniel  C.  Sorid,  20,  a  features  editor 
who  also  covers  breaking  news  at  the 
Columbia  Daily  Spectator,  a  daily  at 
Columbia  University  in  New  York  City, 
applied  for  press  credentials  from  the  New 
York  City  Police  Department  but  was 
turned  down. 

But  Sorid  isn't  taking  no  for  an  answer. 
He  covers  crime  and  mayhem  Just  like 
reporters  from  the  city’s  commercial 
newspapers  and  TV  stations,  he  reasons, 
so  he  ought  to  have  the  same  rights  as 
them.  He  has  covered  the  case  of  a  mur¬ 
dered  Columbia  law  student  and  two  sui¬ 
cides,  but  covering  emergency  news  is 
harder  without  press  credentials,  he  said. 

The  122-year-old  Spectator,  a  student- 
run  publication,  has  a  circulation  of 
roughly  10,000,  five  days  a  week.  It 
receives  no  money  from  the  school  and 
has  no  faculty  advisor. 

For  five  months,  Sorid  and  his  media 
supporters  have  asked  police  public  infor¬ 
mation  officials  why  Sorid  was  rejected 
and  asserted  the  rights  of  student  journal¬ 
ists.  “There  has  been  nothing  in  writing  at 
all  from  the  police  department.”  said 
Sorid,  a  senior  economics  major,  despite 
more  than  10  letters  and  help  from  the 
from  Society  of  Professional  Journalists, 
National  Press  Club  and  Student  Press 
Law  Center. 

The  issue  boils  down  to  whether  col¬ 
lege  journalists  are  entitled  to  press  cre¬ 


dentials.  the  same  as 
reporters  for  commer¬ 
cial  papers. 

Deputy  Commis¬ 
sioner  of  Public  Infor¬ 
mation  Marilyn  Mode 
said  department  law¬ 
yers  told  her  not  to 
comment.  She  refused 
to  elaborate  on  the 
city's  policy  for  creden- 
tialing  the  campus 
press. 

Sorid  said:  Police 
officials  “told  me  the 
policy  is  that  they  don't  give  press  cre¬ 
dentials  to  reporters  with  student  newspa¬ 
pers.  .  .  .  Then  1  was  told  later  that  it 
wasn't  that  1  was  a  student  journalist,  but 
because  1  didn't  qualify  under  the  defini¬ 
tion  of  working  press.”  He  said  he  works 
30  hours  a  week  and  is  paid  a  monthly 
stipend. 

Since  he’s  gone  this  far.  Sorid  says  he’s 
“willing  to  go  as  far  as  it  needs  to  go  to  get 
the  issue  settled  once  and  for  all.” 

Bruce  D.  Brown,  a  Washington,  D.C., 
attorney  and  counsel  to  SPJ,  said  Sorid 
first  has  to  exhaust  administrative  reme¬ 
dies  before  a  statutory  process  in  the 
municipal  code  kicks  in.  It  provides  peo¬ 
ple  denied  press  credentials  with  a  hearing 
on  the  merits  of  their  application  and  the 
right  to  appeal  in 
writing  to  the 
deputy  commis¬ 
sioner  for  public 
information.  The 
process  is  stalled. 

Brown  said,  until 
the  city  states  rea- 


“The  outcome  of  his 
struggle  against  the 
city  could  have 
important  ramifications 
for  the  Spectator  and 
its  ability  to  cover 
breaking  news  events.” 
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Fills  Harlem 


Columbia  Daily  Spectator  staffer  and  econ^ 
major  Daniel  C.  Sorid  wants  a  press  pass  from  the  cops. 


sons  for  the  rejection. 

“At  this  point.  Dan 
has  been  able  to  make 
his  application,  but  he 
hasn’t  had  the  chance 
to  make  his  legal 
argument  about  why 
he  should  be  entitled 
to  a  press  credential.” 
Brown  said,  suggest¬ 
ing  a  blanket  denial 
of  press  credentials  to 
all  college  journalists 
run  afoul  of  the  First 
Amendment. 

Michael  C.  Hiestand.  staff  attorney  at 
the  Student  Press  Law  Center  in 
Arlington.  Va.,  said  a  similar  issue  arose 
in  Washington.  D.C.,  when  student  jour¬ 
nalists  sought  credentials  for  Capitol  Hill 
events.  It  was  resolved,  despite  hesitation 
by  the  credentialing  agency,  said  Hiestand. 

Spectator  editor  in  chief  Eli  Sanders 
refused  to  commit  the  paper  to  a  possible 
legal  action  against  the  city.  “1  admire  Dan 
and  his  determination  to  fight  for  equal 
rights  for  college  journalists.  The  outcome 
of  his  struggle  against  the  city  could  have 
important  ramifications  for  the  Spectator 
and  its  ability  to  cover  breaking  news 
events.” 

Earl  Maucker.  editor  of  the  Sun- 
Sentinel  in  Fort  Lauderdale.  Fla.,  said  that 
he  supports  access  for  student  publica¬ 
tions,  but  credentials  are  another  matter.  “1 
would  imagine  that  there  are  certain  agen¬ 
cies  and  government  bodies  that  restrict 
credentials  to  more  general  circulation 
newspapers,”  said  Maucker. 

Tom  Rolnicki.  executive  director  of  the 
National  Scholastic  Press  Association, 
said  the  issue  is  rare. 

“Since  a  city  police  department  is  an 
arm  of  local  government  and  the  public,  it 
is  wrong  that  it  would  deny  reasonable 
access  to  any  journalist  who  officially  rep¬ 
resents  a  bona  fide  news  medium,  regard¬ 
less  of  the  target  audience  of  the  medium 
or  the  age  of  the  journalist.  College  and 
even  high  school  journalists  need  reason¬ 
able  access.”  Rolnicki  said.  H 
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Appeals  court  strikes  down 
federal  driver  privacy  law 

Drivers  Privacy  Protection  Act  held  unconstitutional  in  decision 
siding  with  newspapers  battling  to  reopen  state  driver  records 


by  Kelvin  Childs 

AU.S.  appeals  court  has  struck  down 
the  Drivers  Privacy  Protection  Act, 
a  federal  law  requiring  state  gov¬ 
ernments  to  limit  the  release  of  informa¬ 
tion  from  drivers’  records. 

Ruling  last  month,  the  4th  U.S.  Circuit 
Court  of  Appeals  in  South  Carolina  found 
that,  because  of  the  10th  Amendment  sep¬ 
aration  of  powers.  Congress  does  not  have 
authority  to  impose  such  a  law  on  the 
states.  Information  covered  under  the  law 
—  names,  addresses,  telephone  numbers 
and  Social  Security  numbers  —  is  not  pri¬ 
vate  and  subject  to  1 4th  Amendment  pro¬ 
tection. 

“We  seriously  doubt  that  an  individual 
has  a  constitutional  right  to  privacy  in 


information  routinely  shared  with 
strangers."  Judge  Karen  J.  Williams  wrote 
for  the  2- 1  majority. 

Several  news  organizations  and  jour¬ 
nalists’  groups  objected  to  the  law,  passed 
in  1994,  because  it  limits  access  to  public 
records.  It  took  effect  in  1997  and  subject¬ 
ed  states  to  daily  fines  of  $5,0()()  for 
releasing  the  information. 

Alabama  challenged  the  law  in  federal 
court  and  lost,  but  federal  courts  in  South 
Carolina  and  Oklahoma  found  it  unconsti¬ 
tutional. 

The  4th  Circuit  action  affirmed  the  rul¬ 
ing  in  its  jurisdiction  —  Maryland.  North 
Carolina.  South  Carolina.  Virginia  and 
West  Virginia.  However,  appeals  are  pend¬ 
ing  in  the  7th,  10th  and  11th  circuits, 
which  cover  12  states  in  the  South.  West 


Sportswriter  sues  over 
yanked  credentials 

Sports  editors  group  protests  procedure  used 
in  revoking  Denver  Post  columnist’s  credentials 


by  Mark  Fitzgerald 

The  Denver  Post  and  sports  colum¬ 
nist  Mark  Kiszla  are  suing  the 
Baseball  Writers  Association  of 
America  for  pulling  Kiszla’s  credentials 
after  he  took  a  bottle  of  the  dietary  sup¬ 
plement  androstenedione  from  a  player’s 
locker  to  get  a  closer  look. 

“It’s  a  rather  straightforward  lawsuit.’’ 
Post  editor  in  chief  Dennis  A.  Britton  said. 
The  baseball  writers’  actions  “were 
beyond  their  written  constitution  in  ways 
that  prevented  a  writer  from  plying  his 
craft  and,  equally  important,  prevented  a 
newspaper  from  assigning  who  it  wanted 


to  assign  to  a  news  story.”  he  said. 

Filed  Sept.  30  in  U.S.  District  Court  in 
Denver,  the  suit  alleges  that  the  baseball 
writers  group  violated  antitrust  law  by 
interfering  with  a  newspaper  in  a  competi¬ 
tive  market.  It  seeks  monetary  damages  and 
an  order  reinstating  Kiszla’s  credentials. 

The  baseball  writers  group,  which  han¬ 
dles  press  credentials  for  regular-season 
Major  League  Baseball  games,  pulled 
Kiszla’s  card  on  Aug.  27.  the  day  after  he 
was  seen  examining  a  bottle  of 
androstenedione  from  the  open  locker  of 
Colorado  Rockies  baseball  player  Dante 
Bichette.  Kiszla  replaced  the  bottle  when 
two  other  Rockies  players  told  him  to 


and  Midwest. 

As  the  first  appeals-level  ruling  on  the 
law,  the  decision  could  help  other  legal 
challenges  to  the  legislation,  said  lawyer 
Thomas  H.  Odom,  who  has  fought  the  law 
on  behalf  of  Alabama.  Idaho,  Oklahoma, 
Wyoming  and  the  Better  Government 
Bureau.  Although  the  court  ruled  on  10th 
Amendment  grounds,  Odom  said  signifi¬ 
cant  First  Amendment  issues  are  at  stake, 
since  drivers’  records  are  a  major  source 
of  information  for  journalists  and  watch¬ 
dog  groups. 

The  Justice  Department  is  considering 
whether  to  appeal,  said  spokesperson 
Chris  Watney. 

The  ruling  does  not  mean  that  states 
will  automatically  repeal  laws  they  passed 
to  comply  with  the  federal  statute.  H 


stop. 

At  the  time,  the 
'  m  controversy  over 

”  baseball  players 

f  using  “andro”  was 

at  a  fever  pitch 
31^7  because  the  testos- 

terone-boosting 
supplement,  while 
legal  in  profes- 
®  sional  baseball,  is 

Denver  Post  editor  banned  in  other 

Dennis  A.  Britton  sports  and  because 

Mark  McGwire  of 
the  St.  Louis  Cardinals  had  just  been 
revealed  as  a  user  during  his  ultimately 
successful  goal  of  setting  the  single-sea¬ 
son  home  run  record.  The  controversy 
over  sports  reporters’  ethics  was  also  at  a 
peak  because  McGwire  accused  the 
Associated  Press  writer  who  revealed  his 
andro  use  of  “snooping"  in  his  locker. 

“The  incident  that  happened,  hap¬ 
pened,”  Britton  said.  “Kiszla  apologized 
to  the  manager  of  the  Rockies,  to  Dante 
Bichette  and  to  the  entire  team.  But  that’s 
not  what  this  lawsuit  is  about.” 

see  Baseball  on  page  53 
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Law  unveils 
campus 
crime  slats 

Clarifying  a  muddy 
privacy  issue,  bill 
requires  administrators  to 
disclose  more  information 
on  campus  crime 

by  Kelvin  Childs 

Colleges  and  universities  that 
receive  federal  funds  will  be 
required  to  disclose  more  about 
crime  on  campus,  thanks  to  Congress. 

Changes  in  the  Higher  Education  Act  of 
1998.  approved  by  both  houses,  require 
schools  that  take  federal  money  to  com¬ 
pile  crime  statistics  in  an  annual  security 
report  and  to  make  it  available  to  the  pub¬ 
lic.  Reports  must  show  figures  for  the  cur¬ 
rent  year  and  two  previous  years,  and 
must  disclose  aggravated  assault,  arson, 
burglary,  manslaughter,  motor  vehicle 
theft,  murder,  robbery,  sex  offenses,  hate 
crimes,  and  college  disciplinary  referrals 
for  alcohol,  drug  and  weapons  violations. 

Statistics  must  include  crimes  on  cam¬ 
pus,  in  neighboring  streets  and  at  food 
courts  run  by  contractors  —  in  addition  to 
incidents  on  public  property,  at  noncam¬ 
pus  sites  such  as  fraternity  and  sorority 
houses,  and  at  apartments  and  dorms. 

The  changes  "certainly  suggest  a  con¬ 
gressional  interest  in  more  openness.”  said 
Scott  Jaschik.  deputy  managing  editor  of 
the  Chronicle  for  Higher  Education. 

Fred  Brown,  president  of  the  Society  of 
Professional  Journalists,  said  the  changes, 
“while  still  falling  short  in  a  few  areas,  are 
nonetheless  a  real  improvement  over  what 
we've  had  until  now.  Students,  their  par¬ 
ents  and  the  public  have  reason  to  cele¬ 
brate  these  new  disclosure  requirements. 
Now.  campus  and  professional  news  media 
will  be  better  able  to  keep  them  informed 
about  crime  and  the  discipline  of  students 
who  commit  those  crimes.” 

Under  the  new  rules,  schcwls  must  keep 
a  police  log  with  the  date,  time  and  location 
of  incidents,  and  must  post  it  within  48 
hours  of  occurrence.  Additional  informa¬ 
tion  must  be  added  promptly,  as  well  as  the 


disposition  of  any  complaint.  Exceptions 
are  aimed  at  protecting  ongoing  investiga¬ 
tions  and  victims  of  sexual  assaults. 


The  House  unanimously  approved  its 
version  Sept.  28,  and  the  Senate  followed 
suit  the  next  day.  President  Clinton  is 
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expected  to  sign  the  act  the  week  of  Oct.  4. 

Colleges  and  universities  often  punish 
students  who  commit  crime  on  campus 
administratively  and  shield  the  results  on 
the  belief  that  the  Family  Educational 
Rights  and  Privacy  Act  protects  the  infor¬ 
mation.  Though  FERPA  was  designed  to 
protect  “educational  records,”  the  question 
of  whether  disciplinary  records  are  “edu¬ 
cational”  has  been  in  dispute,  and  campus 
papers  have  often  complained  that  admin¬ 
istrators  use  the  law  to  hide  campus  crime. 

The  new  rules  change  FERPA  some¬ 
what.  In  particular,  the  “final  results”  of 
disciplinary  proceedings  involving  non- 
forcible  sex  offenses  or  crimes  of  vio¬ 
lence  are  no  longer  shielded.  And  sur¬ 
vivors  of  nonforcible  sex  offenses  are 
now  allowed  to  learn  the  outcome  of  the 
assailant’s  disciplinary  hearings. 
Previously,  only  survivors  of  violent 
crime  had  that  right.  Only  the  name  of  the 
accused  student  may  be  released  without 
written  consent,  but  schools  aren't  oblig¬ 
ed  to  offer  that  information. 

The  U.S.  Department  of  Education 
didn't  take  a  position  on  the  new  disclo¬ 
sure  requirements  but  did  help  draft  some 
of  the  language  changes,  said  spokesman 
Jim  Bradshaw,  adding,  “It’s  a  step  toward 
clarifying  the  issue.” 
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High  court  mulls 
labor  rights  caso 

At  issue:  How  specific  must  unions  be 
in  disclosing  options  to  full  membership? 


by  Kelvin  Childs 

The  U.S.  Supreme  Court  heard  oral 
arguments  Oct.  5  in  a  case  chal¬ 
lenging  compulsory  union  mem¬ 
bership. 

In  Marquez  v.v.  Screen  Aetors  Guild. 
the  court  must  decide  whether  unions 
have  a  duty  to  inform  workers,  in  clear 
contract  language,  that  as  a  condition  of 
employment  they  have  a  right  not  to  be 
union  members  and  not  to  pay  full  union 
dues.  Also  at  issue  is  whether  a  contract 
provision  reached  by  collective  bargain¬ 
ing  supersedes  the  jurisdiction  of  the 
National  Labor  Relations  Board. 


Actress  Naomi  Marquez  was  hired  in 
1994  for  a  one-day  part  on  a  Fox  TV 
show,  and  was  told  by  Lakeside 
Productions  that  she  had  to  pay  initiation 
fees  and  full  dues  to  SAG.  The  role  paid 
$550,  but  the  union  dues  and  fees  came  to 
$5(X),  too  much  for  the  actress.  The  job 
called  for  payment  30  days  after  the  work 
was  done,  and  federal  law  provides  a  30- 
day  grace  period  before  fees  are  required. 
However,  efforts  to  get  Marquez  cleared 
to  work  fell  through,  so  Lakeside  hired 
another  actress. 

Marquez  sued  the  union  and  Lakeside 
in  U.S.  District  Court  for  the  We.stern 
see  Unions  on  page  53 
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Remarkably  ^ 
Accurate! 

Forecasts  for  overall  retail 


sales  within 


OR  order  the  CD-ROM  versio 
Forecasts  for  only  $795  a 

E&P’s  74th  edition  of  the  Market  Guide  is  filled  with  the  most 
accurate,  up-to-date  information  about  daily  newspaper  mar¬ 
kets.  This  Guide  forecasts  demographics  and  retail  sales  for 
every  state,  province,  county  and  daily  newspaper  market  city  in 
the  U.S.  and  Canada.  It’s  the  only  publication  that  provides 
marketers  with  both  qualitative  and  quantitative  data  in  one 
complete  market  overview. 

•  population  by  age  •  ethnicity  •  households  •  disposable  income 

•  number  &type  of  banks  •  chain  store  outlets  •  retail  outlets 

•  transportation  •  total  auto  registrations  ...and  so  much  more 


et  Guide  a  U.S.  Market 
ive  the  hook  versions  free! 

U.S.  Market  Forecasts  is  a  comprehensive  collection  of  demo¬ 
graphic,  household,  economic  and  retail  statistics.  The  coming 
year’s  forecasts  are  aimed  at  insuring  the  accuracy  of  future 
marketing  plans.  This  source  book  profiles  communities  with 
2,500  residents  or  more.  U.S.  Market  Forecasts  offers  a  wealth 
of  information  on  major  changes  likely  to  affect  all  kinds  of 
businesses. 

ORDER  YOUR  COPIES  TODAY! 


Payment  must  accompany  all  orders.  NY,CA,DC,OH,and  Canada  residents,  please  add  appropriate  sales  tax. 

Mail  your  order  to  Editor  &  Publisher,  11  West  19th  Street,  New  York,  NY  10011-4234. 


Profit  slip,  buyouts 
as  WSJ  linago  falls 


by  Robert  Neuwirth 

Dow  Jones  &  Co.'s  third-quarter 
earnings  fell  short  of  projections 
because  of  a  sudden  drop  in  adver¬ 
tising  at  the  Wall  Street  Journal. 

Excluding  special  charges,  the  compa¬ 
ny  earned  $35.4  million,  or  37c  a  share, 
57c  below  the  39c  analysts  had  forecast. 
Without  compensating  for  one-time 
expenses,  the  company  reported  net 
income  of  $25.8  million,  on  revenues  of 
$443.6  million,  down  309f . 

In  a  statement.  Dow  Jones  said  “unan¬ 
ticipated  softening  in  the  last  half  of 
September"  led  to  the  shortfall,  ‘ds  Journal 
ad  linage  dropped  89^  from  September 
1997  levels. 

The  setback  stemmed  mainly  from  gen¬ 
eral  and  financial  ads.  General  declined 
12.8%  in  September,  10%  for  the  third 
quarter.  Financial  dipped  6.1%  in 


September.  8%  for  the  quarter.  Year-to- 
date  the  Journal's  total  advertising  linage 
is  up  1.7%,  though  financial  advertising  is 
down  2.8%. 

Dow  Jones  also  said  its  financial  week¬ 
ly.  Barron’s,  posted  a  30.4%  drop  in 
September  ad  volume. 

For  the  quarter,  advertising  revenue 
from  Dow  Jones'  U.S.  publications 
dropped  4%  to  $156.6  million. 
International  publications  posted  $15.6 
million  in  ad  revenue,  a  7.5%  decline. 

“Goldman  Sachs  ain't  making  a  lot  of 
money  right  now  on  IPOs,  so  they're  not 
buying  a  lot  of  tombstones,”  explained 
Goldman  Sachs  media  analyst  Michael 
Beebe. 

The  day  after  announcing  the  ad  down¬ 
turn.  Dow  Jones  offered  340  longtime 
employees  in  the  United  States  and 
Canada  incentives  to  retire.  Staffers  55 
and  older  who  have  10  years  with  the 


company  are  eligible  for  a  severance 
package  of  one  year's  salary  and  retiree 
health  benefits.  The  move  was  designed  to 
cut  staff  4%  company  wide,  and  to  slice  up 
to  $24.2  million  in  annual  expenses. 

Workers  must  decide  by  Nov.  30 
whether  to  leave  by  year's  end. 
Employees  of  the  Ottaway  community 
newspaper  subsidiary  were  not  offered  the 
package,  since  they  had  their  own  buyout 
offer  earlier  this  year. 

The  company  will  report  the  cost  of  the 
buyout  as  a  charge  against  fourth-quarter 
1998  earnings. 

Dow  Jones’  stock  price,  which  fell  6% 
the  day  before  news  of  the  ad  decline, 
bounced  back  $  1  —  or  2%  —  to  $44.6875 
after  news  of  the  staff  cut. 

News  of  softening  Journal  advertising 
came  a  week  after  Dow  Jones  announced 
a  4.2%  hike  in  ad  rates  for  1999. 

Media  General 
sells  print  firm 

Media  General  has  sold  its  Beacon 
Press  commercial  printing  subsidiary  to 
Cadmus  Graphics  Solutions. 

“Commercial  printing  is  no  longer  a 


EdfP  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


10/7/98 

9/30/98 

10/7/97  1 

■ 

10/7/98 

9/30/98 

10/7/97  1 

A.H.  Belo  Corp.  (I\1Y)+ 

16.125 

20.000 

24.500 

McClatchy  Co.  (NY) 

27.875 

30.000 

34.500 

American  Media  Inc.  (NY) 

4.625 

5.563 

8.563 

Media  General  Inc.  (AM) 

35.500 

38.750 

40.625 

Central  Newspapers  Inc.  (NY) 

56.438 

57.000 

75.813 

New  York  Times  Co.  (NY)+++ 

23.563 

27.500 

27.500 

Dow  Jones  &  Co.  Inc.  (NY) 

44.313 

46.500 

48.125 

News  Corp.  Ltd. 

22.500 

25.625 

20.125 

E.W.  Scripps  Co.  (NY) 

40.000 

43.500 

43.563 

Pearson  Ltd. 

15.625 

19.000 

8.240 

Gannett  Co.  Inc.  (NY) 

49.938 

53.563 

56.438 

Pulitzer  Publishing  Co.  (NY) 

68.875 

79.125 

58.250 

Gray  Comm.  Sys.  (NY) 

17.750 

28.250 

16.833 

Quebecor  Inc.  Class  A 

17.750 

18.875 

19.625 

Harte-Hanks  Inc.  (NY)++ 

18.938 

22.375 

35.250 

Sun  Media  Corp.  (TSE)# 

8.900a 

10.500a 

N/A 

Bollinger  International  (NY) 

12.438 

14.375 

13.750 

Thomson  Corp.  (TSE) 

33.500a 

34.900a 

33.550a 

Journal  Register  Co.  (NY) 

14.125 

14.750 

18.813 

Times  Mirror  Co.  (NY) 

50.563 

53.125 

58.813 

Knight  Bidder  (NY) 

41.938 

44.500 

56.813 

Tribune  Co.  (NY)## 

46.750 

50.313 

56.500 

Lee  Enterprises  Inc.  (NY) 

23.938 

25.938 

28.625 

Washington  Post  Co.  (NY) 

498.313 

511.000 

458.438 

#  Initial  public  offering  completed  on  1 2/1 5/97 

+  Adjusted  for  2-for-l 

stock  split  as  of  6/5/98  (a)  Canadian  dollars 

Adjusted  for  2-for-1  stock  split 


Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
■  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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core  element  of  Media  General’s  long-term  strategy,”  said  H. 
Graham  Woodlief,  president  of  the  publishing  division  of 
Richmond,  Va.-based  Media  General. 

In  a  deal  whose  other  terms  were  not  disclosed.  Media 
General  retains  Beacon’s  Richmond  real  estate. 

Macomb  Daily  goes  a.m. 

The  Macomb  Daily  of  Mount  Clemens,  Mich.,  has  complet¬ 
ed  its  conversion  to  morning  delivery.  The  changeover  began  in 
June  with  25%  of  subscribers  and  expanded  throughout  the 
summer.  The  Daily  had  been  available  in  the  morning  on 
Macomb  County  newsstands  for  several  years.  It  also  has 
added  a  Saturday  edition  and  expanded  business  coverage. 
The  150-year-old  paper  was  bought  last  year  by  21st 
Century  Newspapers  Inc.,  owner  of  the  Oakland  Press  in 
Pontiac,  Daily  Tribune  in  Royal  Oak,  and  21  nondailies  in  the 
Wolverine  State. 


Creating  Michigan  cluster 

Nutting  Newspapers,  which  owns  the  Marquette,  Mich., 
Mining  Journal,  and  three  other  Upper  Peninsula  dailies,  has 
purchased  the  29,000-circulation  Action  Shopper  in  Marquette. 
Terms  were  not  announced. 

Gannett  buyback 

Gannett  Co.  has  added  $500  million  to  its  stock  repurchase 
program,  lifting  its  announced  stock  buyback  plan  to  $750  mil¬ 
lion. 

CNHI’s  eight-paper  swap 

Community  Newspaper  Holdings  Inc.  has  agreed  to  swap 
two  weeklies  and  an  undisclosed  amount  of  cash  for  three 
dailies  and  three  weeklies  owned  by  Murphy  McGinnis  Media. 
Coming  to  Birmingham,  Ala.-based  CNHI  are  Oklahoma’s 
3,600-circulation  Poteau  News  &  Sun  and  five  Kansas  proper¬ 
ties:  the  Coffeyville  Journal  (circulation  5.(KX)),  Pratt  Tribune 
(circulation  2,755),  plus  weeklies  in  St.  John,  Medicine  Lodge 
and  Greensburg.  "The  addition  of  these  fine  newspapers  will 
enable  us  to  offer  advertisers  and  readers  an  enhanced  regional 
package  covering  the  area,”  said  CNHI  president  Ralph  Martin. 
Duluth,  Minn.-based  Murphy  McGinnis  gets  two  Wisconsin 
weeklies.  In  an  unrelated  transaction,  it  said  it  is  acquiring  two 
more  Wisconsin  weeklies. 

Colorado  daily  closes 

The  7.4()()-circulation  Montrose,  Colo.,  Morning  Sun  closed 
Oct.  1  after  its  sale  to  Wick  Communications,  owner  of  the  rival 
6,641 -circulation  Montrose  Daily  Press.  DP  News,  which  sold 
the  Morning  Sun,  purchased  the  weekly  Telluride  Times-Journal 
(paid  circulation  3,403)  from  Wick  and  will  combine  it  into  an 
expanded  weekend  section  of  its  3,841 -circulation  Telluride 
Daily  Planet.  DP  also  sold  its  Montrose  County  Shopper  to 
Wick.  In  addition,  Wick  said  its  Montrose  Daily  Press  will  print 
the  Daily  Planet  and  two  DP  weeklies.  Terms  of  the  transactions 
were  not  released. 
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Taking  responsibility 
for  circulation  woes 

No  matter  what  the  next  Audit  Bureau  of  Circulations  Fas-Fax  report  shows  — 
and  odds  are  it  will  again  reflect  a  small  but  broad  decline  —  there  is  good  rea¬ 
son  these  days  to  be  optimistic  about  newspaper  circulation.  We  can  say  this 
even  as  overall  circulation  remains  flat  at  best  and  household  penetration  is  scandalous¬ 
ly  low  in  the  cities  served  by  the  nation's  best  newspapers. 

Here's  why  we're  upbeat:  Newspapers  are  finally  discussing  circulation  with  the 
clear-eyed  seriousness  it  deserves,  and  looking  for  solutions  —  not  scapegoats.  The  lat¬ 
est  evidence  for  that  comes  from  the  £(S'P/TIPP  Newspaper  Poll  (see  page  24).  Rather 
than  trying  to  explain  away  this  industry's  decade-long  circulation  decline,  publishers 
and  editors  place  the  blame  at  their  own  feet.  Nearly  half  of  the  newspaper  executives 
polled  say  newspapers'  own  poor  customer  service  is  the  top  reason  for  circulation 
declines.  Another  third  blames  delivery  problems,  which  is  customer  service  by  anoth¬ 
er  name. 

It  is  heartening  to  see  newspaper  managers  stepping  up  to  take  responsibility  —  even 
as  the  poll  reveals  ignorance  of  basic  circulation  issues.  Two-thirds  of  editors  admit  they 
don't  know  their  own  paper's  cancellation  and  chum  rates.  Worse,  nearly  a  quarter  of 
publishers  don't  know  those  rates  either.  That's  inexcusable. 

As  Salt  Lake  Trihiaie  editor  James  E.  Shelledy  says,  "Circulation  has  been  one  of 
those  areas  like  pressrooms  that  you  left  well  enough  alone.  Of  course,  we  are  going  to 
pay  a  price  for  that." 

NAA:  Proactive,  reactive,  inactive? 

We're  dismayed  by  the  response  of  the  Newspaper  Association  of  America  to 
our  call  for  industry  action  to  stem  crimes  against  paper  carriers  (Sept.  26.  p. 
20).  The  letter  arrived,  coincidentally,  just  in  time  for  this  edition  of  Oct.  10. 
International  Newspaper  Carrier  Day,  an  occasion  honoring  those  who  ensure  that  this 
miracle  of  freedom,  the  newspaper,  gets  to  readers. 

The  response  (see  full  text  on  page  21)  from  NAA  president  John  Sturm  leaves  us 
wondering:  Does  the  NAA  want  to  be  proactive,  reactive  or  simply  inactive  on  this 
issue?  At  best,  the  response  is  timorous  and  defensive;  at  worst,  Stumi  skirts  the  issue, 
calling  programs  to  stem  carrier  violence  "most  effective  when  conducted  locally."  It's 
perplexing  that  this  logic  has  not  kept  NAA  from  helping  papers  on  all  sorts  of  other 
"local"  issues  from  circulation  to  Web  site  development  to  classified  advertising. 

Stumi  says:  ". . .  no  one  has  suggested  NAA  should  participate  in  any  phase  of  inves¬ 
tigating  these  crimes"  against  carriers.  Well.  E&P  is.  As  leading  organizations  work 
together  to  stop  the  murder  of  Journalists  worldwide,  we  think  all  carriers  —  young  and 
old  —  deserve  no  less. 

The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 
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Lisa  Deuisch.  A.sst.  (exl  152] 

To  contact  us  via  e-mail, 
please  use  first  name  with  last  initial 
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LETTERS  BS?P 


Nothing  further 
from  truth  than 
E&P  editorial 

We  are  disturbed  to  read  in  the  Sept.  26 
editorial,  “Where  is  the  outrage?”  that 
E&P  believes  the  newspaper  industry  to 
be  so  callous  as  to  turn  a  blind  eye  to  the 
murder  of  children.  Nothing  could  be  fur¬ 
ther  from  the  truth.  Our  children’s  safety 

—  all  children,  not  just  newspaper  carriers 

—  is  of  paramount  concern.  Our  hearts 
and  those  of  everyone  working  at  a  news¬ 
paper  go  out  to  the  families  of  these  vic¬ 
tims. 

Many  newspapers  have  long  offered 
safety  programs  for  youth  carriers  and 
children  in  general,  and  have  been  quick  to 
respond  when  tragic  crimes  do  occur. 
Many  papers  offer  training  materials, 
reflective  gear,  one-on-one  counseling 
where  warranted  and  even  safety  newslet¬ 
ters.  These  programs  are  most  effective 
when  conducted  locally,  rather  than 
nationally,  because  of  the  local  nature  of 
our  business  and  differences  in  distribution 
systems.  Whether  the  paper’s  carriers  are 
adults  or  youth  (or  some  combination),  the 
neighborhoods  and  time  of  day  they  make 
their  routes,  the  crime  level  in  a  particular 
city  or  town,  and  even  the  traffic  on  a  par¬ 
ticular  street  all  must  be  considered  when 
developing  a  workable  safety  plan. 

In  addition,  your  editorial  suggests 
NAA  is  guilty  of  some  kind  of  “let-them- 
eat-cake”  attitude  toward  our  industry’s 
carriers  because  it  inducts  members  to  its 
Newspaper  Carrier  Hall  of  Fame  while 
never  offering  a  national  reward  for  the 
killers  of  youth  carriers.  First,  the  Hall  of 
Fame  carries  no  monetary  reward  —  it  is 
simply  recognition  by  the  industry.  Next, 
no  one  has  suggested  NAA  should  partic¬ 
ipate  in  any  phase  of  investigating  these 
crimes  or  offer  rewards  for  information. 
These  are  local  decisions  based  on  local 
facts.  Similarly,  it  is  not  NAA’s  mission  to 
attempt  to  influence  state  legislatures  so, 
contrary  to  your  erroneous  assertion, 
NAA  has  not  been  involved  in  matters 
involving  state  labor  laws. 

E&P  further  makes  a  particularly 
macabre  connection  between  the  murder 
of  these  children  and  NAA’s  induction  of 
Sen.  Phil  Gramm,  R-Texas,  into  the 
Newspaper  Carrier  Hall  of  Fame.  Quite 
frankly,  we  do  not  see  what  one  has  to  do 
with  the  other.  The  Newspaper  Carrier 
Hall  of  Fame,  begun  in  1960  by  the 
International  Circulation  Managers 
Association,  recognizes  former  newspa¬ 


per  carriers  who  have  achieved  national 
prominence  for  their  good  work.  Among 
the  1 30  inductees  are  respected  statesmen 
and  religious  leaders,  former  presidents 
and  Supreme  Court  Justices,  business 
leaders,  writers,  military  leaders,  scien¬ 
tists,  entertainers  and,  of  course,  media 
people  —  earlier  this  year,  Olympic 
speed-skating  medalist  Christine  Witty 
Joined  their  ranks.  For  a  complete  list  of 
inductees,  see  our  Web  site  at 
www.naa.org/circulation/hof.html.  Sen. 
Gramm’s  induction  puts  him  on  par  with 
other  members  of  Congress  who  were  for¬ 
mer  newspaper  carriers. 

Many  of  the  Hall  of  Fame  inductees  — 
and  others  who  delivered  newspapers  as 
youngsters  —  speak  fondly  of  their  years 
as  carriers,  often  citing  it  as  a  valuable 
experience.  In  fact,  as  the  majority  of 
papers  have  switched  to  an  adult  carrier 
force,  many  have  been  criticized  for  aban¬ 
doning  these  “little  merchants,”  as  E&P 
itself  has  reported. 

Moreover,  Sen.  Gramm’s  work  toward 
clarifying  independent  contractor  legisla¬ 
tion  is  something  he  is  proud  of  and  for 
which  the  entire  industry  should  be  grate¬ 
ful.  The  law  clarifies  an  arbitrary  and  con¬ 
fusing  regulation  that  threatened  the  inde¬ 
pendence  of  carriers  and  distributors  as 
well  as  newspapers  with  closure  in  the 
wake  of  IRS  audits  costing  hundreds  of 
thousands  of  dollars  —  even  those  papers 
that  won.  It  ended  decades  of  open  war¬ 
fare  with  the  Internal  Revenue  Service  and 
allowed  carriers,  distributors  and  newspa¬ 
pers  to  use  their  resources  more  produc¬ 
tively  than  endless  litigation  with  the  IRS. 

Because  newspapers  cover  the  news, 
this  industry  has  its  share  of  critics  on 
Capitol  Hill.  Quite  frankly,  from  my  per¬ 
spective,  it’s  rather  pleasant  —  and  far  too 
rare  —  to  discover  someone  who  is  will¬ 
ing  to  advocate  a  change  in  the  law  affect¬ 
ing  newspapers  that  makes  good  sense 
from  a  public  policy  standpoint.  Sen. 
Gramm  deserves  to  be  in  the  Newspaper 
Carrier  Hall  of  Fame. 

John  F.  Sturm 
president  and  CEO, 
Newspaper  Association  of  America 

To  the  point 

Congratulations!  I  always  read  E&P.  It’s 
better  now.  Much  better.  Nice  work. 

Mark  Van  Patten 
general  manager. 
Bowling  Green,  Ky.,  Daily  News 


50  YEARS  AGO ... 

NEWSPAPERDOMm 

from  Editor  &  Publisher,  Oct.  9, 1948 

New  Jersey  owner-publishers 
Joined  editorial  staffers  at  the  27th 
annual  Better  Newspapers  Institute 
of  the  New  Jersey  Press  Association 
to  offer  suggestions  on  how  to 
improve  editorial  columns.  The 
New  Brunswick-based  Daily  Home 
News  editorialized  that  “too  many 
editorial  columns  are  20  inches  of 
double-column  space  that  some 
poor  guy  knows  he  must  fill  up 
every  day  with  words.  It’s  a  chore. 

It  should  be  the  highest  privilege  in 
newspaperdom.” 

Also  discussed  was  the  idea  that 
news  stories  must  be  written  in  a  sim¬ 
ple  and  lucid  style  if  readers  are  to 
become  better  informed. 


Call  CAC  Research 
to  fill  in  the  blanks. 

Can  you  fill 
in  the  blanks 
for  your 
advertisers? 


CAC  can. 

We  offer  our  members  a  full  range  of 
research  services,  including: 

•  Newspaper  Readership  Report 

•  Customized  Readership  Studies 

•  .Advertising  Effectiveness 

•  .Media  Content  .Analysis 

•  Consumer  Trends 

•  Product  Distribution 

•  Insert  Delivery  Aerification 

Certified  .Audit  of  Circulations 
(CAC)  is  a  not-for-profit  audit 
and  research  organization  serving 
publishers  and  advertisers  since  1956. 


For  more  information,  call  Market  Research 
Manager.  .Ana  Cosme  at  I -800-345- 1 357. 
ext.  127  or  by  e-mail  at  cacaudit/aaol.com. 


Membrr  «/  Advermimg 
He^earvk  FoumdatHm” 


CAC 
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Bspira 


ASSOCIATED  PRESS 

JONATHAN  P.  WOLMAN,  AP  s 
Washington  bureau  chief,  moves  up  to 
managing  editor  of  the  news  agency. 

He  succeeds  DARRELL  CHRISTIAN, 
who  becomes  director  of  MegaSports,  AP’s 
multimedia  sports  service. 

EDITH  IVI.  LEDERER.  veteran  AP 
foreign  correspondent,  becomes  chief 
United  Nations  correspondent. 

SALLY  JACOBSEN,  an  international 
economics  reporter,  moves  up  to  interna¬ 
tional  deputy  editor. 

KEVIN  NOBLET,  has  been  promoted  to 
deputy  international  editor/training  for  AP. 

AUSTIN 

AMERICAN-STATESMAN 

MARIA  HENSON.  associate  editor  at 
the  Charlotte  (N.C.)  Observer,  has  been 
hired  as  associate  editor  at  the  Austin 
(Texas)  American-Statesman. 

FREEDOM  FORUM 

BETH  TUTTLE,  director/marketing 
and  communications  for  the  Newseum  in 
Arlington,  Va..  has  been  appointed  vice 
president  of  marketing  at  the  Freedom 
Forum  and  the  Newseum. 

HARTFORD  COURANT 

JOHN  R.  SUCHECKI.  chief  infor 
mat  ion  officer  at  the  Hartford  Courant, 
has  been  given  the  added  title  of  vice 
president. 


Al'THlR 

TOLEDt) 

BLADE 


KKKI.INC 

NAPLES  DAILY 
NEWS 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 

We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  8750I  TEL:  5O5.82O.27OO  FAX:  5O5.82O.29OO 

E-mail:  dirks.van.essen@internetmci.com  http://www.dirksvanessen.com 


(JATELS 

NEWPORT  NEWS 
DAILY  PRESS 


he:nson 

ALISTIN  AMERICAN- 
STATESMAN 


MARK  E.  ALDAM.  vice  president  for 
sales  and  marketing,  was  named  vice  pres¬ 
ident  of  sales,  marketing  and  operations. 

THOMAS  .1.  ANISCHIK.  production 
director,  was  promoted  to  vice  president 
of  new  ventures  and  production. 

HOUSTON  CHRONICLE 

STEVE  JETTON,  metropolitan  editor 
at  the  Houston  Chronicle,  has  been  given 
the  additional  title  of  assistant  managing 
editor. 

.SCOTT  CLARK,  business  editor,  was 
given  the  additional  title  of  assistant  man¬ 
aging  editor. 

ERNIE  WILLIAMSON,  art  director, 
was  appointed  assistant  managing  editor 
as  well  as  art  director. 

KENOSHA  NEWS 

JARED  THORSON,  circulation  sales 
and  marketing  manager  at  the  Grand 
Forks  (N.D.)  Herald,  has  joined  the 
Kenosha  (Wis.)  News  as  assistant  circula¬ 
tion  manager/sales  and  marketing. 


KNIGHT  RIDDER/TRIBUNE 

HARRY  E.  WALKER,  deputy  director 
of  photography,  KRT  Photo  Service,  has 
been  promoted  to  photo  director. 

NAPLES  DAILY  NEWS 

J.  PATRICK  BERLING,  advertising 
director  at  the  Naples  (Fla.)  Daily  News, 
has  been  promoted  to  director  of  sales  and 
marketing. 

NEW  YORK  DAILY  NEWS 

FRANK  BURGOS,  deputy  editorial 
page  editor,  succeeds  Morris  Thompson 
as  editorial  page  editor  at  the  New  York 
Daily  News. 

NEW  YORK  POST 

KEN  CHANDLER,  editor  in  chief  at 
the  New  York  Post,  has  been  named  deputy 
publisher  and  will  remain  editor. 

XANA  ANTUNES.  business  editor, 
was  appointed  deputy  editor. 

JOHN  PODHORETZ,  editorial  page 
editor,  was  made  associate  editor  but 
will  continue  his  duties  on  the  editorial 
pages. 

STUART  MARQUES,  metropolitan 
editor,  was  named  managing  editor  of 


NEW  YORK  TIMES 

MICHAEL  G.  WILLIAMS,  vice 
president  of  information  technology  and 
chief  technology  officer  of  the  Seagram 
Co.'s  Spirits  and  Wine  Group,  has  been 
named  vice  president,  chief  information 
officer  at  the  New  York  Times. 

NEWPORT  NEWS  DAILY  PRESS 

ERNEST  C.  GATES,  news  editor  at 
the  Newport  News,  Va.,  Daily  Press,  has 
been  named  strategic  planning  director 
and  editorial  page  editor. 

NEWSPAPER  ASSOCIATION 
OF  AMERICA 

ANDREA  BENSON,  director/mem¬ 
bership  and  regional  relations  at  the 
Document  Management  Industries 
Assoc.,  has  been  named  director/member¬ 
ship  and  marketing  services. 
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(JAYE  BLODGETT,  director  of 
administration/human  resources  for  the 
Host  Marriott  Corp.  in  Bethesda,  Md., 
was  appointed  director  of  human 
resources  at  the  NAA  based  in  Vienna, 
Va. 

PARADE 

SUSAN  SMOLLENS,  a  consultant  to 
Parade,  has  joined  the  newspaper 
magazine  as  director  of  sales  develop¬ 
ment. 

PITTSBURGH 

TRIBUNE-REVIEW 

JUSTICE  B,  HILL,  sports  editor  at 
the  Fort  Wayne,  Ind.,  Journal  Gazette, 
has  been  appointed  sports  editor  at  the 
Pittsburgh  Tribune-Review. 

RIVERSIDE 

PRESS-ENTERPRISE 

VERONICA  HILL,  features  and 
entertainment  editor  at  the  Victorville, 
Calif.,  Daily  Press,  has  Joined  the 
Riverside,  Calif.,  Press-Enterprise  as  an 
assistant  entertainment  editor. 

DEVORAH  KNAFF,  an  art  and 
dance  reviewer  at  the  Press-Enterprise, 
was  promoted  to  full-time  writer. 

New  NNA 
officers,  awards 

The  National  Newspaper 
Association  elected  new  offi¬ 
cers  and  recognized  more  than 
20  newspapers  for  excellence  during 
its  annual  convention  in  Las  Vegas. 

Lockwood  Phillips,  associate 
publisher  and  general  manager  of 
the  Carteret  County  Nevi’s-Times  in 
Morehead  City,  N.C.,  was  elected 
as  president  while  Daniel  M. 
Phillips,  assistant  publisher  of  the 
O.yford  (Miss.)  Eagle,  became  vice 
president. 

NNA’s  treasurer-elect  is  Diane 
Everson,  publisher  of  the  Edgerton 
(Wis.)  Reporter. 

First  place  winners  in  five  separate 
circulation  categories  for  the  National 
Newspaper  Foundation’s  “Showcase 
of  Excellence”  were:  Southeast 
Missourian,  Cape  Girardeau,  Mo.; 
Merced  (Ca.)  Sun-Star;  Peninsula 
Gateway,  Gig  Harbor,  Wash.;  the 
N'  West  Iowa  Review,  Sheldon;  and  the 
Green  River  (Wyo.)  Star. 


MICHAEL  “MO”  HOLLER,  a 
sports  editor  at  the  Torrance,  Calif.,  Daily 
Breeze,  was  named  news  desk  copy 
editor. 

ROANOKE  TIMES 

MICHAEL  RILEY,  editorial  director 
at  the  Congressional  Quarterly,  has  been 
appointed  editor  of  the  Roanoke  (Va.) 
Times. 


TOLEDO  BLADE 

JANELLE  AUTHUR,  human  re¬ 
sources  manager,  was  named  human  re¬ 
sources  director  at  the  Toledo,  Ohio,  Blade. 

VANCOUVER  COLUMBIAN 

HEATHER  DAVIS,  classified  adver¬ 
tising  manager  at  the  Marysville,  Calif., 
Appeal-Democrat,  has  been  named  clas¬ 
sified  advertising  manager  at  the 
Vancouver,  Wash.,  Columbian. 


Pulliam  Journalism  Fellowships 


Graduating  college  seniors  are  invited  to  apply  for  the 
26th  annual  Pulliam  Journalism  Fellowships.  We  will 
grant  10-week  summer  internships  to  20  journalism  or 
liberal  arts  majors  in  the  August  1998-June  1999  graduat¬ 
ing  classes. 

Previous  internship  or  part-time  experience  at  a  newspa¬ 
per  is  desired,  or  other  demonstration  of  writing  and 
reporting  ability.  Those  who  go  through  the  Fellowships 
often  find  new  professional  opportunities  opening  up  at 
other  newspapers  during  and  after  the  program.  Winners 
will  receive  a  $5,250  stipend  and  will  work  at  either  The 
Indianapolis  Star  and  The  Indianapolis  News  or  The 
Arizona  Republic.  Opportunities  for  online  training  are 
available,  along  with  reporting  experience  at  our  major 
metropolitan  daily  newspapers. 

Early-admissions  application  postmark  deadline  is  Nov. 
15,  1998.  By  Dec.  15,  1998,  up  to  five  early-admissions 
winners  will  be  notified.  All  other  entries  must  be  post¬ 
marked  by  March  1 ,  1 999,  and  will  be  considered  with 
remaining  early-admissions  applicants. 


To  request  an  application  packet,  write: 

Russell  B.  Pulliam 
Pulliam  Fellowships  Director 
The  Indianapolis  News 
P.O.  Box  145 

Indianapolis,  IN  46206-0145 


^etnhe^Tww'stamewrcom/pj^ 

E-mail:  pulliam@stamews.com 
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■BY  ROBERT  NEUWIRTH 

Industry  hurt  by 


self-inflicted 


Exclusive  Poll 


Shows  News  Executives 
Believe  Threats  to 
Are  Eroin  Within 


Editors  and  publishers 
blame  themselves  for 
circulation  woes,  but 
many  admit  —  startlingly 
—  they  lack  basic 
knowledge  of  the  issues 


Don’t  blame  the  competition. 
When  it  comes  to  skidding  news¬ 
paper  circulation.  America’s  edi¬ 
tors  and  publishers  know  right  where  to 
look  —  in  the  mirror. 

In  a  startlingly  self-critical  assessment, 
almost  half  of  the  199  newspaper  execu¬ 
tives  who  responded  to  the  E&PfTlPP 
Newspaper  Poll  said  poor  customer  ser¬ 
vice  was  the  most  serious  threat  to  news¬ 


paper  circulation.  And  other  self-inflicted 
wounds  were  close  runners-up  among  the 
top  circulation  woes  cited  by  the  partici¬ 
pants  in  the  poll. 

More  than  45%  of  the  newspaper  exec¬ 
utives  polled  said  customer  service  was  a 
top  threat  to  circulation;  34%  said  deliv¬ 
ery  problems  were  a  huge  impediment; 
and  33%  cited  high  prices  as  a  challenge 
to  newspaper  circulation. 
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•  How  critical  is  maintaining  and 
increasing  circulation  to  newspapers 


4.0% 

somewhat  critical 


very 


.0%  not  sure 
0.0%  not  critical 


•  To  editors: 

What  percentage 
of  your  subscribers 
cancel  each  year? 


•  The  leading  threats  to  circulation, 
(rated  on  a  scale  of  1  -7,  ranging  from  no 
threat  to  very  great  threat.  Percentages 
indicate  the  number  of  respondents  who 
rated  the  categories  6  or  7) 


Poor  customer  service 
Delivery  problems 
High  subscription  prices 
Internet 


uiHfcr  20-.m  -UhSW 


57.0% 


•  To  editors: 

What  is  your  churn  rate? 


"Readers  expect  to  be  treated  with  a 
certain  amount  of  deference."  explained 
Monte  I.  Trammer,  publisher  of  the 
Sanirof’ian,  an  I  l.(KK)-circulation  Journal 
Register  paper  in  Saratoga  Springs.  N.Y. 
"They  want  to  be  treated  like  customers. 
We  don't  act  like  we.  too.  are  competing 
for  their  business."  Trammer  questioned 
the  concern  about  subscription  prices, 
however,  noting  that  by  any  rational  stan- 


l^%>  jo7% 

I  I 

under  20-.m  40-59^ 


■  » 


dard.  “we  are  still  a  bargain  value.” 

But.  some  participants  noted,  newspa¬ 
pers  should  remember  that  what’s  in  the 
paper  also  plays  a  part  in  bolstering  circu¬ 
lation. 

“We  are  our  own  problem,  but  I  would 
say  that  the  No.  I  reason  for  declining  cir¬ 
culation  is  content.”  said  James  E. 


66.1% 


Shelledy,  editor  of 
Utah's  l3l.0(X)-circula- 
tion  Salt  Luke  Tribune. 

“It's  not  just  service, 
and  it’s  not  Just  price," 
echoed  William  J.  Pape 
II.  editor  and  publisher 
of  Connecticut's 

Waterhury  Repuhlican- 
American  (circulation 
58,444).  “We’ve  got  to 
give  the  reader  a  reason 
to  pick  up  the  paper 
every  day." 

However,  only  8.5% 
of  the  poll  participants 
cited  quality  content  and 
coverage  as  the  major 
issue  facing  newspapers. 

Decades  ago,  Pape 
said,  his  father  used  to 
describe  America's  newspapers  as  "fat  lit¬ 
tle  frogs  in  their  own  puddles"  —  meaning 
that  they  were  profit  machines  and  didn't 
have  to  worry  about  competition  or  cus¬ 
tomer  service.  “In  1965  that  was  true," 
Pape  continued.  “But  it's  not  true  any 
longer.  The  corporate  ownership  of  news¬ 
papers  and  the  corporate  drive  to  report 
greater  quarterly  earnings  is  certainly 
impinging  on  the  quality  of  the  product." 
And  that,  he  believes,  is  driving  away 
readers. 

Shelledy  added.  “Whenever  a  customer 
says  they  don't  have  time  to  read  the  paper 
or  it  costs  too  much,  they're  saying  it  isn’t 
worth  it." 


Tim  McGuire,  editor  and  senior  vice 
president,  Minneapolis  Star  Tribune: 
“Many  of  these  self-inflicted  wounds 
have  existed  for  a  long  time  —  and  we 
got  away  with  them.  Now  that  you’ve 
got  increased  competition,  it’s  harder.” 


INTERNET  THREAT 

By  contrast,  only  20%  of  those  polled 
said  the  Internet  was  the  top  threat  to 
newspaper  circulation,  and  16%  cited  tele¬ 
vision  as  a  danger.  Such  competitors  as 
radio,  direct  mail,  magazines  and  weeklies 
concerned  less  than  10%  of  the  newsroom 
leaders  polled. 

On  the  whole,  newspaper  publishers 
and  editors  consider  the  Internet  little 
threat  to  the  industry.  Less  than  7%  call  it 
a  “critical  threat."  while  55%  say  it  is  a 
modest  threat,  and  36.6%  say  it  is  no 
threat  at  all.  “If  we  lose  people  to  the 
Internet,  it's  because  we've  pushed  them 
to  the  Net  rather  than  the  Net  pulling  them 
from  us."  said  Trammer. 

What's  more.  58%  of  the  newsroom 
executives  polled  said  the  industry  had 
taken  adequate  steps  to  address  the  threat 
posed  by  the  Internet. 

Indeed,  the  bulk  of  the  competition 
from  the  Internet  may  come  from  newspa- 
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pens'  own  Web  sites.  Though  60%  of  the 
editors  and  publishers  in  the  survey  said 
their  Web  sites  have  had  no  impact  on 
newspaper  circulation,  5.4%  said  their 
online  operations  have  actually  cut  into 
circulation. 

“Seven  percent  of  the  people  who 
dropped  our  Sunday-only  subscriptions 
cited  the  fact  that  they  can  get  it  on  the 
Internet,”  noted  Shelledy,  adding  that  his 
paper  is  debating  moving  to  a  subscription 
fee  for  its  Web  site  in  part  to  protect  the 
print  franchise. 

But  newspapers  may  be  delusional  if 
they  don’t  realize  that  competition  has 
hurt  circulation,  cautioned  Tim  McGuire, 
editor  and  senior  vice  president  of  the 
McClatchy-owned  Minneapolis  Star 
Trihiine  (circulation  335,(X){)).  “Many  of 
these  self-inflicted  wounds  have  existed 
for  a  long  time  —  and  we  got  away  with 
them.  Now  that  you’ve  got  increased  com¬ 
petition.  it’s  harder.” 

To  McGuire,  the  proliferation  of  news 
sources  —  many  of  them  with  less  content 
than  daily  papers  —  has  hurt  newspapers 
by  changing  reading  habits  and  reducing 
the  value  of  quality  news.  “The  number  of 
people  who  encounter  the  newspaper  has 
changed  very  little  over  many,  many, 
many  years.”  he  said.  “But  it's  the  fre¬ 
quency  and  the  importance  of  the  newspa- 


Weary  copy  editors 
get  a  spring  break 

If  you  are  a  newspaper  copy  edi¬ 
tor.  you  could  spend  a  refreshing 
semester  at  the  University  of 
North  Carolina  at  Chapel  Hill. 

Three  National  Copy  Editor 
Fellows  will  pursue  independent 
studies  at  Carolina  in  the  spring 
semester,  starting  Jan.  6,  working 
with  faculty  mentors. 

Each  fellow  receives  $3,333  a 
month  for  the  four  months  in 
Chapel  Hill  plus  money  for  food, 
travel  and  housing. 

For  an  application,  contact: 

http://sunsite.unc.edu/copyed/ 

or 

Professor  Raleigh  Mann 
School  of  Journalism  and  Mass 
Communication 
Campus  Box  3365 
University  of  North  Carolina 
Chapel  Hill,  NC  27599-3365 
Phone  (919)962-4071 
Fax  (919)  962-0620 
E-mail:  raleighm@email.unc.edu 
Deadline  to  apply:  Nov.  2, 1998. 


•  Are  you  for  or  against  allowing  dis¬ 
counting  greater  than  50%  currently 
allowed  by  the  Audit  Bureau  of 
Circulations: 

Editors _ Publishers 


23.1% 

for 

25.9% 

52.1% 

against 

60.3% 

10.7% 

neutral 

9.0% 

13.2% 

not  familiar 

2.6% 

0.8% 

no  answer 

1.3% 

•  Agree  or  disagree  with  Mark  Willes’ 
call  for  closer  ties  between  news/busi- 

ness  departments 

Editors 

Publishers 

19.0% 

strongly  agree 

56.4% 

53.7% 

agree  somewhat 

36.9% 

1.7% 

neutral 

3.8% 

10.7% 

disagree 

2.6% 

9.1% 

strongly  disagree 

1.3% 

5.8% 

not  sure 

0.0% 

•  Is  the  Internet  a  critical  threat  to  the 
existence  of  print  papers? 

6.9%  I - 

critical  threat^  i  no  answer 


not  really  somewhat 

a  threat  ®  threat 


•  Use  of  anonymous  sources 

Editors 

Publishers 

69.4%  1 

need  concerted 
effort  to  curtail  it 

80.8% 

24.8% 

do  not  see 
such  a  need 

17.9% 

5.8% 

not  sure 

1.3% 

per  in  people’ 

s  live.s  that’s  been  changing. 

More  casual  readership  of  newspapers  is 
our  biggest  problem.” 

As  for  what  to  do  about 
it,  McGuire  said,  only 
slightly  tongue-in-cheek, 

“Printing  news  is  a  good 
first  step.” 

IGNORANCE 

Still,  the  poll  showed 
that  most  editors  and 
many  publishers  admit  to 
a  shocking  degree  of  igno¬ 
rance  about  fundamental 
circulation  issues.  For 
instance,  while  87%  of 
editors  and  95%  of  pub¬ 
lishers  rated  themselves 
well-informed  about  cir¬ 
culation  issues,  about 
66%  of  the  121  editors 
who  responded  to  the  poll 
admitted  they  did  not 
know  the  percentage  of 
their  subscribers  who  can¬ 
cel  each  year.  And  57% 


said  they  have  no  clue  about  their  newspa¬ 
per’s  chum  rate  (chum  is  the  percentage 
of  subscribers  who  discontinue  and  then 
resubscribe  in  the  course  of  a  year).  And 
more  astoundingly.  almost  one  in  four 
business-side  executives  said  they  didn’t 
know  their  chum  and  cancellation  rates 
either. 

“Editors  ought  to  know  that,”  said 
Martin  Kaiser,  editor  of  the  290.565-cir- 
culation  Milwaukee  Journal  Sentinel. 
“Aren’t  we  putting  out  a  paper  for  the 
readers?  Or  are  we  putting  out  a  paper  for 
reporters  and  sources?” 

Whenever  anyone  cancels  a  Journal 
Sentinel  subscription  and  cites  a  problem 
or  disagreement  with  editorial  content,  the 
circulation  department  is  under  orders  to 
forward  the  complaint  to  Kaiser’s  office, 
and  one  of  his  editors  usually  follows  up 
with  a  phone  call. 

“We  have  to  be  concerned  with  the 
number  of  people  who  say  ‘No’  to  our 
newspapers,”  echoed  the  Saratoftian's 
Trammer,  who  noted  that  his  churn  rate  is 
above  60% . 

In  Waterbury,  Pape  said  chum  is  also 
murderously  high.  This  past  June,  he  was 
shocked  when  his  circulation  manager 
told  him  that  approximately  39,000  of  his 
paper’s  59,()(X)  subscribers  cancel  every 
year.  "That’s  a  hell  of  a  God-damned  fig¬ 
ure.”  he  said,  acknowledging  that  he 
should  have  known  this  key  circulation 
figure,  especially  given  that  he’s  spent  26 
years  as  publisher  of  the  paper. 

For  his  part,  Minneapolis  editor 
McGuire  called  the  query  a  “trick  ques¬ 
tion.”  “It’s  like  asking  how  much  money  is 
in  your  checking  account,”  he  said,  sug¬ 
gesting  that  many  might  not  know  the 
exact  amount.  But  he 
conceded  the  general 
point  —  that  news  execu¬ 
tives  don’t  know  as  much 
as  they  could  about  circu¬ 
lation. 

Equally  surprising, 
almost  1 5%  of  the  execu¬ 
tives  polled  said  that 
newspapers  routinely 
misstate  circulation  num¬ 
bers  to  gain  an  advertis¬ 
ing  edge  on  the  competi¬ 
tion.  And  6.4%  said  the 
practice  goes  on  at  their 
papers. 

Pointing  to  the  indus¬ 
try’s  continual  loosening 
of  paid-circulation  stan¬ 
dards,  Martha  Musgrove, 
associate  editor  in  charge 
of  the  editorial  pages  at 
the  362,184-circulation 
Miami  Herald,  said  she 
had  little  doubt  that  fudg- 


Monte  I.  Trammer,  publisher, 
Saratogian,  in  Saratoga 
Springs,  N.Y.:  Readers  “want 
to  be  treated  like  customers. 
We  don’t  act  like  we,  too, 
are  competing  for  their 
business.” 
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ing  was  endemic  in  circulation  depart¬ 
ments.  “I  would  be  surprised  if  they 
didn’t”  inflate  circulation  numbers,  she 
said.  “In  my  first  job,  1  shared  an  office 
with  the  circulation  manager  who  was 
buying  newspapers  to  boost  the  figures.” 

Despite  the  continuing  pressures  to 
increase  circulation,  most  editors  and  pub¬ 
lishers  contacted  in  the  poll  reported  that 
they  were  not  particularly  worried  about 
circulation  issues.  Only  36%  of  the  partic¬ 
ipants  said  circulation  was  the  No.  1  issue 
facing  newspapers  today.  The  64%  who 
didn't  think  circulation  was  the  top  prob¬ 
lem  cited  credibility  and  decreasing 
advertising,  among  other  factors  that  were 
more  important  for  the  industry.  Overall. 
58.4%  of  the  executives  remained  bullish, 
contending  that  1998  circulation  at  their 
papers  would  increase. 

“Circulation  has  been  one  of  those 
areas  like  pressrooms  that  you  left  well 
enough  alone,”  said  Salt  Lake’s  Shelledy. 
"Of  course,  we  are  going  to  pay  a  price  for 
that.” 

CIRCULATION  BOOSTERS 

The  newsroom  leaders  cited  telemar¬ 
keting,  heavy  subscription  price  discount¬ 
ing  and  Newspaper  in  Education  pro¬ 
grams  as  the  most  successful  responses  to 
declining  circulation. 

In  other  results,  editors  and  publishers 
largely  dismissed  competition  from  televi¬ 
sion.  radio  and  direct  mail  as  threats  to  cir¬ 
culation.  “1  don’t  think  television  is  really 
competitive,”  said  Shelledy.  “It  is  so  intel¬ 
lectually  bankrupt  that  even  people  who 
do  watch  TV  know  better.” 

And  though  16.3%  of  those  polled  said 
Newspaper  in  Education  programs  are  a 
key  circulation  booster,  Shelledy  dis¬ 
agreed,  saying  papers  should  target  par¬ 
ents  to  get  the  kids  reading.  “If  the  paper 
is  not  coming  into  the  home,  chances  are 
the  kid  won’t  read  it,”  he  said.  “I  don't 
care  how  many  papers  you  have  in  school. 
Young  people  have  historically  never  been 
newspaper  readers.” 

A  slim  majority  (55.9%)  of  those  sur¬ 
veyed  opposed  plans  to  allow  newspapers 
sold  at  discounts  of  greater  than  50%  off 
basic  prices  to  count  as  paid  circulation. 
But  44.6%  said  they  favored  the  Audit 
Bureau  of  Circulations’  long-range  plan  to 
add  readership  numbers  to  its  circulation 
reports. 

And.  while  80%  of  editors  and  publish¬ 
ers  said  they  favored  the  strategy  popular¬ 
ized  by  Times  Mirror  CEO  (and  Los 
Angeles  Times  publisher)  Mark  Willes  to 
build  greater  cooperation  between  news¬ 
paper  business  executives  and  news  exec¬ 
utives.  83.5%  of  editors  and  55.1%  of 
publishers  said  they  would  reject  such  a 
plan  if  it  meant  that  the  business  side  had 


James  E.  Shelledy,  editor,  Salt  Lake 
Tribune:  “We  are  our  own  problem,  but  I 
would  say  that  the  No.  1  reason  for 
declining  circulation  is  content. 

Whenever  a  customer  says  they  don’t 
have  time  to  read  the  paper  or  it  costs 
too  much,  they’re  saying  it  isn’t  worth  it.” 

a  “say”  in  what  got  into  the  paper. 

On  other  matters.  56%  of  newspaper 
leaders  said  it  is  harder  to  find  good 
reporters  and  editors  today  than  it  was 
three  years  ago.  They  said  they  were  com¬ 
bating  the  problem  through  greater 
emphasis  on  employee  training,  raising 
salaries,  greater  use  of  electronic  recruit¬ 


ment  techniques  and  increased  reliance  on 
freelancers. 

And  three-quarters  of  the  news  execu¬ 
tives  who  responded  to  the  pt)ll  said  news¬ 
papers  need  to  make  a  concerted  effort  to 
purge  their  papers  of  anonymous  quotes 
and  sources.  At  the  same  time,  most  edi¬ 
tors  and  publishers  indicated  that  their 
own  papers  were  already  dealing  with  the 
problem:  with  84.2%  saying  that  their 
papers  had  clear  guidelines  governing  the 
use  of  anonymous  sources. 

Shelledy  offered  some  suggestions  for 
the  future.  First,  he  said  newspapers  need 
to  make  clear  decisions  about  what  read¬ 
ers  want.  “What  may  sell  your  racks  isn’t 
going  to  sell  your  subscriptions.”  he  said. 
“You’ve  got  two  different  types  of  people 
out  there.”  And  he  offered  a  warning  about 
discounting,  saying  that  instead  of  using 
discounts  to  build  mass  circulation,  news¬ 
papers  must  market  to  niche  populations 
or  they  may  lose  the  bulk  of  their  adver¬ 
tising  dollars.  “We’re  either  going  to  be  all 
free  or  entirely  circulation  supported.”  he 
predicted. 

The  E&PfY\PP  Newspaper  Poll,  con¬ 
ducted  by  the  Technometrica  Institute  for 
Policy  and  Politics  of  Oradell.  N.J..  was 
sent  in  late  July  to  338  editors  and  1 69 
business-side  executives  and  completed 
by  I21  editors  and  78  publishers/business 
managers.  The  poll  has  a  margin  of  error 
of  7.5  percentage  points. 


Whether  you’re  nmning, 
skiing  hii^g  or  writing, 
if  you  use  GORE -TEX®  fabric 
correctly,  we’ll  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sportswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GO^-TEX* 
gloves,  GORE-TEX*  outerwear. 

Your  comfort  is  what  our  remarkable  fabric  is  all 
about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly. 

GORE-TEX®  is  a 

registered  trademark  of 
W.  L.  Gore  &  Associates,  Inc. 


Creative  Technologies 
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Blethen’s  campaigns  vs. 
Seattle  Times’  image 


Publisher’s  ads  on 
ballot  measure  vie  against 
newspaper’s  reputation 
for  independence 

by  David  Noack 

The  publisher  of  the  Seattle  Times  is 
putting  his  money  where  his  mouth 
is  in  battling  a  November  ballot 
measure  aimed  at  rolling  back  affirmative 
action  in  Washington  state. 

Frank  Blethen.  chairman,  CEO  and 
publisher  of  Washington  state's  largest 
newspaper,  has  committed  to  spend  about 


$2()().()()()  of  his  family's  money  on  a 
series  of  Times  ads  opposing  I-2(M),  a  mea¬ 
sure  designed  to  eliminate  gender  prefer¬ 
ences  in  employment  and  education. 

Blethen 's  ad  campaign,  which  started  in 
late  August,  includes  a  full-page  ad  every 
week  until  election  day.  Writing  the  check 
is  Blethen  Corp..  the  family-controlled 
company  that  owns  51%  of  the  Seattle 
Times  Co.,  leaving  49%  in  the  hands  of 
Knight  Ridden  The  ads  have  raised  ethical 
questions  in  the  Times  newsroom  about  the 
role  of  the  publisher  and  the  independence 
of  the  newsroom  —  as  well  as  concerns 
that  supporters  of  the  measure  will  accuse 
the  newspaper  of  slanted  coverage  based 
on  the  publisher's  public  position. 

This  is  the  second  time  that  Blethen  has 


used  newspaper  ads  to  promote  a  cause 
recently.  Months  ago  he  bought  ads  and 
created  a  Web  site  to  advocate  repeal  of 
the  federal  inheritance  tax.  After  those  ads 
were  criticized  —  for  saying  sponsored  by 
the  Times  —  the  1-2(K)  ads  are  attributed  to 
Blethen  Corp.  and  its  family  members. 

When  Blethen.  a  longtime  advocate  of 
newsroom  diversity,  met  with  staffers,  he 
was  asked  whether  he  realizes  his  actions 
have  added  to  the  burden  reporters  face. 

“That  was  more  telling  than  the  percep¬ 
tion  issues  I  think  we  sometimes  deal 
with,"  Blethen  said  in  an  interview.  When 
reporters  are  out  gathering  the  news  they 
are  the  ones  confronting  perceptions  of 
sources  and  readers  who  “are  going  to 
throw  this  back  in  their  face,  especially  if 


Ed?P  The  CMR  Newspaper  Advertising  Index 


Barometer  of  Ad  Linage:  1998  Performance  Compared  to  1997 

The  Newspaper  Advertising  Index  is  compiled  monthly  by  Competitive  Media  Reporting  and  is  based  on  data  from  35  newspapers  representing  a  cross  section  of  all  major  markets  in 
the  country  and  all  geographic  regions.  Those  interested  in  more  details  can  contact  Geoffrey  Miller,  vice  president,  newspaper  for  CMR,  at  Geoffrey  Miller/CMR@vnumis.com. 


National  ROP  Index 
4%  2% 

YTD  AUGUST 


CATEGORIES  Year-to-Date  Aug.  '98 


Airlines 

-9% 

14% 

Auto  Dealer  Associations 

7% 

-14% 

Banks/Credit  Cards 

14% 

27% 

Computers  &  Software 

-21% 

-13% 

Corporate/Office/Other 

-3% 

-18% 

Factory  Automotive 

59% 

53% 

Food  &  Household 

-16% 

-2% 

Government/Political 

32% 

10% 

Hotels  &  Resorts 

3% 

7% 

Insurance 

-19% 

-19% 

Investments 

-6% 

0% 

Mail  Order 

5% 

7% 

Motion  Pictures 

1% 

-2% 

Travel  &  Tourism 

1% 

8% 

Utilities  &  Communications 

11% 

-2% 

Overall,  the  relatively  flat  performance  of  National  cate¬ 
gories  in  August  has  caused  the  YTD  trend  to  come 

down  somewhat  from  earlier  in  the  year.  Factory 
Automotive  continues  very  strong  at  the  changeover  in 
model  year,  although  Auto  Dealer  Associations  has 
slipped  a  bit.  Banks/Credit  Cards  is  still  robust,  while 
Utilities  &  Communications  has  taken  a  breather. 


Retail  ROP  index 
-3%  -13% 

YTD  AUGUST 


CATEGORIES  Year-to-Date  Aug.  '98 


Apparel  &  Accessory  Stores 

-6% 

-22% 

Auto  Supply/Repair 

-11% 

-17% 

Books  &  Stationery  Stores 

-29% 

-46% 

Buiiding  Materials 

3% 

-5% 

Computer  Stores 

10% 

23% 

Consumer  Electronics 

0% 

-18% 

Department  Stores 

-5% 

-18% 

Discount  Stores 

-12% 

6% 

Drug  Stores 

19% 

0% 

Food  Stores 

1% 

-5% 

Furniture  &  Accessories 

0% 

-8% 

Jewelry  Stores 

0% 

13% 

Office  Supply  Stores 

-36% 

-25% 

Sporting  Goods  Stores 

-1% 

-18% 

Advertising  in  the  high-volume  Department  Stores  and 
Consumer  Electronics  categories  fared  very  poorly  in 
August  1 998  compared  to  August  1 997.  Computer 
Stores  was  virtually  the  only  major  category  to  show 
growth  this  month.  Year-to-date,  Retail  ROP  advertising 
continues  to  trend  downward  from  1997,  although  this 
is  offset  somewhat  by  stronger  Insert  business. 


Insert  ROP  Index 


6% 

YTD 

3% 

AUGUST 

CATEGORIES 

Year-to-Date  Aug.  '98 

Building  Materials 

15% 

-5% 

Computer  Stores 

47% 

-41% 

Consumer  Electronics 

5% 

50% 

Department  Stores 

7% 

0% 

Discount  Stores 

-2% 

0% 

Drug  Stores 

-1% 

-9% 

Food  &  Household  (CMO) 

6% 

32% 

Food  Stores 

-2% 

-8% 

Furniture  &  Accessories 

10% 

-6% 

Office  Supply  Stores 

62% 

30% 

Other  Inserts 

14% 

29% 

Sporting  Goods  Stores 

6% 

1% 

Led  by  very  strong  advertising  in  the  Consumer 
Electronics,  CMO,  and  Office  Supply  Stores  categories. 
Insert  advertising  continues  to  trend  upward  in  August. 
Although  the  percentage  growth  YTD  is  slipping  slightly, 
it  appears  that  newspapers  continue  to  shore  up  their 
Retail  advertising  with  Insert  business. 
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they  have  an  ax  to  grind  with  the  newspa¬ 
per  or  they  feel  the  paper  hasn't  been  fair 
to  their  point  of  view." 

Blethen  said  he  “agonized  over  it  for 
two  months”  before  deciding  to  go  ahead 
with  the  campaign. 

His  involvement  in  a  major  public  poli¬ 
cy  issue  follows  the  $6().(){X)  contribution 
by  the  Los  Angeles  Daily  News  to  a  group 
petitioning  for  a  study  of  whether  the  San 
Fernando  Valley  should  secede  from  Los 
Angeles,  a  move  the  paper  has  supported 
editorially.  And  Times  Mirror  Co.,  corpo¬ 
rate  parent  of  the  Los  Anf>eles  Times,  paid 
S4().(KX)  for  publisher  Mark  Willes  to  Join 
a  high-powered  economic  development 
panel  —  which  hap¬ 
pens  to  oppose 
secession. 

Seattle  Times 

executive  editor 

Michael  Fancher 
said  Blethen 's  I-2(K) 
ad  campaign  is  more 
troubling  than  his 
ads  opposing  the 
inheritance  tax. 

Because  1-200 
goes  to  the  voters  in 
November  and  the 
papers  obliged  to 
provide  thorough  coverage,  it  “creates 
more  of  a  problem  in  terms  of  readers' 
confidence."  said  Fancher. 

Nevertheless.  Fancher  praised  Blethen 
for  giving  the  newsroom  a  free  hand.  “It 
doesn't  create  any  real  problem  because 
Frank  stays  out  of  the  newsroom.” 
Fancher  said.  “It's  the  issue  of  the  public 
perception  and  public  confidence  in  our 
reporting.  It's  tough  for  the  staff  members 
because  I  think  there's  a  tendency  for  the 
staff  to  worry  that  if  we  pursue  a  certain 
story  line,  it  will  be  perceived  we  are 
doing  this  because  of  the  publisher's 
stance  on  the  issue.” 

After  readers  complained.  Fancher 
responded  with  an  Aug.  30  column 
explaining  how  the  newsroom  functions 
independently  from  the  publisher. 

Mike  Phillips,  publisher  of  the  Sim  in 
Bremerton,  said  publishers  should  use  their 
positions  to  better  communities  and  fight 
scKial  ills,  but  feels  Blethen  has  gone  astray 
on  1-200. 

“Blethen  isn't  fighting  racism  in  this 
case.”  Phillips  said.  “He's  Just  fighting  for 
political  correctness.  He  isn't  calling  the 
initiative  and  its  supporters  racist,  but  he 
and  his  allies  come  awfully  close.  This 
drives  a  wedge  between  people  of  good 


will  who  disagree  on  policy.  A  publisher 
should  be  leading  the  public  dialogue,  not 
leading  the  charge  against  a  ballot  initia¬ 
tive.”  said  Phillips. 

Rowland  Thompson,  executive  director 
of  Allied  Daily  Newspapers  of  Washington, 
which  represents  the  state's  dailies,  said 
Blethen  has  always  been  open  about  the 
causes  he  supports. 

“He  is  the  most  committed  publisher 
to  diversity  you'll  ever  meet.”  Thomson 
said.  “And  he  does  it  with  money.  He 
doesn't  do  it  editorially.  He  will  speak  to 
the  editorial  board  about  these  things,  but 
doesn't  force  his  newsroom  to  do  things 
they  wouldn't  normally  do.  But  he  com¬ 
mits  his  money  to 
the  advertising  side 
to  do  those  things.” 

Journalism 
watchers  were 
divided  on 

Blethen 's  campaign 
—  and  on  the  role 
of  activist  publish¬ 
ers.  in  an  age  of 
corporate  owner¬ 
ship.  when  bottom 
lines  get  more 
attention  than  pub¬ 
lic  issues. 

“1  wish  more  publishers  would  put 
their  personal  efforts  behind  political 
issues.”  said  Jay  Brodell.  a  Journalism 
professor  at  Metropolitan  State  College  in 
Denver.  “A  publisher  has  the  right  to 
express  his  or  her  views.  Of  course  the 
public  knows  that  the  Seattle  Times  is  put 
out  by  people  who  are  flesh  and  blood.” 

Cliff  Rowe,  a  Journalism  professor  at 
Pacific  Lutheran  University  in  Tacoma. 
Wash.,  said  Blethen's  public  stances  put 
the  paper  at  risk.  “No  matter  how  he  strives 
to  guarantee  newsroom  independence  in 
coverage  of  these  issues,  many  in  the  pub¬ 
lic.  particularly  those  who  disagree  with 
his  positions,  are  going  to  look  and  find 
bias  in  their  news  coverage.”  said  Rowe. 

He  said  there  would  be  no  problem  if 
the  Times  had  simply  editorializ.ed  against 
I-2(K). 

“1  do  have  a  problem.”  Rowe  said, 
“with  his  putting  the  clout  of  the  paper 
behind  the  issue  through  advertising  and 
other  nonjournalistic  channels.  To  his 
credit,  he  has  done  this  openly  and  the 
Times  has  been  able  to  discuss  the  pros 
and  cons  of  his  decision  in  its  own  pages. 
His  editors  and  others  on  the  staff  have 
been  able  to  comment  on  it  and  criticize 
it.”  said  Rowe. 
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Daily  trade  paper 
moves  toward  Web 

The  American  Banker  is  looking  to  cut  expensive 
distribution  costs  and  pick  up  international  readers 


by  Carl  Sullivan 

The  handful  of  truly  national  newspa¬ 
pers  have  circulations  of  over  1  mil¬ 
lion.  Imagine  distributing  a  daily 
paper  across  America  with  only  2(),(H)() 
subscribers.  Clearly,  the  economy  of  scale 
would  work  against  you. 

That's  exactly  what  the  American 
Banker,  a  Monday-through-Friday  trade 
newspaper  for  banking  executives,  faces. 
Printed  at  one  location  in  New  Jersey,  tbe 
newspaper  is  distributed  through  a  com¬ 
plicated  system  that  includes  the  U.S. 
Postal  Service  and  private  carriers.  The 
system  must  deliver  to  executives  in 
America’s  largest  cities  to  its  smallest  of 
towns.  It's  an  expensive  proposition  and 
one  that's  subject  to  the  vagaries  of  the 


by  Kelvin  Childs 

Suburban  newspapers  and  large 
Internet  outfits  like  America  Online 
may  not  seem  to  have  much  in 
common,  but  both  have  something  the 
other  needs,  says  Steve  Case,  chairman 
and  CEO  of  AOL  in  Dulles.  Va.  "While 
you're  trying  to  figure  out  this  new  medi¬ 
um.  don't  let  somebody  else  usurp  your 
role  as  the  community  leader.”  Case  said 
Sept.  24  at  the  Suburban  Newspapers  of 
America's  fall  gathering  in  Washington. 

Echoing  his  thoughts  was  Michael  J. 
O'Hara,  general  manager  of  the  Princeton 
Packer,  Princeton.  N.J..  who  said  news  is 


weather,  meaning  subscribers  sometimes 
get  their  paper  a  day  late. 

Delivering  this  same  product  on  the 
Web  would  obviously  eliminate  substan¬ 
tial  costs  and  late  delivery.  “In  three  to  five 
years  from  now.  every  financial  services 
professional  will  have  high-speed  Web 
connectivity  at  their  desktop.”  said  Gerry 
Mint/.,  president  and  CEO  of  American 
Banker-Bond  Buyer,  a  division  of 
Thomson  Financial  Services  in  New  York. 
"It's  going  to  be  a  natural  for  us  to  reach 
very  quickly  a  crossover  point.” 

Mint/  is  talking  about  a  crossover  from 
newsprint  and  ink  to  the  smudgeless  pages 
of  the  World  Wide  Web.  “I  see  us  moving 
toward  a  weekly  (print]  newspaper  that 
will  summarize  what  happened  during  the 
week  and  have  more  features.”  he  said.  It 


the  newspaper  industry’s  market  to  lose. 
The  Packet’s  18  papers  serve  13  commu¬ 
nities.  and  its  Web  operation,  launched  in 
1996.  gets  1  million-plus  page  views  per 
month,  he  said.  Of  the  people  who  use 
online  services.  45%  want  local  news, 
O'Hara  said,  and  suburban  papers  are  as 
local  as  you  can  get. 

Case  noted  that  700  community  papers 
are  online,  and  that  the  top  100,  and  95  of 
the  bottom  UX).  papers  have  Web  sites.  He 
believes  the  question  before  suburban 
newspapers  is.  What  business  model  will 
take  them  into  the  next  century?  The  tra¬ 
ditional  model,  he  said,  was  to  get  more 
circulation,  more  advertising  and  more 


would  mean  the  end  of  a  print  newspaper 
that's  been  published  every  Monday 
through  Friday  for  the  last  163  years.  The 
daily  news  now  delivered  to  the  front  door 
of  banks  will  instead  arrive  on  banker’s 
desktops,  in  the  form  of  American  Banker 
Online,  which  has  been  published  since 
late  1996.  Exactly  when  this  might  hap¬ 
pen  hasn't  been  established,  but  Mint/  is 
clearly  thinking  about  the  next  five  years 
or  so. 

Abandoning  the  daily  hard-copy  prod¬ 
uct  will  likely  be  made  easier  by  the 
enhanced  features  of  an  electronic  news¬ 
paper.  Though  the  newspaper  only  has 
20.000  subscribers.  Mint/  claims 
150,000  readers,  thanks  to  an  extremely 
high  pass-along  rate.  Using  the  Web  will 
eliminate  routing  slips  and  make  sure  all 
readers  at  the  bank  get  the  news  in  a 
timely  fashion. 

Furthermore,  bankers  can  quickly  and 
easily  search  the  archives  for  old  articles 
on  particular  topics  or  competitors.  And. 
since  the  Web  knows  no  boundaries,  the 
American  Banker  hopes  to  attract  a  much 
larger  international  audience. 

The  Web  site  already  has  more  than 
5,(XX)  subscribers  who  pay  $595  per  year 
for  the  online  version.  Mint/  expects  the 
Web  site  to  be  profitable  by  next  year. 


classified  ads  than  the  competition. 
AOL’s  model,  he  said,  was  to  diversify 
and  form  partnerships  for  Digital  Cities, 
its  online  city  guides  and  newsstands. 
Content  is  provided  by  local  media  com¬ 
panies,  such  as  Community  Newspaper 
Co.'s  Town  Online.  The  week  Town 
Online  linked  with  Digital  City  Boston, 
its  traffic  surged  310%,  Case  said.  “We 
improve  our  content  and  they  dramatical¬ 
ly  increase  their  traffic,”  he  said. 

Gordon  Kent,  manager  of  Commercial 
Interactive  Products  for  Community 
Newspaper  Co.,  and  O'Hara  both  said 
their  companies  met  strong  resistance 
from  realtors  over  access  to  the  multiple¬ 
listing  service.  Town  Online  decided  to 
work  around  the  realtors  and  took  a 
month  to  build  its  own  database  from 
member  newspapers’  real  estate  ads. 

The  most  important  thing,  according  to 
O'Hara,  is  to  drive  traffic,  because  traffic 
justifies  the  cost  to  advertisers.  An  impor¬ 
tant  feature  is  searchability  —  content 
descriptions,  keywords  and  metatags  that 
can  be  read  by  directories  and  search 
engines.  H 


Suburban  papers 
trade  centent  for  traffic 

Web  giants  like  AOL  have  huge  audiences,  but 
need  localized  content,  which  papers  can  provide 


30 


EDITOR  &  PUBLISHER  OCTOBER  10,  1998 


www.mediainfo.com 


DIGITAL  HOW-TO 

Reaping  stories 
from  harvest  festivals 

Features  and  travel  sections  can  use  the 
Web  to  find  autumn  festivals  across  the  country 


by  Charles  Bowen 

It's  harvest  time,  which  has  always  been 
a  busy  period  for  business  and  agricul¬ 
ture  writers  at  your  newspaper.  But  did 
you  know  that  this  can  also  be  a  fertile 
season  for  fresh  stories  in  the  features  and 
travel  departments  as  well? 

Autumn  means  a  growing  number  of 
"fall  festivals.”  They're  still  called  that, 
even  though  nowadays  the  schedule  for 
such  fairs  and  exhibitions  generally 
extends  right  through  the  holidays  at  the 
end  of  the  year.  If  you're  not  already  rou¬ 
tinely  getting  news  of  these  regional  festi¬ 
vals  and  fairs  somewhere  in  your  news 
columns  —  either  as  full  stories  or  at  least 
as  brief  calendar  items  —  you're  probably 
missing  a  potential  connection  with  hun¬ 
dreds,  maybe  thousands,  of  your  readers 
who  will  be  on  the  road  to  these  events  in 
the  coming  months. 

Best  of  all,  it  is  no  longer  difficult  to 
keep  track  of  art  and  craft  fairs  anywhere 
in  your  region.  A  new  Internet  feature 
enables  a  staffer  to  spend  no  more  than  a 
few  minutes  online  each  week  to  get  all 
the  data  you  need  on  the  subject. 

The  resource  of  record  for  the  craft-col¬ 
lecting  set  is  the  Art  and  Craft  Shows  Net, 
a  database  of  more  than  2,000  events 
around  the  country,  throughout  the  year. 
Operated  by  Sunshine  Artist  magazine,  the 
database  lets  you  search  by  specific  show 
names,  dates,  cities,  states  or  geographic 
regions.  Travel  writers  will  appreciate  the 
easy  search  interface  that  enables  them  to 
put  together  sample  weekends  or  week- 
long  outings  for  theme-oriented  stories 
about  craft-collecting,  not  just  now  in  the 
fall,  but  any  time  of  the  year. 

Once  you  arrive  at  the  site 
(www.artandcraftshows.net),  the  top  sec¬ 
tion  of  the  form  lets  you  specify  a  time 
span  for  the  results.  Click  on  the  down- 
arrows  in  the  FROM:  and  TO:  fields  to 
indicate  starting  and  ending  dates.  Note 
that  while  the  form  also  has  a  field  for  spe¬ 
cific  days  (in  addition  to  months  and 


years),  you  don't  have  to  use  it.  If  you 
don't  enter  a  day,  the  program  searches 
the  entire  month.  Also,  if  you  leave  the 
date  entries  unchanged  from  the  default, 
the  search  will  cover  all  the  listings  in  the 
database,  from  the  current  date. 

Next,  enter  a  location.  You  can  enter 
some  or  all  of  these  fields: 

•  Event  City,  where  the  show  will  be 
held.  You  have  to  be  careful  here,  because 
an  event  might  be  in  a  nearby  town  or  sub¬ 
urb  with  a  different  name.  Also,  spelling 
and  capitalization  count,  but  you  can  use 
an  asterisk  (*)  as  a  wildcard. 

•  Event  State,  which  lets  you  restrict 
the  search  to  the  listings  for  a  single  state 
or  Canadian  province.  If  you  leave  this 
field  blank,  the  search  will  include  all  the 
listings,  both  in  the  U.S.  and  Canada.  Or 
you  can  combine  this  with  the  city  listing. 

•  Event  Region,  the  option  that  allows 
you  to  cast  a  wider  net.  Click  on  the  down 
arrow  beside  this  entry  and  select  one  of 
seven  regions,  including  Northeast. 
Southeast,  Midwest,  Southwest, 
Mountain,  Pacific,  or  Canada  and  Mexico. 

Some  other  facts  about  using  this  site  in 
your  research: 

1.  Sunshine  Artist  magazine  publishes 
information  and  reviews  on  more  than 
2.000  open-entry  craft  shows  and  festivals 
each  month.  A  link  on  the  site  lets  you 
check  a  sample  of  listings  and  a  review 
from  the  current  issue. 

2.  Shows  in  the  database  are  submitted 
to  the  magazine  up  to  a  year  in  advance  by 
event  directors  and  promoters.  The  data¬ 
base  is  updated  monthly  and  contains 
events  for  the  next  1 2  months.  The  system 
operator  notes  that  sometimes  conditions 
require  cancellations  or  changes  of  loca¬ 
tion  not  reflected  in  the  database,  so  a 
reporter  might  want  to  check  with  the  area 
Chamber  of  Commerce  or  Visitor's 
Bureau  to  confirm  dates  and  times. 

3.  The  site  also  has  a  feature  called 
“SA's  2(X)  Best”  that  lists  its  highest-rated 
fine  arts,  fine  crafts  and  traditional  craft 
shows. 
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Jules  Feiffer:  There’s  nothing 
funny  about  shrinking  comics 


by  David  Astor 

ules  Feiffer  criticized  newspapers 
for  running  comics  too  small. 

“Over  the  years,  papers  have 
become  more  and  more  ‘graphic-y,”'  said 
the  Pulitzer  Prize-winning  cartoonist. 
“But  no  one  seems  to  care  how  the  comics 
page  looks,  except  to  stick  everything  you 
can  into  it." 

Feiffer.  the  keynote  speaker  at  the 
Newspaper  Features  Council  meeting  in 
Kansas  City,  added  that  the  comics  sec¬ 
tion  could  also  use  more 
creative  layouts. 

“Why  isn't  it  given  a 
fresh  look?”  he  asked. 

“Why  aren't  art  directors 
brought  in  to  play  with  the 
page?” 

Feiffer,  who  showed 
attendees  examples  of  old 
Sunday  strips  that  ran  a  full 
page  decades  ago, 
observed.  “So  much  more 
could  be  done  to  bring  this 
form  back  to  its  glory.” 

He  said  the  comics  he 


read  as  a  kid  in  the 
1930s  used  size  and 
other  techniques  "to  cre¬ 
ate  a  universe  that 
grabbed  you  and  sucked 
you  into  this  world  of 
characters.” 

Cartoonists  have 
complained  for  at  least 
l.S  or  20  years  about 
shrinking  strips,  with 
editors  responding  that 
they  are  forced  to  run 

them  smaller  for  reasons 
such  as  rising  newsprint 
costs  and  the  lack  of  comics 
section  ads. 

One  newspaperman  hear¬ 
ing  Feiffer’s  speech  was 
Houston  Chronicle  execu¬ 
tive  vice  president  and  edi¬ 
tor  Jack  Loftis,  who  was 
asked  for  his  reaction. 

“1  can  certainly  under¬ 
stand  the  cartoonist's  point 
of  view  on  this,”  said  the 
former  NFC  president. 
“They  consider  what  they 


do  an  art  form,  and  it  is.” 

But  Loftis  noted  that 
papers  cram  so  many 
comics  in  partly  because 
there  are  “so  many  qual¬ 
ity  strips”  out  there. 

"We're  trying  to  satis¬ 
fy  as  many  readers  as  we 
can,”  said  Loftis.  whose 
paper  runs  a  whopping 
76  comics  a  day. 
“Different  strips  interest 
different  readers.” 

Loftis  added  that  it's  a  “financial 
improbability  that  newspapers  will  devote 
a  full  page  to  a  Sunday  comic  strip.” 

But  the  Chronicle  executive  said  he 
could  see  the  merit  of  redesigning  Sunday 
comics  section  layouts  if  there  was  a  way 
to  do  so  within  current  size  constraints. 

Loftis  did  note  that  the  industry  tried 
this  in  the  mid-l98()s  (via  the  21st 
Century  Comics  project),  but  it  didn't 
catch  on  at  too  many  newspapers. 

Feiffer  himself  appears  in  over  1(K) 
papers  via  Universal  Press  Syndicate.  The 
69-year-old  editorial  cartoonist  —  who 
worked  for  the  Village  Voice  from  19.36 


Jules  Feiffer 
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Panel  says  Net  worth  pitfalls 


They’re  not  enamored  with  all  a.spects 
of  the  Internet,  but  they're  glad  it’s 
here. 

That  was  the  opinion  of  at  least  a  cou¬ 
ple  of  speakers  discussing  cyberspace  at 
the  Newspaper  Features  Council  meet¬ 
ing  in  Kansas  City. 

Panelist  Bill  Amend  said  he  doesn’t 
put  his  e-mail  address  in  “FoxTrot” 
because  there  isn’t  enough  time  to 
answer  a  lot  of  messages  and  still  do  his 
work. 

“It’s  a  sheer  imbalance,”  said  the 
Universal  Press  Syndicate  cartoonist. 
“There’s  one  me,  some  syndicate  people 
and  20  million  readers.” 

Instead,  he  answers  selected  reader 
questions  on  his  Web  site  (www.fox- 
trot.com). 


.Amend  did  stress  that  he  likes  the 
Web  because  it  helps  him  provide  infor¬ 
mation  to  fans  and  promote  “FoxTrot.” 
And  the  Web  gives  Amend  and  other 
syndicated  creators  new  markets,  such  as 
the  electronic  editions  of  newspapers. 

Online  manager  Christine  Lavelle 
reported  that  page  views  “Jumped”  when 
the  Arizona  Republic  site  (www.azcen- 
tral.com)  added  comics  and  horoscopes. 

“Yes,  Web  users  do  want  features,” 
commented  the  panelist. 

But  online  visitors  often  want  features 
to  be  less  “static”  than  they  appear  in 
print,  said  NFC  president  and 
Wilmington,  Del.,  News  Journal  execu¬ 
tive  editor  Jane  Amari  from  the  audi¬ 
ence. 

Some  syndicates  and  cartoonists  are 


developing  interactive,  multimedia  fea¬ 
tures.  But  Amend  said  adding  anima¬ 
tion  and  sound  effects  is  expensive  and 
time-consuming  in  relation  to  the 
amount  of  revenue  the  Web  currently 
attracts. 

Another  panelist  —  Mike  Smith, 
managing  director  of  Northwestern 
University’s  Newspaper  Management 
Center  —  said.  “New  media  doesn’t 
replace  previous  media.  It  causes  exist¬ 
ing  media  to  reinvent  themselves.” 

Smith  added,  “Technology  is  creat¬ 
ing  new  readers  and  appetite  for  infor¬ 
mation.”  He  noted,  by  way  of  example, 
that  a  computer  user  might  read  news¬ 
papers  to  gather  knowledge  before  par¬ 
ticipating  in  chat  rooms. 

Universal  New  Media  editor/director 
of  development  Bill  Mitchell  moderat¬ 
ed  the  session.  —  David  Astor 
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until  last  year  —  has  also  written  screen¬ 
plays  (such  as  Carnal  Knowledge),  the¬ 
atrical  plays  (Liltle  Murders)  and  chil¬ 
dren’s  books. 

He  was  introduced  to  NFC  attendees 
by  Universal  president  John  McMeel.HH 

Rushdie  will 
write  column 

Salman  Rush¬ 
die,  the  award¬ 
winning  novelist 
who  was  under  a 
death  threat  for 
nine  years,  will 
write  a  monthly 
column  for  the 
New  York  Times 
Syndicate  starting 
in  December. 
Salman  Rushdie  “I  look  forward 

to  being  a  news¬ 
paper  writer  rather  than  the  subject  of 
newspeople’s  interest.”  he  said. 

The  deal  was  in  the  works  even  before 
the  Iranian  government  last  month  dis¬ 
avowed  the  1989  “fatwa”  calling  for  his 
death.  Ayatollah  Khomeini  had  accused 
Rushdie  of  blaspheming  Islam  in  the 
Satanic  Verses  novel. 

The  London-based  Rushdie,  51,  will 
write  on  “current  events  in  politics  and 
culture  that  make  a  global  impact,” 


Syndicate  sales  are 
sailing  against  the  wind 


When  you’re  on  the  road,  there’s 
always  the  possibility  of  road¬ 
blocks. 

Three  syndicate  sales  executives  used 
a  panel  discussion  at  the  Newspaper 
Features  Council  meeting  in  Kansas 
City  to  di.scuss  trends  that  make  pitching 
features  more  difficult  these  days. 

For  instance,  an  increasing  number  of 
newspapers  are  taking  their  time  decid¬ 
ing  whether  or  not  to  buy  a  feature. 

“Ten  years  ago,  more  were  making 
decisions  on  the  spot,”  said  United 
Media  national  sales  director  John 
Matthews.  “Now,  it  often  goes  to  a  com¬ 
mittee.” 

Why?  One  major  reason  is  that  papers 
in  noncompetitive  markets  don’t  have  to 
worry  about  a  rival  daily  buying  a  fea¬ 
ture  first. 

Single-paper  towns  also  mean  more 
traveling  for  syndicate  salespeople  to  get 
to  a  second  appointment. 


Another  trend  is  the  increased  use  of 
voice  mail.  King  Features  Syndicate 
assistant  sales  manager  John  Killian 
noted  that  this  makes  it  harder  to  set  up 
appointments  with  editors. 

Telemarketing  has  also  increased 
since  a  number  of  syndicates  decided 
that  it’s  too  expensive  to  send  salespeo¬ 
ple  to  every  smaller  paper.  Even  when  a 
sale  is  made,  the  low  rates  smaller 
papers  pay  makes  it  hard  to  justify  the 
travel  costs. 

When  salespeople  do  travel,  it’s  usu¬ 
ally  for  less  than  a  week  at  a  time. 

“Back  in  the  old  days,  they  often  took 
two-  or  three-week  trips,”  .said  Universal 
Press  Syndicate  vice  president/sales  Bob 
Duffy.  “Now  we  try  to  get  them  home 
for  the  weekend  to  have  a  normal  life  in 
an  abnormal  job.” 

The  session  was  moderated  by 
Houston  Chronicle  assistant  managing 
editor  Su.san  Bischoff.  —  David  Astor 


according  to  NYTS.  New  York  Times  Syndication  Sales 

“Salman  Rushdie  is  a  brilliant,  pas-  Corp.  president  and  editor  in  chief 
sionate,  always  provocative  writer  Gloria  Brown  Anderson.  "We’re  pleased 
whose  imagination,  courage  and  sense  to  help  give  his  voice  a  new  worldwide 
of  humor  have  inspired  the  world.”  said  forum.”  IB 


Editors  ‘jeopardize’  their  dignity 


After  Dan  Norman  won  a  Jeopardy- 
like  contest  at  the  Newspaper 
Features  Council  meeting  in  Kansas 
City,  he  had  one  last  question. 

“Do  we  get  the  home  game?”  joked 
the  Fort  Lauderdale  Sun-Sentinel 
deputy  managing  editor. 

Actually,  Norman  and  two  other 
contestants  might  not  want  to  think 
about  the  game,  which  tested  their 
knowledge  of  syndicated  features.  All 
had  dilficulty  coming  up  with  a  lot  of 
correct  responses. 

Indeed.  Norman  won  only  $60  (no 
money  actually  changed  hands),  while 
Philadelphia  Inquirer  Sunday  editor 
Ron  Patel  and  Dallas  Morning  News 
deputy  managing  editor/lifestyles  Sue 
Smith  ended  up  in  the  minus  column. 
Some  of  the  hard  and  easy  queries: 


•  “His  best  friend  was  the  worldly 
Ignatz.”  No  one  guessed,  “Who  was 
Krazy  Kat?” 

•  “They  were  bom  on  the  fourth  of 
July.”  No  one  guessed.  “Who  were 
Abby  and  Ann?” 

•  “At  birth,  he  was  already  a  muscu¬ 
lar  6'3",  19-year-old.”  Norman  correct¬ 
ly  guessed,  “Who  was  Li’l  Abner?” 

•  “Cold  War  warrior.”  Patel  correct¬ 
ly  guessed.  “Who  was  Steve  Canyon?” 

•  And  Smith  got  the  right  question 
to  an  answer  about  Erma  Bombeck. 

The  game,  which  appeared  on  a 
computer-generated  board,  was  devel¬ 
oped  by  Universal  Press  Syndicate  vice 
president/editorial  director  Lee  Salem. 
Emceeing  was  “Non  Sequitur”  creator 
Wiley  Miller  of  the  Washington  Po.st 
Writers  Group.  —  David  Astor 
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Old  idea  in  a  digital  age 


Recalling  teenage 
Wizard’s  weekly 
newspaper,  magazine 
publisher  wants  to 
print  daily  on  trains 

by  Jim  Rosenberg 

Borrowing  a  135-year-old  idea  from 
the  short-lived  Weekly  Herald,  a 
magazine  publisher  would  like  to 
distribute  the  latest  news  to  rail  passengers 
by  printing  a  newspaper  on  their  train. 

The  Herald  went  out  of  print  when,  at 
age  15,  newsboy-tumed-publisher  Thomas 
Edison  gave  up  his  baggage-car  printing 
press  and  took  up  the  railroad  telegraph. 
IBM  Corp.  and  Germany's  Spiegel  Verlag, 
however,  want  to  combine  the  two  — 
printing  and  encoded  electronic  telecom¬ 
munication  —  to  accomplish  the  same 
publishing  task  on  a  daily  basis. 

Taking  over  where  small,  black-only 
fax  newspaper  editions  leave  off,  a  pilot 
project  in  Germany  seeks  to  print  news  for 
travelers  in  a  larger  format  with  color.  The 
aim,  however,  is  similar  to  the  New  York 
Times'  effort  to  fax  a  small-format,  multi¬ 
page  edition  to  cruise  ships  for  distribu¬ 
tion  to  passengers. 

But  even  though  the  German  enterprise 
requires  more  than  just  faxing  editions  to 
fixed  or  mobile  receivers,  it  is  somewhat 
less  involved  than  transmissions  to  remote 
color  printers  for  subsequent  distribution 
through  more-traditional  single-copy 
retailing  —  the  model  adopted  by  Scitex 
Corp.  spinoff  PressPoint. 

The  PressPoint  venture  (E&P,  April  13, 
July  20.  1996)  takes  files  of  composed 
newspaper  pages  at  a  hub,  converts  them  to 
Adobe's  Portable  Document  Format  and 
sends  the  resulting  files  by  satellite  to  sites 
that  print  out  10-  to  15-page  editions  on 
Xerox  color  or  black-only  printers  using 
sheets  preprinted  with  ads  on  one  side. 

In  the  latest  test,  IBM  and  the  printer  of 
the  news  weekly  Der  Spiet’el  have  collab¬ 
orated  on  an  abbreviated  daily  newspaper 
for  train  passengers  that  is  similar  to  the 
newsletter  Washington-based  States  News 
Service  has  supplied  to  airlines  and  will 
soon  distribute  on  a  major  passenger  rail 
line  (see  story,  p.  6). 


Like  PressPoint,  Der  Taf-  can  run  to  to  paginate  its  copy  in  QuarkXPress,  then 
several  11 ’A"  x  16'/2"  pages  (a  tab  that's  transmit  the  page  files  to  the  4'  x 
an  inch  or  two  deeper)  with  color  adver-  PostScript  printer.  Forte  said  a  conductor 
tisements.  will  operate  the  printer,  fold  together  edi- 

Unlike  PressPoint,  however,  the  tion  pages,  and  place  copies  on  the  seats 
Spiegel  test  uses  an  IBM  InfoPrint  60  of  those  holding  first-class  and  business- 
black-and-white  printer  that  can  be  loaded  class  tickets. 

with  sheets  preprinted  on  both  sides  with  If  the  pilot  succeeds,  said  Forte,  “we'd 
color  ads.  Spiegel  fills  the  resulting  news  like  to  be  able  to  offer  .  .  .  intelligent  tern- 
hole  with  “highlights  of  the  most  up-to-  plates”  that  will  permit  front  pages  to  be 
date  news  of  the  day”  and  transmits  files  customized  to  the  interests  of  individual 
that  match  the  layout  to  the  traveling  readers. 

printer,  according  to  IBM  telecommunica-  Information  about  such  interests,  he 
tions  &  media  publishing  solutions  man-  suggested,  could  be  collected  at  the  time 
ager  Wayne  Forte.  of  ticket  purchases.  With  appropriate 

Begun  earlier  in  the  year  as  a  preprint-  advertising  or  editorial  content  available, 
ed  publication  distributed  to  gauge  pas-  actual  customization  can  be  accomplished 
senger  interest,  the  newspaper  continues  using  PageFlex  software  developed  by 
rail-based  publication  by  Art  and  Bitstream  Inc.,  Cambridge,  Mass.,  and 
Information  GmbH,  a  unit  of  Spiegel,  licensed  by  IBM. 

according  to  Der  Spiei>el  New  York  Rather  than  rely  on  a  static  XPress 
bureau  manager  Anjelika  Wrubel.  model,  said  newly  promoted  Bitstream 

Editorial  content  of  a  typical  issue,  she  president  Paul  Trevithick,  PageFlex  is 

said,  consists  of  short  news  stories,  busi-  capable  of  quickly  delivering  different 

ness  briefs  and  weather  information.  iterations  of  a  document  or  incorporating 

For  readers  and  advertisers  alike,  the  last-minute  changes  on  output, 
paper's  stock  and  size,  the  printer's  reso-  Bitstream  (into  which  Trevithick's  for- 
lution  and  the  color  ads  are  an  improve-  mer  company.  Archetype,  was  merged  last 

ment  over  the  newsletter  look  and  curly,  year)  last  month  announced  agreement 

chalky-textured  feel  of  fax  newspapers  whereby  IBM  now  markets  PageFlex  and 

output  on  thermal  paper.  the  Archetype-developed  Media  Bank 

The  arrangement  provides  for  Spiegel  asset  manager  (MediaBank  and  InterSep 


Sample  pages  preprinted  with  color  ads  show  news  hole  where  IBM  InfoPrint  would 
output  transmissions  from  Spiegel 
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OPI.  also  an  Archetype  product,  were  sold  in  August  to  Boston- 
based  Inso  Corp.  —  a  subsidiary  of  which  is  licensing  Bit- 
stream’s  PageFlex).  IBM  is  joining  PageFlex  and  MediaBank 
with  its  InfoPrint  Manager  and  InfoColor  70  digital  “press”  and 
optional  data-mining  technology  to  create  a  “dynamic  publishing 
solution”  for  real-time  custom  printing. 

PageFlex,  which  was  to  begin  beta  tests  in  summer,  is  the  vari¬ 
able-data  front  end  for  such  publishing.  It  utilizes  XML  as  the 
intermediate  data  format  between  databases  and  page  composi¬ 
tion.  As  needed,  it  automatically  combines  digital  assets  from 
MediaBank  with  commercial/client  information  from  legacy 
relational  databases  to  produce  PDF  or  PostScript  page  output. 
Bitstream  said  future  PageFlex  versions  will  handle  dynamic 
publi.shing  on  the  Web. 


E&P  BRIEFS 


Agfa  to  become 
independent  company 

Bayer  AG,  Leverkusen.  Germany,  will  list  75%  of  the  stock  in 
its  wholly  owned  Agfa  subsidiary  on  a  European  stock  exchange 
next  spring  “if  conditions  on  the  capital  market  at  that  time  are 
favorable,”  the  company  has  announced. 

In  a  prepared  release.  Bayer  CEO  Manfred  Schneider  said. 
“Agfa  needs  entrepreneurial  freedom  and  new  financing  oppor¬ 
tunities.”  While  the  profitable  Agfa  Group  reached  its  target  of 
6%  return  on  sales  one  year  early,  Schneider  said  it  “operates  in 
completely  different  markets  and  uses  different  technologies 
than  Bayer,”  which  seeks  to  “strengthen  its  core  business”  in  the 
fields  of  chemicals  and  health  care. 

Agfa  Group  chairman  Klaus  Seeger  said  his  company  will  in 
the  future  see  “greater  cooperation  with  computer  manufacturers 
and  software  companies,”  as  well  as  new  partnership  possibilities. 

Kodak  Polychrome’s 
newspaper  unit 

Kodak  Polychrome  Graphics  formed  a  separate  business  to 
focus  on  U.S.  newspaper  customers.  Based  in  Holyoke,  Mass., 
Anitec  Newspaper  Co.  retains  the  familiar  brand  name  once  used 
by  International  Paper. 

Joe  South,  formerly  site  manager  at  Anitec 's  Holyoke  plate¬ 
manufacturing  plant,  was  named  the  new  company’s  general 
manager.  Former  Anitec  Northeast  sales  manager  Mike  Bonham 
is  vice  president  and  national  sales  director. 

Anitec ’s  commercial  business  is  being  integrated  into  Kodak 
Polychrome  Graphics.  Holyoke  manufacturing  reports  to  Kixlak 
Polychrome  manufacturing  vice  president  Gottfried  Kaps. 

Kodak  Polychrome-Creo- 
Heidelberg  alliance 

Heidelberger  Druckmaschinen  AG,  Kodak  Polychrome 
Graphics  and  Creo  Products  announced  formation  of  a  strategic 
development  and  marketing  alliance. 

The  prepress  and  printing  equipment  maker,  graphic  arts  con¬ 
sumables  supplier  and  computer-to-plate  systems  manufacturer 


Dauphin  GpapMcs 
BulMs  Them  Bettep. 


Dauphin  Graphic  Machines,  hic. 

Box  573 

Elizabethville,  PA  17023 

Toll  Free  800-340-61 19  FAX  800-648-0213 

71 7-362-3243  FAX  7 1 7-362-4 1 65 
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had  separate  earlier  agreements. 

Announced  at  the  IPEX  show  in 
Birmingham,  England,  the  alliance  calls 
for  collaboration  in  developing  computer- 
to-plate  systems  and  Kodak  Poly¬ 
chrome’s  sale  in  Europe  of  its  partners’ 
scanning,  output  and  workflow  products. 


Malvern 

Professional  Placement 


Walter  Lynn 

Executive  Search  Director 

PO  Box  300 
Paoli,  PA  19301 

E-mail  -  ‘calibrel  up@aol.com’ 

800-870-8910 

610-640-1476 

Fax  800-MP2-6780 

Fax  610-647-2525 


Lego  unit  becomes 
Purup-Eskofot’s 
sole  owner 

LMX,  a  company  associated  with  the 
LEGO  Group,  known  for  its  popular  plas¬ 
tic-block  toys  of  the  same  name,  is  now 
sole  owner  of  Purup-Eskofot,  Lystrup, 
Denmark. 

Until  now,  LMX  owned  51%  of  shares 
in  the  manufacturer  of  scanning  and  out¬ 
put  systems. 

The  company  said  the  change  repre¬ 
sents  the  “final  stage”  in  the  merger  of 
Purup  Prepress  and  Eskofot,  which  dates 
from  a  1996  agreement. 

Lego  paid  in  75  million  Danish  kroner 
($11.95  million)  to  strengthen  Purup- 
Eskofot’s  capital  and  reserves  in  support 
of  long-term  development  of  the  company 
and  said  it  implemented  “a  new  .  .  .  plan 
with  a  clear  strategic  focus.” 

Purup-Eskofot  also  reported  that  capi¬ 
tal,  reserves  and  subordinated  loan  capital 
now  amount  to  1 20  million  kroner  ($19.12 
million). 

Negative  first-half  1998  financial 
results  for  Purup-Eskofot  were  attributed 
in  large  part  to  the  Asian  economic  crisis. 
The  company  also  reported  that  its  “merg¬ 
er  process  took  up  more  resources  than 
foreseen.” 


Like-New  22"  Cut-off  Goss  Colorliner 
Price  Just  Reduced 


★Placed  in  production  1990^Double  3:2, 160-page  folders 
★22"  (560mm)  cutoff,  75,000  pph^27  printing  couples^ 
★Available  1**  qtr  1999^Nine  CT45  RTF’s  take  45"  rolls^ 


Inland  Newspaper  Machinery  Corp. 

(913)  492-9050;  toll-free  1-800-255-6746 
Fax;  (913)  492-6217 

_ Visit  our  website  www.inlandnews.com _ 
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Barco  OKs  PDI 
bimetal  thermal 
plate 

Barco,  Gent,  Belgium,  qualified  the 
Prisma  1064nm  thermal  CTP  printing 
plate  from  Printing  Developments  Inc., 
Racine,  Wis.,  for  use  in  Crescent  plateset- 
ters.  Barco  and  PDI  tested  the  copper-on- 
aluminum  plate,  which  also  was  evaluated 
in  beta-site  production  for  several  months. 

The  plate  remains  in  production  at  one 
user  of  the  Crescent  42T  thermal-expo- 
sure  (1064nm)  internal-drum  platesetter 
developed  by  Gerber  Systems  Corp., 
which  Barco  acquired  in  spring.  (As 
Barco  Gerber  Systems,  it  recently  re¬ 
located  to  30  S.  Satellite  Rd.,  South 
Windsor,  Conn.,  telephone  860/291-7000.) 

PDFs  Prisma  bimetal  plate  consists  of  a 
thermally  sensitive  polymer  coating,  with 
an  infrared  dye  sensitive  at  1064nm, 
applied  to  a  copper-plated  aluminum  sub¬ 
strate.  It  acts  as  a  positive  plate  in  the  sense 
that  the  laser  writes  on  the  nonimage  area. 

The  same  chemistry  processes  the  CTP 
and  conventional  bimetal  plates.  Devel¬ 
oper  removes  exposed  polymer  to  reveal 
unimaged  copper,  which  is  removed  by 
etching  with  no  undercut  (no  sharpening). 
When  the  final  step  removes  the  stencil,  a 
copper  image  remains  on  the  aluminum. 

Needing  no  baking.  Prisma  CTP  shows 
no  warping  or  cracking  associated  with 
baked  plates  and  holds  up  for  more  than  2 
million  impressions,  according  to  PDI. 

PDI  rates  Prisma  white-light  safe,  with 
“excellent”  latent  image  stability  and  the 
same  dot  quality,  durability,  low  water 
use,  ability  to  come  to  color  quickly,  faster 
make  ready  and  ink  and  paper  savings  as 
PDFs  conventional  bimetal  plate. 

The  edging  stage  of  PDFs  bimetal  CTP 
process  allows  printers  to  precisely  inte¬ 
grate  the  applied  curves  in  the  digital  file 
or  to  adjust  tonal  curves  to  compensate  for 
scanned  film  bitmaps  (copydot  files)  — 
eliminating  time-consuming,  costly  file 
reprocessing  to  correct  on-press  problems. 

In  addition  to  the  Prisma  1064,  PDI 
offers  the  Prisma  830  for  platesetters 
operating  at  830nm.  Besides  its  bimetal 
plates,  the  company  produces  plastic-lam¬ 
inated  aluminum  plates,  stainless  steel 
plates  and  a  proprietary  line  of  more  than 
50  plate  chemistries,  including  fountain 
solutions,  finishers  and  cleaners. 

www.mediainfo.com 


Imaging  systems 
sales 

Monotype  Systems,  Rolling  Meadows. 
111.,  sold  NewsExpress  roll-fed  capstan 
recorders  with  helium-neon  laser,  holo¬ 
graphic  optics  and  1()(M)-24{X)  dpi  resolu¬ 
tion  to  the  Fort  Collins  Coloradoan, 
Colianhiis  Dispatch,  Pnchlo  (Colo.) 
Chieftain,  Athens.  Tenn..  Daily  Post- 
Athenian,  Greeneville  (Tenn.)  Siin, 
Macon  (Ga.)  Telegraph,  Gary,  Ind.,  Post- 
Trihiine  and  Chicago  Sun-Times. 

Able  to  image  and  punch-register  two 
broadsheet  pages  in  one  minute  at  KKK) 
dpi  when  driven  by  a  Monotype 
RipExpress  software  RIP  (based  on  the 
Adobe  PostScript  3  interpreter),  the 
imager  also  was  bought  by  10  U.K. 
papers,  three  in  France,  one  in  Ireland, 
another  in  Australia  and  Stars  &  Stripes 
for  print  sites  in  the  U.K..  Italy  and 
Germany. 


Autologic  Information  International. 
Thousand  Oaks,  Calif.,  received  orders 
from  the  Cali>ary  Herald  (APS  3850  SST 
color  imager  with  APS  media  trans¬ 
porter),  Knight  Ridder's  Contra  Costa 
Newspapers,  in  California  (APS  Grafix 
RIP  and  3850  Sierra  Turbo  imager  with 
media  transporter).  Chicai>o  Tribune 
(APSCOM  send  server  and  five  receive 
servers,  three  3850  SSTs).  Phoenix 
Newspapers  (four  APSCOM  receive 
servers  and  three  send  servers,  two  instal¬ 
lations  of  APS  NetProof  software,  two 
3850  SSTs  with  media  transporters), 
Rochester  Institute  of  Technology, 
Rochester,  N.Y..  (3850  Sierra  Turbo. 
NetProof  software.  NT-  and  Alpha-based 
Grafix  RIP).  Seattle  Times  (APSCOM 
receive  server)  and  Cleveland-based  Sun 
Newspapers  (two  Grafix  RIPs.  two  APS 
Typhoon  16  proofers,  two  3850s). 

In  Canada,  the  Hamilton  (Ontario) 
Spectator  bought  a  3850  SST  with  media 
transporter. 


DICK  STEENSMA  was  appointed 
president  of  Xitron.  Ann  Arbor,  Mich. 
Since  last  October.  Steensma  has  been 
acting  president  of  the  subsidiary  of 
Autologic  Information  International  that 
develops  raster  image  processor  kits  to 
replace  early-generation  RIPs  driving 
installed  output  devices.  All  said  Xitron 
has  seen  significant  revenue  gains  in  the 
past  year.  Xitron  promotes  All's  new 
Adobe  RIP3  implementation  as  an  OEM 
product  to  manufacturers  that  need  a 
high-performance  RIP. 

Steensma  began  his  career  with  Photon 
in  the  197{)s,  when  that  company  was  the 
exclusive  worldwide  distributor  of 
Autologic  products.  He  joined  Autologic 
in  1978  as  marketing  director  and  later 
headed  international  operations.  He  left 
Autologic  in  1982  to  become  president  of 
Monotype.  Since  1988  Steensma  has 
been  consulting  primarily  to  large 
Japanese  suppliers  to  the  graphic  arts 
industry. 
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THE  E&P  POLO  MATCH 

In  This  Game,  The  Most  Informed  Wins! 

Each  week  Editor&Publisher  focuses  on  one  particular  area  of  technology  news: 

‘  PREPRESS  ■  OUTPUT '  PSESSSOOM  -  POSTPRESS 

The  color  coded  pages  help  you  to  find  the  news  that’s  most  important  to  you. 

To  celebrate  our  new  COlO  s  we  are  offering  the  E&P  classic  polo  shirt  made  of 
100%  premium  quality  cotton  in  matching  blue,  green,  burgundy,  orange  and  yellow. 


Order  your  E&P  POLO  SHIRT  today  and  join  a  winning  team. 


E&P  Polo  Shirts  Order  Form 

NUMBER  ORDERED 

SIZE 

Total  order _ #  of  Shirts 

_ Green 

S  M  L  XL  XXL 

at  $34.35  each 

$ 

_ Blue 

S  M  L  XL  XXL 

AoDrooriate  tax  where  aoDlicable  $ 

_ Red  (Burgundy)  S  M  L  XL  XXL 

S&H  ($4.00  for  first  shirt. 

_  Orange 

S  M  L  XL  XXL 

$1.00  each  additional  shirt) 

$ 

_ Yellow 

S  M  L  XL  XXL 

TOTAL  ENCLOSED 

$ 

_ Check  enclosed.  Make  checks  payable  in  U.S.  dollars  to  HA-LO 

_ Please  bill  my 

jAMEX  _iMC  JVisa 

Card  #: 

Signature  (required^ 

Exo.  Date: 

!  Your  Name: 

Company  Name: 

!  Address  (noP.O.  boxes): 

State  Zi 


Phone: 


Credit  card  billing  address  if  different  from  shipping  address: _ 

OH.  JX.FL.  WI.HI.CAJH.  VA.NM.NY.GA.IL.m.  add  applicable  tax.  Int’l  aiders  (outside  US S  Canada)  add  !  shipping  costs  may  be  incumd. 

Mail  to:  EiP  Polo  Matcti  IH-IO.  IDS  Conncate  Parti  Dr,  White  Ptains.  NY  IDEM  or  Fax  (914)  640-2727.  Dny  questions,  cal  (914)  640-2717. 
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CLASSIFIED  ADVERTISING 
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FEATURES 

AVAILABLE 

ASTROLOGY 

ASTROLOGY  EVERYDAY 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  V^e  do  all  the  work  and  its  FREE! 
Call  Boldly  Interactive  (206)  654-7919 
or  E-mail:  sales@boldly,com 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history. 

(810)  573-2755 

Faith  is  Cod  felt  by  heart,  not  by  reason 

Blaise  Pascal 


_ CARTOONS _ 

Experts  under  the  age  of  1 0  agree: 

Your  Newspaper  is  BORING! 

Night  Lights  &  Pillow  Fights:  the  new 
feature  from  Reuben-Award-Winning 
Illustrator.  Guy  Gilchrist  packages  in¬ 
teractive  games,  fun  facts  and  illustrat¬ 
ed  verse  into  a  cohesive  unit  kids  love. 

Call  (888)  822-8398  for  a  free  sample 

CREDIT  CARDS 

“DEBTSMART"  is  a  weekly  column 
dedicated  to  showing  your  readers 
how  to  save  thousands  of  dollars  in 
interest  charges  on  their  credit  cards 
and  loans. 

Press  One  Publishing  (888)  775-441 0 
http:// www.debtSmart.com 

ENTERTAINMENT 

“Hollywood  Behind  the  Scenes” 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Rates  and  samples,  (800)  959-9977 


HEALTH  &  FITNESS 

ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)  639-5484 
NEW  LIVING  NEWS  SERVICE 


SLIGHTLY  OFF  SUPERMOM!  Syn¬ 
dicated  columnist  Deb  Di  Sandro  (847) 
639-1232.  www.mc.net/slightlyoff 


NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 

WWW.  newsma  kers .  net 


CAN  YOU  HACKEH? 

Variety  Puzzles  Since  1 981 
Free  Samples  -  Wide  Appeal 
(877)  201 -7630  Toll  Free 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 

RELIGION  NEWS 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


Call  us  about  our  low 
contract  rates! 

(212)  675-4380  ext.  171, 173 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

700Sold-Est.  1959 

NEWSPAPER  APPRAISERS 

W.B.  GRIMES  &  COMPANY 

'98  Annual  Market  Valuations 

KAMEN  &  CO.  GROUP  SERVICES 
(516)  868-8860/(727)  786.5930 

APPRAISALS/BROKERAGE 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

24212  Muscari  Court 
Gaithersburg,  MD  20882 

Larry  Grimes-Pres.  (301)  253-5016 

Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)524-0122 

Michael  Bradley,  Northeast 
(508)  563-2835 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 

1 23  NW  13th  St.,  Suite  21 4-7 

Boca  Raton,  FL  33432 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weexly  newspapers  in  the 
country.  Before  you  consider  sale  or 

THOMAS  C.  BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 

E-mail:  bolitho@bolitho.com 
http:/ /www.bolitho.com 

(813)733-8053 

or  write  Box  3129,  Clearwater  Beach, 

FL  33767.  No  obligation  of  course. 

CASH  OUT.  Merger/ Acquisition.  Joint 
Venture.  Capitalization.  Restructuring. 
Reorganization.  JMPC.  Est.  1 983, 

NEWSPAPER  BROKERS 

(614)  889-9747 

www.|nipc.nel 

Lenox  Towers,  Suite  1 000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 

6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)  807-7791 

FAX  (602)  807-7795 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 
^^^^Please  call  to  discuss  your  options  in  a  sale. 

Confidential  Appraisal  for  Bolitho-Cribb 

J  Estate,  ESOP,  Partners,  Lm  &  Associates 
Bank,  Tax,  Stock,  Assets  ^  /VSSOCiateS 


For  a  listing  of 
publications  for  sale,  go  to 
www.cribb.com 


Publication  Brokerage  & 
Appraisals  since  1923 

406-586-6621 

Fax  406-586-6774 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investmenfs 
Management-Brokers 
P.O.Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Brcxidway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http://virww.bolitho.com 


NEWSPAPERS  FOR  SALE 


BARGAIN  SHOPPERS:  Florida  Atlantic 
$400,000,  South  Carolina  $135,000; 
SENIOR  MONTHLIES:  West  Coast 
$  1 ,500,000,  Nevada  $  1 00,000. 
Mayo  Communications. 

(813)  971-2061 

MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950 


I 


r  John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  email:jcribb@imt.net 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  M  I* 
Newspapers 

(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Or,  Dalla.s.  TX  ^5225 


NEWSPAPERS  FOR  SALE 


CURRENT  LIST 
GOTO 
cribb.com 


IL  PUBLISHING/telemarketing  com¬ 
pany,  established  1943.  Ml  weekly, 
established,  8,000  circulation.  NY, 
Hudson  Valley,  cultural  monthly  maga¬ 
zine.  NC  weekly,  emerging  market. 
www.jmpc.net  president@impc.net 
(614)  889-9747 


PACIFIC  NORTHWEST  MONTHLY 
trade  publication  for  antique  and  coun¬ 
try  stores  in  4  western  states,  leading 
publication  in  strong  Seattle- Portland 
market.  Call  Linda  (360)  736-871 6  or 
E-mail:  ocelot@localaccess.com 


SOUTHWESTERN  Ohio  monthly  Chris¬ 
tian  tab  sized  newspaper.  Great  niche 
advertising.  $85,000  gross  third  year. 
Turnkey  operation  with  support.  Owner 
retiring.  $80,000.  Terms  negotiable. 
Call  Mark  at  (51 3)  743-6397  or  (937) 
I  439-1640. 


NICE  MIDWEST  WEEKLY 

One  of  the  best!  Family  owned 
midwest  Weekly  with  $500,000 
revenue.  Cash  flows  $190,000  to 
owner.  Great  opportunity  in  whole¬ 
some  area.  Priced  right.  Owner  will 
finance  for  qualified  buyer. 

Rickenbacher  Media 
(214)  265-9300 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  1L6061 1 
(312)  321-2673 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 


NEWSPAPERS  WANTED 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  1 50  publications,  including  55 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
I  Phone:(417)451-1520 


PUBLICATIONS  FOR  SALE 

MAINE'S  premier  business  publication, 
four  years  young,  $400K-t-,  ready  for 
more  growth.  Downtown  Portland  loca¬ 
tion.  Enjoy  the  Maine  lifestyle  in  an 
active,  vibrant  market.  Reply  to  Box 
08657,  Editor  &  Publisher. 


TRADE  ASSOCIATIONS 

AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  an 
organization  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax:  (407)  774-6751  or 
write:  926  Great  Pond  Drive,  #1003, 
Altamonte  Springs,  FL  3271 4. 


Run  your  ad  for  12,  26,  39  or  52  issues  to  increase 
awareness  while  benefitting  from  our  low  contract  rates. 
Call  (212)  675-4380  ext.  171,  173 


EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 


Process  camera  equipment 
Brown  Commodore  Model  24  Camera 
80"  Ascorlux  Pulsed  Xenon  Camera 
light  and  Boxiight  system 
GAM  III  Automatic  Gamma  Control 
Kodalith  Model  324B-N  Film  Processor 
(55"x39") 

Above  equipment  is  being  removed 
from  daily  newspaper.  All  operational 
or  could  be  used  for  replacement  parts. 
Contact  Pat  Jetton,  Durango  Herald, 
P.O.  Drawer  A,  Durango,  CO  81 302. 

MAILROOM 

2  ADD  ON  POCKETS 
Muller  Martini  227  inserting  machine 
Will  sell  as  is  or  rebuilt 
_ Coll  (903)  596-6250 _ 

MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 

(407)  273-5218 

_ Fax  (407)  273-9011 _ 

MULLER  MODEL  227S  4  into  1  Inserter 
Can  be  seen  operational  $58,500. 

Call  (501 1967-3595 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/T'immers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.miaamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

NEWSPRINT  FOR  SALE 

30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(949)  644-2661 ,  Fax  (949)  644-0283 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newmar  International  Web  Press  Sale 

'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED.  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (91 3)  648-2000 
Fax:  (913)648-7750 

HARRIS  (V-15A)  JF-7  Folder  with 
upper  Former  and  Decking.  30-HP 
Drive  and  Motor.  Excellent  for  creating 
2-section  newspapers.  Call  (309)  691- 
8511. 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  PRESSES 
AND  POST  PRESS  EQUIPMENT 
INLAND  IS  CURRENTLY  OFFERING 

•22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page  folder, 
nine  45"  RTF's  -  1 990  vintage. 

•  1 0-unit  GOSS  URBANITE  with  folder 
and  upper  former,  two  1 50  HP  con¬ 
trollers  and  motors,  8  Carys  -  1981  vin¬ 
tage. 

•8-unit  GOSS  SC  press  with  SSC 
folder,  two  60  HP  press  drives,  5-SSC 
units,  DEV  unit  and  2-1500  series  Sub¬ 
urban  units.  Equipment  ranges  in  age 
from  mid-70's  to  1 992. 

•4  HARRIS  VI 5C  (converted  to  VI 5D), 

.  mid  70's vintage. 

•2-unit  COLOR  KING  with  KJ6  and  60 
HP  drive,  1 975  vintage. 

•Model  News  90  SIGNODE  TYERS, 
Model  2000  IDAB  STACKERS  & 
STEWART  GLAPAT  COR  TRUCK 
LOADERS. 

•Two  model  300  Custom-Bilt  3-knife 
trimmers. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)492-9050  Fax  (91 3)  492-621 7 
www.inlandnews.com 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 

OFFERED  FOR  SALE: 

8-unit  Goss  Urbanite  U-700/1000 
series  press  (4  floor  units,  3  stacked) 
with  3-color  unit;  folder,  upper  former, 
and  press  drives.  (941 )  561-6401 . 
Inter-Continental  Graphics,  Inc. 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821 -6257 
Fax:  (21 3)  256-7607 

WANTED  TO  BUY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

LOOKING  FOR  used  linographic- 
recorder  500/530  or  560.  If  you  have 
one  for  sale  -  call  Gene  Stepp  at  (814) 
736-9666  or  fax  information  to  (814) 
736-9012. _ 

WANTED,  1 0  to  20  station  telemarket¬ 
ing  auto-dial  system.  Please  call 
Mike  Kgpp  (760)  806-1770 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 
(770)428-5817 

_ Fax  (770)  590-7267 _ 

WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 


ONLINE  IN  1998 

EDITOR  &  PUBLISHER’S  ONLINE  VENDOR  SEARCH 

E&P  sets  the  industry  standard  for  quality  resources  and  information  for  news 
publishers.  Our  vendor  search  includes  more  than  2,000  companies  that  provide 
supplies  and  services  to  the  new  media,  newspaper  and  publishing  industries. 

Is  your  business  included  in  our  vendor  search? 

A  tremendous  online  resource  for  industry  professionals  and  buyers! 

A  unique  opportunity  for  advertisers! 

Contact  the  Editor  &  Publisher  Classified  Ad  Department  and  we  will  show  you 
the  most  affordable  ways  to  reach  publishing  decision  makers  at  newspapers. 

Phone  (21 2)  675-4380  Ext.  1 71  or  1 73,  Mon-Fri  9am-5pm  EST 
Fox  (212)  929-1259 
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INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Southward 
(800)  950-8475 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 

1 3  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation .  net 

BLENKARN  TELEMARKETING 
’  Auto  pay  experts 
*  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  218-6731 

CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Coll  Cherry  Colemon  (912)  336-2700 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEORUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  SERVICES 

CIRCULATION  SERVICES,  INC. 

20%  PAID  Telemarketing  Guaranteed 
Comprehensive  Verification  Reports  I 
Consumer  Surveys  with  Logic  Q&A 
Specific  and  Non-Pub  Databases 
Highest  Quality  at  Lower  Rates 
Andrew  Orr 

_ (888)  343-0470 _ 

HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 

_ (800)  260-9823 _ 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(888)  890-7272 


CIRCULATION  SERVICES 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.com 

INTERNET  SERVICES 

SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  at  www.homeseller.net 
(800)  574-3703  or  info@paper.net 

OPERATIONS  CONSULTANTS 

FACILITIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone  (727)  586-3509 
Walt  Hemptan,  Consultant 
Print  Media  &  Graphics 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  flaors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE 
(800)  657-2110 

TRAINING 

ADVERTISING  SALES  TRAINING 
Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
[  errors  and  customer  retention.  We 
j  build  teams  that  get  results! 

Call  ProMax  Training 
&  Consulting,  Inc.  (800)  898-0444 

PREPRESS  AND  WEB  PRESS  training 
,  for  single  or  double  width  newspapers. 

I  Consulting  and  equipment  repair. 
Newspaper  Production  &  Research 
_ Center  (405)  524-7774 _ 


NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


ELEaRICAL  DRIVE  SYSTEM? 


Established  1975 

■ 

“Executive  search,  recruitment  and 

placement  services. ..to  fit  your  needs.” 

Haas/Watkins  &  Associates 

713-977-8955  Fax  713-334-4180 

e-mail:  rhaas@rhaas.com 

Kon  Haa.s  j 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


WANT  TO  IMPROVE  your  staff,  but 
unsure  how  to  do  it?  Need  fresh  story 
ideas?  A  veteran  editor  and  journalism 
teacher,  with  a  track  record  of  making 
■  reporters  and  editors  better,  offers  coach¬ 
ing,  individual  critiques,  workshops, 
follow-up.  Program  tailored  to  your 
needs.  Write  Journalism  Resource  Group, 
Suite  1022,  7500  Woodmont  Avenue, 
Bethesda,  MD  20814.  Phone:  (301 )  652- 
i  1975. 
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HELP  WANTED 

ACADEMIC 

ASSISTANT  PROFESSOR,  fenure-frack, 
beginning  Augusf  1999.  Dufies  include 
teaching  courses  in  new  media  (e.g. 
online  journalism,  Web  site  design) 
and  a  conceptual  area  (communication 
policy  preferred,  other  areas  con¬ 
sidered).  Strong  journalism  back¬ 
ground  required;  minimum  two  years 
in  new  media.  Graduate  degree 
required,  Ph  D.  preferred.  Screening 
begins  November  15,  1998.  Send  let¬ 
ter,  resume,  professional  work  samples 
or  URL  showing  Web  site  development, 
three  letters  of  recommendation  to  John 
Erickson,  Choir,  Faculty  Search  Com¬ 
mittee,  School  of  Journalism  and  Moss 
Communication,  THE  UNIVERSITY  OF 
IOWA,  Iowa  City,  lA  52242.  The  Uni¬ 
versity  of  Iowa  is  on  affirmative  action/ 
equal  opportunity  employer.  Women 
and  minorities  ore  encouraged  to 

apply _ 

COLLEGE  OF  CHARLESTON 

The  thirteenth  oldest  college  in  the 
country  is  searching  for  several  dynamic 
faculty  to  continue  building  a  major  for  the 
next  century.  We  invite  applications  for 
the  following: 

DEPARTMENT  CHAIR;  We  seek  an 
experienced  “teacher-scholar"  to  serve 
as  the  first  chair  of  the  Department  of 
Communication.  This  tenured,  eleven- 
month  appointment  requires  a  Ph  D.  in 
communication.  We  are  laoking  for 
someone  with  a  proven  background  as 
an  administratar,  teacher,  researcher, 
and  professional.  Our  interdisciplinary 
liberal-arts  major  currently  has  ten  full¬ 
time  faculty  and  600  majors  in  three 
different  concentrations  --  communica¬ 
tion  studies,  media  studies,  and  carpo- 
rate  cammunication.  The  new  depart¬ 
ment  is  expected  for  the  1999-2000 
academic  year. 

We  offer  the  opportunity  to  shape  a 
growing  and  innovative  major  and  a 
competitive  salary  commensurate  with 
appointment  at  the  rank  af  ASSOCIATE 
or  FULL  PROFESSOR.  Duties  include,  but 
are  nat  limited  ta,  supervising  daily 
operations  and  managing  budget, 
staff,  and  department  resaurces,  pro¬ 
moting  faculty  and  staff  development, 
hiring  new  faculty,  building  the  cur¬ 
riculum,  and  teaching  six  hours  per 
semester  in  his/her  specialty. 

PUBLIC  RELATIONS/ADVERTISING: 
Tenure-track  Assistant  Prafessar  to 
teach  and  develop  courses  in  public 
relations  writing,  practices,  and  cases. 
Additional  expertise  in  advertising  or 
corporate  communication  a  plus.  Ph  D. 
preferred  or  professional  experience 
and  Master's  degree.  A  record  of 
teaching  excellence  and  scholarly 
activity  also  preferred. 

All  positions  begin  August  15,  1999. 
Faculty  typically  teach  12  hours  per 
semester,  and  summer  teaching  and 
research  support  are  usually  available. 

Send  a  letter  af  application,  curriculum 
vitae,  transcripts,  and  three  recent  let¬ 
ters  af  recommendatian  by  November 
1  to  Nan  Morrisan,  Chair,  Department 
af  English  and  Communicatian,  Col¬ 
lege  of  Charleston,  Charleston,  SC 
29424. 


_ ACADEMIC _ 

THE  MISSOURI  School  of  Journalism  is 
seeking  applicants  for  a  photojournalism 
instructor  beginning  August  1999.  Full¬ 
time,  renewable  contract  appointment  to 
serve  as  photo  director  of  COLUMBIA 
MISSOURIAN.  Duties  include  teaching  | 
either  “Newspaper  Graphics  Desk  Man¬ 
agement"  or  “Staff  Photojournalism”  and 
supervising  all  photojournalism  students 
i  working  at  the  Missourian.  Bachelor's  i 
degree  and  significant  newspaper  expe¬ 
rience  required,  including  knowledge  of 
electronic  photography,  editing,  and  pre¬ 
press  production.  Advanced  degree  and 
prior  teaching  experience  desirable. 
Rank  commensurate  with  professional/ 
academic  credentials.  Screening  begins 
‘  January  7th  and  continues  until  position  is 
’  filled.  Send  letter  of  application  and 
resume,  plus  names,  addresses  and 
telephone  numbers  of  at  least  three 
references  to  Professor  Bill  Kuykendall, 

1 09  Lee  Hills  Hall,  School  of  Journalism, 
University  of  Missouri,  Columbia,  MO 
65211-0001. 

The  University  is  an 
Affirmative  Action  and  Equal 
Employment  Opportunity  Employer 

ADMINISTRATIVE 

DIREaOR  OF  PROGRAMS 

The  Maynard  Institute,  a  21 -year-old 
nonprofit  resource  center  for  pro¬ 
fessional  development  and  diversity  in 
news  media,  seeks  a  Director  of  Pro¬ 
grams.  The  Director  of  Programs  is 
responsible  for  development  of  cur¬ 
riculum  and  training  materials,  recruit¬ 
ment  of  faculty  and  participants,  pro¬ 
gram  planning  and  budgeting  for 
management  and  editing  training  pro¬ 
grams.  Candidates  with  journalistic, 
business,  management  and  teaching 
experience  preferred.  Extensive  travel. 
Salary/benefits  commensurate  with 
experience.  Letters  of  application,  with 
resumes  and  references,  should  be  sent 
to: 

Steve  Montiel,  President 
The  Maynard  Institute 
1211  Preservation  Pork  Way 
Oakland,  CA  9461 2 
E-mail:  smontiel@maynardije.org 
www.maynardije.org 

GENERAL  MANAGER  —  Growing 
group  of  newspap>ers  in  Colorado 
seeks  an  experienced  individual  to 
head  its  weekly  division.  Must 
understand  all  aspects  of  the  business, 
including  functioning  as  a  leader  in  the 
community.  Must  like  participating  in 
an  editorial  board  and  writing 
editarials.  Must  direct  a  news  opera¬ 
tion.  Strong  skills  in  advertising,  circula¬ 
tion,  and  marketing  are  necessary. 
Respect  for  the  bottom  line  is  a  must. 
Must  be  willing  to  contribute  as  part  of 
the  company's  management  team. 
Excellent  salary  and  benefits.  Please 
respond  to  Box  08648,  Editor  &  Pub¬ 
lisher. 

PARTNERSHIP  in  established  Florida 
golf  publication  available  ta  qualified 
and  capable  advertising  sales  person. 

Fax  (941)  439-4286 


_ ADMINISTRATIVE _ 

PUBLISHER 

The  Kadiak  Daily  Mirror  is  seeking  a 
full-time  Publisher  for  its  Monday  -  Fri¬ 
day  daily  paper  in  beautiful  Kodiak, 
AK.  The  Kodiak  Daily  Mirrar  has  a 
3,000  -  4,000  daily  circulatian.  This  is 
an  excellent  opportunity  to  live  and 
work  on  the  2nd  largest  island  in  the 
United  States.  Salary  depends  on 
experience  plus  excellent  benefit 
package.  To  apply  submit  resume  and 
3  professional  references  to: 

Human  Resources 
Fairbanks  Daily  News-Miner 

P.O.Box  707 10 
Fairbanks,  AK  99707-0710 

For  individual  inquiries,  contact  Paul 
Massey,  Publisher  for  Fairbanks  Daily 
News-Miner,  at  (907)  459-7512. 
Resumes  accepted  until  position  filled. 

PUBLISHER 

The  Octopus,  22,000  circulation 
alternative  weekly  in  Champaign- 
Urbana,  Illinois  is  looking  for  a  hands- 
on  publisher  to  grow  this  3-year-old 
paper.  Perfect  candidate  wauld  have  a 
proven  track  record  of  success  at  a 
weekly,  as  well  as  tenacious  sales 
ability,  excellent  people  skills,  and  the 
willingness  to  immerse  themselves  into 
the  community.  Send  cover  letter,  and 
resume  in  confidence  to  Simon 
Mulverhill,  Illinois  Times,  P.O.  Box 
3524,  Springfield,  IL  62708. 

PUBLISHER  -  The  Yakima  Herald- 
Republic,  a  40,000  circulatian  daily, 
has  an  immediate  opening.  Attractive 
candidates  will  have  experience  either 
as  publisher  at  a  small  or  medium¬ 
sized  daily  newspaper  or  department 
manager  with  cross-functional  experi¬ 
ence  at  a  camparable  or  larger  news¬ 
paper.  The  paper  serves  an  agricul¬ 
tural  community  in  central  Washingtan 
with  a  highly  diverse  population  and  is 
a  member  af  the  Seattle  Times  Com¬ 
pany  family  of  newspapers.  This  is  a 
well-managed  newspaper  with  substan¬ 
tial  cammitment  to  independent  jour¬ 
nalism.  We  offer  a  competitive  salary, 
generous  benefits  package  and  the 
opportunity  to  lead  an  award-winning 
newspaper.  Please  send  resume  and 
salary  requirements  to  Phyllis  Mayo, 
director  of  Human  Resources,  The  Seat¬ 
tle  Times,  P.O.  Box  70,  Seattle,  WA 
98111  or  E-mail: 

pmayo@Seattletimes.cc)m 

ADVERTISING 

ADVERTISING  DIREQOR 

Long-time  A.D.  plans  to  retire  in  Janu¬ 
ary  1999.  We  are  seeking  the  right 
person  to  build  upon  the  successes 
already  in  place.  We  need  a  strong 
leader,  willing  and  able  to  lead  by 
example.  Must  be  organized,  efficient, 
and  able  ta  run  your  own  show.  We 
are  a  family-owned  30,000  circulation 
daily  along  with  five  weeklies  that  total 
anather  60,(X)0.  We  offer  an  excellent 
salary  and  benefits  package  as  well  as 
an  excellent  place  ta  live  and  work. 

Send  resumes  in  strict  confidence  to 
Ron  Vodenichar,  c/o  Butler  Eagle, 
P.O.  Box  271 ,  Butler,  PA  1 6003. 


_ ADVERTISING _ 

ADVERTISING  DIREaOR/DIREaOR 
OF  MARKET  DEVELOPMENT 

Sun  Publications,  headquartered  in 
brand-new  offices  in  Naperville,  Illinois, 
is  seeking  an  experienced  newspaper 
prafessional  to  direct  its  advertising 
and  market  development  initiatives.  Our 
group  of  1 4  weekly  newspapers,  with  a 
new  and  nationally  recognized  concept  in 
community  journalism,  serve  more  than 
230,000  households  in  some  of  the  fastest 
growing  counties  and  cities  in  the  nation, 
all  located  in  metro  Chicagolond.  Our 
work  is  cut  out  for  us:  We  plan  to 
expand  distribution  with  more  new 
publications  to  400,000  households  by 
Year  2001 .  We  know  the  value  of  our 
markets,  and  we  need  a  top-notch, 
innovative  marketer  to  help  realize  the 
revenue  potential  of  the  marketplace. 

Are  you  ready  to 
step  up  to  the  challenge? 

Sun  Publications  is  a  subsidiary  of 
Copley  Chicago  Newspapers,  pub¬ 
lisher  af  four  award-winning  dailies 
and  three  shopper  publications  in  addi¬ 
tion  to  our  community  weeklies  in 
northern  Illinois.  Company-wide  circula¬ 
tion  and  distribution  is  fast  growing. 
Over  600,000  households  in  northern 
Illinois  receive  a  Copley  publication  at 
least  once  weekly. 

Our  position  is  responsible  for  manag¬ 
ing  regional  sales  staffs,  setting  goals, 
monitoring  performance  and  budget¬ 
ing  for  success.  As  a  viable  candidate, 
you  will  have  a  strong  marketing  and 
advertising  sales  management  txick- 
ground,  and,  by  nature,  aggressive  in 
securing  revenue  growth  via  new  busi¬ 
ness  development.  We  well-resource 
this  position  with  superior  community 
news  products;  qualified  sales,  creative 
and  support  staff;  essential  research 
and  marketing  support;  and  the  respect 
and  recognition  that  you  would  expect 
as  a  Senior  manager  in  a  progressive 
company. 

Here's  what  we're 
looking  for  in  a  candidate: 

Minimum  B.S.  or  B.A.  degree  in  a 
related  field  plus  5  years  experience  in 
newspaper  advertising  sales  manage¬ 
ment.  Experience  in  a  competitive 
marketplace  where  a  successful  track 
record  of  achievement  can  be  proven 
will  be  a  BIG  plus  on  your  resume. 

Here's  what  we  offer: 

A  market-competitive  salary/ commission 
program  in  the  $65  -  S85K  range;  a 
complete  benefit  package;  401  (k);  an 
attractive  work  environment  of  dedicated 
visionaries;  and  resources  and  direction 
ample  to  succeed  in  the  job. 

To  apply,  please  fax  or  mail  your 
resume  with  cover  letter  indicating  your 
interest  to: 

Sun  Publications/ 

Copley  Chicago  Newspapers 
Attention:  Patty  Stepnens 
Human  Resources  Manager 
P.O.  Box  269 

Naperville,  IL  60566-0269 
Fax:  (630)416-5166 
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_ ADVERTISING _ 

ADVERTISING  DIREaOR 

Dynamic  leader  sought  for  7  day 
newspaper  in  highly  competitive  Zone 
1  market.  A  proven  track  record  in 
retail,  classified,  preprints  and  major 
accounts  combined  with  a  market 
driven  consultative  sales  approach  will 
warrant  consideration  for  this  key  posi¬ 
tion  in  a  rapidly  expanding  public 
company  with  enormous  growth  poten¬ 
tial.  Experienced  applicants  can  reply 
In  confidence  with  salary  history  to  Box 
08655,  Editor  &  Publisher. 


ADVERTISING  DIREQOR 
The  Merced  (CA)  Sun-Star,  a  17,000 
circulation,  six  day  a  week  publication 
is  seeking  a  strong  experienced  indi¬ 
vidual  to  lead  our  advertising  depart-  ^ 
ment.  \A/e  seek  a  candidate  who  will  i 
be  able  to  join  the  publisher  and 
marketing  director  in  a  real  team  effort 
to  grow  revenues  and  develop  new  prod¬ 
ucts.  Located  in  the  heart  of  California 
about  two  hours  from  San  Francisco,  i 
we  offer  great  weather,  a  strong  pay 
package,  401  (k)  and  numerous  other 
benefits. 

Merced  is  a  community  of  nearly 
70,000  and  will  be  the  home  of  the 
next  campus  for  the  University  of  Cali¬ 
fornia.  Our  community  is  on  the  verge 
of  tremendous  growth  and  we  want  a 
strong  candidate  to  help  our  newspa¬ 
per  capture  its  full  potential. 

Interested  parties  should  fax  resume 
and  cover  letter  to  Tom  Schmitt  at 
(209)  385-2495,  or  mail  to  Tom 
Schmitt,  c/o  Merced  Sun-Star,  P.O. 
Box  739,  Merced,  CA  95341 . 


ADVERTISING  MANAGER 

Zone  9  newspaper  (35,000  plus 
circulation)  is  seeking  a  dynamic, 
results  oriented  advertising  manager  to 
direct  its'  local  advertising  sales  group. 
We  are  looking  for  an  individual  who 
has  the  innovative  and  creative  skills  to 
lead  our  sales  team  in  building  a 
strong  and  solid  local  account  base  in 
a  very  competitive  market.  A  back- 
graund  of  results  oriented  achievement 
and  success  is  a  necessity.  Strong 
administrative  and  coaching/training 
skills  are  a  must.  We  need  the  type  of 
individual  who  can  meet  the  challenge 
and  enjoy  the  rewards  of  an  uncapped 
income  opportunity.  This  is  one  of  the 
most  exciting  opportunities  in  the 
newspaper  industry  today,  in  one  of 
the  most  exciting  markets  in  the  coun¬ 
try.  Send  a  cover  letter,  resume,  and 
sales  history  to: 

Box  08661 ,  Editor  &  Publisher 
EOE 

We  are  a  drug  free  workplace 


Send  E6?P  Box  Replies  to: 


Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 

Sun  Publications,  a  division  of  Copley 
Newspapers,  is  currently  seeking  an  ! 
advertising  sales  manager  for  its  new  j 
concept  publications  in  the  northern  sub- 
i  urbs  of  Chicago.  Responsibilities 
i  include  overseeing  the  sales  represen- 
i  tatives  for  these  products  as  they  iden-  i 
i  tify,  develop  and  service  accounts  in  j 
i  assigned  geographic  territories,  devel- 
;  oping  additional  revenue  opportuni-  i 
1  ties,  making  marketing  presentations  ! 
]  and  participating  in  local  community  ^ 
organizations.  i 

We  require  two  years  of  sale:  experi¬ 
ence,  preferably  in  print  media  , 
advertising,  working  knowledge  of  j 
advertising  sales  techniques,  including  j 
cold  calling,  the  ability  to  lead  and 
develop  employees  in  a  team  environ¬ 
ment,  and  tne  ability  to  organize  and 
prioritize  tasks  under  deadlines.  A  [ 
degree  in  marketing  or  business  pre-  j 
ferred.  In  return,  we  offer  a  competitive 
salary  plus  commission  structure  along 
with  a  benefit  package  including 
medical,  dental,  401  (k)  and  more. 
Interested  candidates  should  submit 
resume  with  salary  requirements  to: 

Sun  Publications 
P.O.  Box  269 

Naperville,  IL  60566-0269 
Attn:  Human  Resources  -  Ad  Manager 

Equal  Opportunity  Employer/ 
Employment  contingent  upon  drug 
screening  results. 


ADVERTISING  SALES  MANAGER  | 
Earn  $  1 0OK  guaranteed  first  year!  ' 

Growing  suburban  publisher  in  very  com¬ 
petitive  New  York  market,  will  pay  top  I 
dollar  for  a  sales  star  with  lots  of  i 
energy  and  a  winning  track  record  to 
lead  our  sales  team.  You  must  be 
strong  motivator  and  creative  promoter  ! 
who  can  hire,  train,  and  sell  major  j 
accounts  in  a  competitive  marketplace. 
Send  resume  and  salary  history  to  Box 
08656,  Editor  &  Publisher.  ! 


ADVERTISING  SALES 

We  are  looking  for  experienced 
Closers. 

We  now  direct  mail  almost  700,000 
copies  of  our  Pennysaver  shopper  each 
and  every  week  in  the  Phoenix,  AZ 
area.  We  are  the  fastest  growing 
Shopper  Company  in  America.  Within 
months  we  will  expand  with  an  addi¬ 
tional  250,000  copies.  We  also  direct 
mail  each  of  the  350,000  homes  in 
I  Tucson,  AZ.  We  are  the  Flagship 
'  operation  of  Marks-Ferber  Communi¬ 
cations,  currently  the  4th  largest 
Shopper  Company  in  the  U.S.  We 
offer: 

•  Top  salary 

•  Top  commission  program 

•  Auto  allowance 

•  Medical  and  dental 

•  Liberal  vacation 

•  Sick  days 

•  Personal  days 

•  And  Career  Advancement  in  a 
climate  that  for  8  months  of  the  year  is 
one  of  the  greatest  in  the  world. 

Call  write  or  E-mail  Arizona  Penny- 
saver,  250  First  Street,  Tempe,  AZ 
85281 .  Jerry  Zeilhofer,  publisher  (602) 
968-5700  x326,  Zeilhofer@aol.com 


_ ADVERTISING _ 

DESIGN/PRODUaiON 
AGENCY  MANAGER 

The  New  Mexican  seeks  experienced 
Production  Manager  far  DAPA,  our 
Graphic  &  Design  Department.  DAPA 
designs  and  prepares  ads,  special  sec¬ 
tions  and  promotional  material  on 
Mac-based  desktop  system.  Staff  con¬ 
sists  of  competent  team  of  graphic 
designers  and  capable,  responsible 
night  paste-up  crew.  Responsible  for  all 
aspects:  design/production,  meeting 
deadlines,  managing  work  flow,  staff 
management,  training,  scheduling, 
equipment  and  software  management, 
project  planning  and  execution.  High 
degree  of  sales  staff  and  client  interac¬ 
tion.  Problem  solving  capabilities  and 
team  building  skills  are  crucial. 

Successful  candidates  possess: 

•  BFA  in  Commercial  Art  or  Graphic 
Design 

•  Ad  production/ paste  up  experience 

•  Minimum  five  years  management 
experience 

•  Minimum  five  years  Mac  experience 
in  QuarkXPress,  Photoshop,  Word, 
Freehand,  Illustrator 

•  Newspaper  experience  preferred 

The  New  Mexican  offers  full  benefits: 

•  401  (k)  plan 

•  Health/Dental  insurance 

NO  phone  calls,  please.  Send  a  cover 
letter  and  resume  by  October  16, 
1998  to: 

The  Santa  Fe  New  Mexican 
Ginny  Sohn-Shahi 
Advertising  Director 
P.O.  Box  2048 
Santa  Fe,  NM  87504-2048 
EOEM/F/D/V 


DISPLAY  ADVERTISING  MANAGER 

A  Zone  6  major  daily  is  looking  for  a 
Display  Advertising  Manager  to 
manage  a  sales  staff  of  50.  This  is  an 
opportunity  for  a  hands-on,  dynamic 
individual  to  join  a  highly  successful 
multi-media  company  in  a  growing 
market. 

Qualified  candidates  must  have  proven 
I  newspaper  sales  management  back¬ 
ground  with  at  least  5  years  in  man- 
I  agement  and  a  college  degree  in  Busi¬ 
ness,  Marketing  or  related  field.  If  you 
i  are  a  strong  leader,  can  build  a  suc¬ 
cessful  sales  and  management  team, 
can  deliver  the  sales  strategies  and  the 
!  motivation  for  your  teams  to  excel,  and 
can  provide  the  vision  and  direction  to 
I  meet  long-term  goals,  you  are  the  right 
candidate. 

We  offer  an  excellent  salary  and  bonus 
packages,  as  well  as  full  benefits  includ- 
I  ing  401  (k).  Our  compensation  is 
'  enhanced  by  the  quality  of  life  and  low 
j  cost  of  living  this  beautiful  city  has  to 
offer.  Reply  to  Box  08647,  Editor  & 
Publisher. 

Equal  opportunity,  drug-free  employer 


_ ADVERTISING _ 

i  INSIDE  SALES  SUPERVISOR 
I  The  Mercury  News,  Newspaper  of 
Silicon  Valley,  has  an  immediate  open¬ 
ing  for  an  Inside  Sales  Supervisor.  The 
position  will  be  responsible  for  man¬ 
agement,  leadership  and  development 
of  the  classified  voluntary  sales  staff. 
The  Inside  Sales  Supervisor  will 
monitor  performance  on  a  weekly 
[  basis,  modifying  sales  objectives  as 
j  necessary  to  achieve  monthly  revenue 
I  goals,  maximum  revenue  growth  and 
j  maximum  effectiveness. 

I  Position  requires  4-year  college  degree 
in  advertising  or  marketing.  4-years 
j  newspaper  advertising  selling  experi¬ 
ence  with  demonstrated  success  in 
developing  classified  voluntary  revenues. 
Minimum  of  2-years  supervisory  expe- 
'  rience,  with  a  proven  track  record  of 
I  coaching  and  developing  team  members 
in  a  sales  environment. 

i  We  offer  a  competitive  compensation 
and  benefits  package.  Qualified  appli¬ 
cants  should  submit  your  resume  by 
j  mail,  fax  or  E-mail  in  Microsoft  Word 
for  Windows  or  text  format  to: 

jobs@sjmercury.com 
Fax:(408)271-3689 
(Re:  Inside  Sales  Supervisor) 
Human  Resources  Department 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95150 
EOE 


NEW  ENGLAND 
PRESS  ASSOCIATION 
ADVERTISING  DIREQOR 

Vibrant,  Boston-based  newspaper 
trade  organization,  with  over  400 
members  throughout  New  England 
having  a  collective  circulation  of  9.4 
;  million,  is  seeking  a  seasoned  newspa¬ 
per  advertising  executive  to  lead  its 
expanding  display  and  classified 
advertising  program  into  the  new 
millennium. 

1  Great  opportunity  for  an  energetic  self¬ 
starter  to  sell  and  generate  new  ad 
revenues  for  New  England's  com¬ 
munity  newspapers. 

1  Salary/commission  program  and  ben¬ 
efits. 

j  Fax  your  resume  to  (6 1 7)  373-56 1 5  or 
mail  resume  to  New  England  Press 
;  Association,  360  Huntington  Avenue, 
j  428  CP,  Boston,  MA  02 115. 

Deadline:  Friday,  October  23,  1 998 


: _ ART/GRAPHICS _ 

'  FREELANCE  GRAPHIC  DESIGNER(S) 

!  wanted  for  magazine  page  design.  3 
years  experience  required.  QuarkX- 
i  Press  or  Pagemaker  a  must.  Fax 
I  personal  info  and  resume  ar  creden- 
;  Hals  (no  more  than  6  pages,  total)  plus 
!  phone  number  and  E-mail  address  to 
I  Designer  at  (307)  672-7766  or  E-mail: 
den  i  se@wa  vecom .  net 
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HELP  WANTED 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST/PAGE  DESIGNER 
NAPLES,  FLORIDA 

The  Naples  Daily  News,  a  Scripps 
Haward  owned  60,000-circulation 
daily  newspaper  on  Florida's  Gulf 
coast,  has  an  immediate  opening  for  a 
motivated,  organized,  “good  under 
pressure”,  enthusiastic  individual  to  join 
our  design  team  as  a  graphic  artist/ 
page  designer.  Our  ideal  candidate 
has  a  minimum  of  3  years  newspaper 
experience,  though  talented  recent 
graduates  will  be  considered.  We're 
looking  for  someone  who  has  a  talent 
for  producing  clean,  easy-to-understand 
informational  graphics,  maps,  charts  and 
has  a  background  in  designing  news  and 
feature  pages.  Attention  to  detail  is  a 
must.  The  Daily  News  is  a  past  winner  of 
the  Best  Use  of  Photos  in  the  Pictures  of  the 
Year  contest,  and  has  a  strong  commit¬ 
ment  to  visual  journalism.  Photography, 
graphics  and  design  play  an  important 
role  in  our  newsroom.  Knowledge  of 
Freehand,  Photoshop  and  QuarkXPress  is 
a  must.  Naples  is  a  coastal  community 
blessed  with  natural  beauty  and  miles  of 
white  beaches  with  an  abun¬ 
dance  of  recreational  activities.  Not  a 
bad  place  to  call  home.  We  offer  a 
comprehensive  benefits  package  and  a 
great  work  environment  to  go  along 
with  all  the  sunshine. 

Send  cover  letter,  resume,  portfolio,  at 
least  three  references  with  phone  num¬ 
bers  and  examples  of  published  work 
that  best  display  your  approach  and 
enthusiasm  to: 

Eric  Strachan,  Graphics  Editor 
Naples  Daily  News 
1 075  Central  Avenue 
Naples,  FL34102 
Phone:  (941)435-3490 
Fax:  (941)435-3435 

E-mail:  enstrachan@naplesnews.com 

CIRCULATION 

CIRCULATION  SALES  MANAGER 

The  Fayetteville  Observer-Times,  a 
70,000  southeastern  North  Carolina 
daily,  is  looking  for  a  Circulation  Sales 
Manager.  The  ideal  candidate  will 
possess  extraordinary  people  and  sales 
skills  and  will  have  responsibility  for  all 
circulation  sales  efforts  including 
telemarketing,  retention,  special  promo¬ 
tions,  kiosk  and  crew  sales  as  well  as 
the  generation  of  carrier  contests.  Prior 
experience  in  circulation  sales,  market¬ 
ing,  budgeting  and  forecasting  is  a 
must.  This  is  a  wonderful  opportunity  to 
work  in  a  fast-paced  but  fun  family- 
owned  environment  located  in  a  great 
part  of  the  country.  We  offer  a  com¬ 
prehensive  compensation,  benefits  and 
401  (k)  package. 

Send  cover  letter  and  resume  in  con¬ 
fidence  to: 

Kurt  D.  Wurzbach,  Circulation  Director 
Fayetteville  Observer-Times 
PO.  Box  849 
Fayetteville,  NC  28302 


_ CIRCULATION _ 

CIRCUIATION  DIREaOR 

j  Zone  1 ,  7  day  community  daily  seeks 
!  hands-on  leader  to  oversee  its  home 
delivery,  single  copy  and  NIE  efforts. 
Opportunity  to  enter  a  rapidly  expand- 
:  ing  public  company  with  enormous 
growth  potential.  Experienced  appli¬ 
cants  reply  with  resume  and  salary  his¬ 
tory  to  Box  08662,  Editor  &  Publisher. 


j  CIRCUIATION  MANAGER 
I  The  Sentinel,  a  daily  newspaper 
located  in  the  southern  Minnesota  lakes 
region,  needs  a  high-energy  circulation 
1  professional  for  its  circulation  man- 
i  ager's  post.  Applicants  should  have 
circulation  experience  in  the  daily 
j  newspaper  environment.  Send  a  cover 
I  letter,  resume  and  references  to  Gen- 
'  eral  Manager,  The  Sentinel,  P.O.  Box 
I  681 ,  Fairmont,  MN  56031 . 

'  RETAIL  SALES  MANAGER 
SINGLE  COPY  SALES 

!  The  Sarasota  Herald-Tribune  is  cur¬ 
rently  in  search  of  a  seasoned  veteran 
to  become  our  Single  Copy  Sales 
j  Manager.  You  will  be  responsible  for 
!  increasing  single  copy  sales  in  our 
i  entire  market  through  imaginative  sales 
approaches  and  increasing  both  our 
over-the-counter  and  newsstand  sales 
locations.  You  will  also  be  responsible 
^  for  budgeting,  cost  controls,  and 
motivating  and  training  4  district  man- 
j  agers  and  39  independent  controctors. 
As  a  candidate,  you  must  have  at  least 
5  years  experience  in  circulation,  with 
at  least  3  years  in  single  copy  sales. 
An  excellent  salary,  bonus  plan,  and 
full  company  benefits  are  offered  for 
'  this  high  profile  position  to  the  right 
individual.  To  apply,  please  send  a  let¬ 
ter  stating  your  ideas  for  growing 
.  single  copy  sales,  salary  expectations, 

'  and  resume  to: 

Stan  Whitty 

Director  of  Operations/Distribution 
Sarasota  Herald-Tribune 
801  S.Tamaimi  Trace 
Sarasota,  FL  34236 
j  Resume  must  be  received  by 

I  1 0/2 1  /98  for  consideration.  EOE. 

i  A  drug  free  workplace 

j  We  recognize  and  appreciate  the 
j  benefits  of  diversity  in  the  workplace. 
People  who  share  this  belief  or  reflect  a 
diverse  background  are  encouraged  to 
!  apply. 


:  THE  TUSCALOOSA  NEWS,  a  New 
York  Times  newspaper,  is  seeking  a 
!  Home  Delivery  Zone  Manager  to  direct 
daily  in-county  operations.  Lead  team 
I  of  District  Managers,  assistant  DMs 
and  contractors  to  excellence  in  home 
'  delivery  service  and  sales.  Minimum  of 
3  years  in  Circulation  management, 
i  preferably  at  the  Zone  Manager  level 
or  above.  Send  cover  letter,  resume 
;  and  salary  history  to  John  Stewart, 
operations  manager.  The  Tuscaloosa 
,  News,  2001  6th  Street,  Tuscaloosa,  AL 
!  35401.  We  value  diversity  in  the 
!  workplace. 


_ CIRCUIATION _ 

CIRCULATION  ZONE  MANAGER 

ANG  Newspapers,  in  the  beautiful  San 
I  Francisco  Bay  Area,  has  an  opening 
i  for  a  candidate  with  proven  achieve¬ 
ments  and  the  ability  to  be  successful  in 
I  an  extremely  competitive,  price- 
j  sensitive  market.  We  seek  an  individ- 
;  ual  with  Home  Delivery  and  Marketing 
skills,  and  several  years  of  manage¬ 
ment  experience.  ANG  offers  an 
[  attractive  compensation  package  with 
j  401  (k).  Medical,  Dental,  Life  and  other 
generous  benefits.  If  you  are  looking 
for  an  opportunity  to  prove  your  skills 
;  and  advance  quickly,  submit  your 
'  resume  and  salary  history  to: 

ANG  Newspapers 
Home  Delivery  Manager  Opportunity 
P.O.  Box  5050 
Hayward,  CA  94540 

EOE 

:  We  are  a  drug  free  workplace 


_ EDITORIAL _ 

ARE  YOU  EAGER?  The  Huron  Daily 
Tribune  is  continuing  its  search  for 
hard-working  writers.  You'll  get  a 
chance  to  do  everything  on  the  news 
side  of  our  six-day-a-week  small- 
market  newspaper.  You  won't  get  rich, 
but  you'll  get  experience  you  won't  get 
anywhere  else.  Send  resume  and  writ¬ 
ing  samples  to  Mark  Ranzenberger, 
Huron  Daily  Tribune,  211  N. 
Heisterman,  Bad  Axe,  Ml  4841 3. 

Call  (517)  269-6461 


ASSISTANT  FEATURES  EDITOR 

The  Syracuse  Newspapers  in  Syracuse, 
NY  needs  an  experienced  editor  to  join 
its  award-winning  features  department. 
This  position  requires  strong  editing, 
design  and  planning  skills,  and  the 
ability  to  lead  a  talented  group  of 
reporters.  Send  your  best  material  and 
a  resume  to  Richard  Sullivan,  AME, 
The  Syracuse  Newspapers,  P.O.  Box 
491 5,  Syracuse,  NY  1 3221 . 


E6fP  « 


assified 


It's  Your  People-to-People 
Meeting  Place 


ind  your  editor,  advertising 
manager,  artist,  sales  represen¬ 
tative,  circulation  manager,  pub¬ 
lic  relations  or  production  person 
with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists 
you  want  to  reach,  every  week... 
83,000  strong. 

Rate  information  is  at  the  end  of 
the  Classified  section.  To  increase 
accuracy  and  expedite  placement. 
Fax  your  ad  to  (212)  929-1259, 
e-mail  to  mattw@mediainfo.com, 
or  mail  it  to: 


Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street, 
New  York,  NY  10011 


I 
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HELP  WANTED 


_ EDITORIAL _ 

AME/DESIGN 

Phofo  and  design  wizard  fo  direct  our 
three-person  photo  staff  as  well  as 
oversee  the  editorial  design  of  the 
newspaper.  Strong  photo  skills  are 
important  -  we  want  a  leader  who  can 
inspire  and  teach  our  photographers  fo 
look  at  old  things  in  a  new  way.  Page 
design  abilities  are  critical.  You  will 
oversee  the  daily  presentation,  working 
with  all  sections  to  ensure  consistency 
and  quality.  The  Record  Searchlight  is 
a  38,000  circulation  seven-day  AM 
daily,  two  hours  from  Sacramento  and 
minutes  from  the  best  recreation  coun¬ 
try  on  earth.  Send  a  resume  and  letter 
about  why  you're  the  person  for  the 
job  along  with  examples  of  photo  edit¬ 
ing/page  design  by  10/23/98  to  Bon¬ 
nie  Salyer,  Human  Resources  director, 
1101  Twin  View  Blvd.,  Redding,  CA 
96003.  EOE 


ASSISTANT  MANAGING  EDITOR 

The  Daily  Iberian,  a  15,000-circulation, 
7-day,  local  news-emphasis  newspaper 
in  the  heart  of  Louisiana's  Cajun  Country, 
seeks  an  assistant  managing  editor  to  be 
No.  2  in  the  newsroom,  supervise  the 
copy  desk,  design  and  paginate  pages 
using  the  latest  version  of  QuarkXPress 
and  help  coach  reporters  and  section 
editors.  We  are  looking  for  a  newsroom 
leader  with  the  potential  to  be  managing 
editor  here  or  at  one  of  our  sister 
publications.  Send  resume  detailing  your 
leadership  ability  and  experiences,  your 
three  best-designed  pages  or  sections, 
salary  history  and  references  to  James  C. 
Smith,  managing  editor.  The  Daily 
Iberian,  P.O.  Box  9290,  New  Iberia,  LA 
70562. 


ASSOCIATE  EDITOR 

Award-winning  chain  of  1 3  weekly 
newspapers  in  Queens,  New  York, 
seeks  associate  editor  with  good  writ¬ 
ing  skills.  News  reporting  experience 
required.  Strong  page  design,  editing 
experience  a  plus.  Will  assign  and  edit 
stories,  and  oversee  special  sections. 
Send  resume,  clips  and  salary  needs  to 
Steven  Blank,  Times-Ledger  Newspa¬ 
pers,  41-02  Bell  Boulevard,  Bayside, 
NY  11361. 


ASSOCIATE  EDITOR 

Workbench,  a  woodworking  and  home 
improvement  magazine  in  the  August 
Home  Publishing  family,  would  like  to  find 
another  editor  to  join  its  staff.  Serious 
candidates  must  have  excellent  writing 
skills  and  enthusiasm  for  woodworking 
and  home  improvement.  Prior  magazine 
experience  is  a  plus.  Relocation  to  Des 
Moines,  lA  is  required.  To  be  considered, 
send  cover  letter,  resume  and  writing 
samples  to  August  Home  Publishing, 
Workbench  -  Dept.  E,  2200  Grand 
Avenue,  Des  Moines,  lA  503 1 2.  Or  fax  to 
(515)883-1695. 


_ EDITORIAL _ 

ASSOCIATE  EDITOR 

Award-winning  alternative  weekly  in  ' 
North  Carolina  (circulation  50,000)  j 
seeks  a  creative,  highly  skilled  editor  to  ! 
steer  its  arts  coverage  and  help  , 
manage  its  editorial  department.  Appli¬ 
cants  should  have  an  expansive  knowl-  ! 
edge  of  the  arts,  a  sharp  eye  for  j 
copyediting,  and  a  gift  for  organizing  ^ 
and  inspiring  a  diverse  group  of  I 
writers.  Send  letter,  resume,  references, 
writing  and/or  editing  samples  to  Arts 
Editor,  The  Independent  Weekly,  P.O. 
Box  2690,  Durham,  NC  27715.  Must 
be  postmarked  by  October  1 2.  No 
axes.  E-mails  or  phone  calls,  please. 


AWARD  WINNING  NEWSPAPER,  The 
Laurens  County  Advertiser,  now  has  an 
opening  for  a  MANAGING  EDITOR. 
Excellent  writing  skills  and  staff  man¬ 
agement  experience  a  big  plus.  Nice 
working  conditions  and  above  average 
pay  commensurate  with  experience. 
Send  resume  to: 

Marc  Brown 

Advertiser  Printing  Company 
P.O.  Box  490 
Laurens,  SC  29360 
(864)  984-2586 


AWARD-WINNING  newsroom  seeks 
tough  reporter  with  desire  to  produce 
high  quality  journalism.  The  Citizen,  an 
award-winning  16,000  circulation 
daily  with  a  strong  writing  and 
investigative  history  has  openings  in 
education,  business  and  local  gov¬ 
ernment  beats.  Experience  preferred, 
but  outstanding  recent  graduates 
encouraged  to  apply.  Send  resume, 
clips  and  10  local  story  ideas  to 
Thomas  W.  Seeley,  city  editor.  The 
Citizen,  25  Dill  Street,  Auburn,  NY 
13021. _ 

BIG  HORN  County  News  in  Hardin, 
MT  seeks  experienced,  professional 
staff  reporter;  news,  sports  and  photo 
abilities  essential.  Well-established 
weekly  community  newspaper  in  farm- 
:  ranch  country  near  mountains,  skiing, 

\  blue-ribbon  trout  stream,  hunting.  Send 
resume  and  clips  immediately  to  James 
E.  Moore  II,  publisher.  News  Montana, 
Inc.,  P.O.  Box  309,  Red  Lodge,  MT 
;  59068  Position  closes  Friday,  October 
23. 

It's  a 
Classified 
Secret  — 

Well  never  reveal  the  identity 
of  an  E&P  box  holder.  If  you 
don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope  addressed 
to  the  E&P  Classified  Advertising 
Department  with  an  attached  note 
listing  the  newspapers  or  companies 
you  do  not  want  the  reply  to  reach.  If 
the  Box  Number  you're  answering  is 
on  your  list,  we'll  discard  your  reply. 


_ EDITORIAL _ 

BUILDING  TOP  NOTCH  NEWS  TEAMS 
Four  daily  papers,  10,000  -  19,000 
circulation,  in  Michigan's  beautiful  | 
Upper  Peninsula,  now  accepting 
applications  for  News  Editor,  Copy  ; 
Editor,  Reporters  and  Photographers.  If 
you  would  like  to  be  a  part  of  the  news 
teams  we  ore  assembling,  send  letter, 
salary  history,  and  resume  to  John 
Elchert,  publisher.  The  Doily  Mining 
Gazette,  P.O.  Box  368,  Houghton,  Ml 
49931 ;  or  E-mail; 

gazpub@upgroup.com 


BUSINESS  REPORTER 

The  Journal,  a  20,000-daily  circulation 
paper  in  the  heart  of  West  Virginia's 
Eastern  Panhandle  is  seeking  a  busi- 
'  ness/enterprise  reporter  to  join  its 
growing  staff.  The  successful  candidate 
will  demonstrate  an  ability  to  cover  a 
business-oriented  beat  mixing  breaking 
news  with  in-depth  trend  and  issue- 
!  oriented  pieces.  West  Virginia's  East¬ 
ern  Panhandle  is  the  fastest  growing 
I  area  in  the  state  and  is  located  about 
65  miles  from  the  nation's  capital  and 
;  Baltimore,  MD.  Send  resume  and  clips 
to  Maria  Lorensen,  editor.  The  Journal, 
207  W.  King  Street,  Martinsburg,  WV 
25401. 


BUSINESS  REPORTER 
The  Daily  Record,  o  subsidiary  of  Gan¬ 
nett  Co.,  Inc.,  which  has  sales  of  over 
$4  billion  annually,  is  seeking  a  busi- 
I  ness  writer.  V/e're  a  53,000- 
circulation  daily  in  a  northern  New 
'  Jersey  county  teeming  with  Fortune 
500  companies  and  thousands  of 
interesting  small  businesses.  We  have 
'  an  opening  on  our  three-person  busi¬ 
ness  staff  for  a  reporter  with  a  proven 
I  ability  to  get  past  the  PR  departments 
I  to  dig  out  interesting  stories  and  trend 
I  pieces.  We  offer  a  competitive  salary 
plus  a  comprehensive  benefits  package 
Including  pension  and  401  (k).  Send 
resume,  three  great  clips  and  your 
:  salary  requirements  to  Editor  Bill  Don- 
nellon,  800  Jefferson  Road,  Parsip- 
^  pany,  NJ  07054.  EOE  M/F/V/HR 


COMPUTER-ASSISTED  REPORTING 
Lexington  Herald-Leader  (Knight  Ridder; 
i  1 25,000  daily,  1 60,000  Sunday)  seeks 
i  Computer-Assisted  Reporting  Coordina¬ 
tor.  Responsibilities  include  assisting 
reporters  and  editors  on  CAR  stories  and 
projects;  reporting  and  writing  CAR 
[  stories  and  projects;  providing  newsroom 
:  training  in  computer-assisted  reporting; 
acquiring,  building  and  archiving  news¬ 
room  databases;  developing  front-end 
systems  for  desktop  access  to  data. 
Send  letter,  resume,  reference  list  and 
samples  of  work  by  October  30,  1 998, 
to  Lu-Ann  Farrar,  news  research  man¬ 
ager,  Lexington  Herald-Leader,  100 
.  Midland  Ave.,  Lexington,  KY  40508. 

EOEM/F 


COPY  EDITOR 

I  Live  in  a  beautiful  place  and  work  for 
;  an  award-winning,  McClatchy  owned 
newspaper.  If  you  can  aggressively 
!  handle  copy,  write  crisp  headlines  and 
‘  design  pages  creatively.  The  Island 
Packet  on  Hilton  Head  Island  can  offer 
{  you  an  exceptional  opportunity.  Send 
cover  letter  and  resume  to  Fitz 
McAden,  executive  editor.  Fax:  (843) 
I  842-8314;  postal  address:  P.O.  Box 
I  5727,  Hilton  Head  Island,  SC  29938. 

E-mail;  fmcaden@islandpacket.com 


_ EDITORIAL _ 

COPY  DESK  CHIEF 

Santa  Cruz  County  (CA)  Sentinel, 
located  in  beautiful  Monterey  Bay,  80 
miles  south  of  San  Francisco,  is  seeking 
a  supervisor  for  our  night  copy  desk, 
production  team.  Sentinel  is  fully 
paginated,  using  a  QuarkXPress-based 
program.  Must  nave  minimum  5  years 
desk,  some  supervisorial  experience. 
Must  be  PC,  QuarkXPress  savvy.  Salary 
competitive.  Sentinel  is  a  28,000  daily. 
Contact  Managing  Editor  Don  Miller,  at 
P.O.  Box  638,  Santa  Cruz,  CA  95061  or 
E-mail: 

Dmiller@santa-cruz.com 
No  phone  calls,  please 


COPY  EDITORS 

Orlando,  FL-bosed  Golfweek,  Amer¬ 
ica's  Golf  Newspaper,  will  have  two 
openings  on  its  copy  desk  in  January. 

•  ASSISTANT  BUSINESS  EDITOR  -  Edits 
and  coordinates  copy  flow  for  weekly 
business  section  and  trade-only  busi¬ 
ness  bi-weeklies.  Minimum  5  years 
experience  on  daily  newspaper  busi¬ 
ness  desk  or  specialty  business  pub¬ 
lication. 

•  COPY  EDITOR  -  News  and  competi¬ 
tion  departments.  Minimum  5  years 
experience  on  daily  sports  desk.  Love 
of  golf  a  plus;  passion  for  serious  jour¬ 
nalism  more  important. 

Both  positions  require  QuarkXPress 
layout  skills.  Candidates  must  be  com¬ 
mitted  to  accuracy  and  uncluttered  writ¬ 
ing;  demonstrate  savvy  news  judgment; 
have  knack  for  cajoling  best  from 
reporters. 

Golfweek  is  the  national  leader  in 
covering  all  facets  of  pro  and  amateur  golf 
and  the  golf  business.  Competitive  salary 
and  benefits.  Send  resume,  salary  history, 
cover  letter  to  Dave  Seanor,  editor, 
Golfweek,  7657  Commerce  Center  Drive, 
Orlando,  FL  32819. 

E-mail:  dseanor@golfweek.com 


DEPUTY  NEWS  EDITOR 

The  Hutchinson  News,  a  40,000- 
:  circulation  morning  paper  in  central 
Kansas,  is  taking  applications  for  a 
deputy  news  editor. 

This  editor  assists  the  assistant  manag¬ 
ing  editor-news  in  planning  and  edit¬ 
ing  stories,  coordinating  staff,  and  acts 
as  lead  news  editor  in  AME's  absence. 
We're  looking  for  someone  with  strong 
news  judgment,  solid  editing  skills,  and 
the  ability  to  manage  staff.  Preferred 
knowledge  or  experience:  Journalism 
or  English  degree,  background  in  print 
journalism,  experience  with  staff  or 
'  project  management. 

Send  a  resume  and  letter  of  application 
by  October  1 4  to  Kathy  Beshears, 
human  resources  director.  The 
i  Hutchinson  News,  P.O.  Box  190, 
Hutchinson,  KS  67504-0190. 


DESIGN  EDITOR 

The  Chillicothe  Gazette  has  an 
immediate  opening  for  the  person 
ready  to  be  our  top  designer.  Duties 
include  Page  1 A  layout,  graphics  and 
special  sections.  We're  looking  to 
freshen  the  design  of  our  1 6,600,  six- 
day  paper.  Send  resume  and  samples 
to  Managing  Editor,  Chillicothe  Gazette, 
50  W.  Main  Street,  Chillicothe,  OH 
45601. 
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HELP  WANTED 


_ EDITORIAL _ 

DAY  NEWS  EDITOR 

The  Dominion  Post,  o  20K  (26K  Sun¬ 
day)  in  Morgantown,  WV,  needs  a 
strong,  innovative  editor  to  join  its 
news  management  team.  This  editor 
will  supervise  dayside  operation,  driv¬ 
ing  coverage  and  coordinating  news 
and  feature  planning.  Pay  competitive, 
benefits  excellent.  Previous  manage¬ 
ment  experience  required.  Resume, 
clips  to  Dennis  D.  Dible,  editor.  The 
Dominion  Post,  1251  Earl  L.  Core 
Road,  Morgantown,  WV  26505. 

DESIGN  EDITOR  --  30,000  circulation 
AM  north  of  Indianapolis  seeks  supe¬ 
rior  page  designer  that  can  produce 
news,  feature  pages  with  flair.  Send 
resume,  work  samples  to  Patrick  San¬ 
ders,  The  Herald  Bulletin,  1 1 33 
Jackson  Street,  Anderson,  IN  46015. 

EDITOR/EDUCATIONAL  MAGAZINE 

Bi-weekly  magazine  seeks  experienced 
journalist  to  cover  issues  and  articles  in 
higher  education.  Responsible  for 
assignment  of  articles  and  layout. 
Applicant  must  have  a  strong  news 
judgment  and  excellent  page  design 
skills.  Able  to  work  with  editors  and 
graphic  art  department.  Two  to  three 
years  experience  in  Higher  Education, 
or  covering  education  required.  Part 
time  position  with  flexible  hours  in 
Northern  NJ  area.  To  apply  send 
resume  and  several  clips  to  Box 
08631 ,  Editor  &  Publisher, 


EDITOR:  LATIN  AMERICA 

Senior  reporter/editor  to  head  English- 
language  business  newsletter  on  Latin 
American  telecoms/media.  Requires 
Spanish  proficiency,  business  reporting 
skills,  travel.  Base  in  London  or  Los 
Angeles  bureau,  or  solo  elsewhere. 
Send  resume,  clips,  salary  history  to 
Baskerville,  40  Berners  St.,  London  W1 P 
3AA,  UK.  Fax:  (01 1 )  44  1 71  637  8098. 


_ EDITORIAL _ 

EDITOR 

ONLINE  EDITOR  needed  ASAP  to 
develop  and  launch  dynamic  new 
website  for  Philadelphia  Magazine  and 
related  consumer  publications.  Chance 
for  ambitious,  creative  editor  with 
passion  for  Web  and  solid  understand¬ 
ing  of  how  websites  work  to  build 
great  new  online  publication  with 
established  Philly  media  leader.  E-mail 
letter  and  resume: 

bzucker@phillymag.com 
Fax:  (215)  656-3513 


EDITOR-IN-CHIEF 

Cahners  seeks  an  experienced  pro¬ 
fessional  for  strategic  assistance  and 
editorial  management.  You  will  attend 
industry  events/activities,  strategize 
new  products,  formulate  editorial 
policy,  and  coordinate  all  editorial 
activity.  You  must  be  a  hands-on 
writer/editor,  with  proficient  computer 
skills  and  a  minimum  of  8  years'  expe¬ 
rience  (preferably  in  the  auto/ trucking 
industry).  A  minimum  of  two  years' 
editorial  management  experience  is 
required.  We're  looking  for  demonstrated 
ability  to  effectively  present  information 
internally  and  in  the  field.  Excellent 
problem-solving  and  decision-making 
skills  a  must.  BA  in  Journalism,  English  or 
Liberal  Arts,  or  equivalent  experience 
required. 

Please  send  your  resume,  along  with 
salary  requirements  to  Cahners, 
Human  Resources,  Box  RAGSEP,  201 
King  of  Prussia  Road,  Radnor,  PA 
19089.EOEM/F/D/V 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6,  (703)  506-4400. 


_ EDITORIAL _ 

EDITOR 

Our  client  needs  a  #1  Editor  to  run  a 
newsroom  for  a  25-30,000  daily.  The 
individual  we  seek  must  have  strong, 
solid  graphics  and  coaching  skills.  This 
position  is  located  in  Zone  2,  in  o  rural 
area  within  100  miles  of  a  major 
metropolitan  city.  If  you  are  looking  for 
a  challenging  and  also  rewarding  posi¬ 
tion  as  an  Editor,  and  feel  that  you 
have  the  qualifications  needed  to  run  a 
newsroom  in  an  excess  of  25  people, 
then  contact  GOOD  NEWS,  Suite  245 
North,  Alpine  Center,  Bettendorf,  lA 
52722  or  fax  to  (319)  359-8539. 

All  resumes  must  have  salary  information 
in  order  to  be  considered. 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  is  an  immediate 
opening  for  an  associate  editor  in 
Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls  or  E-mail,  please 


_ EDITORIAL _ 

EXECUTIVE  EDITOR 

Extraordinary  opportunity  for  a  top¬ 
flight  journalist/editor  with  an 
understanding  of  news,  history  and 
business.  An  award-winning  statewide, 
paid  circulation  weekly  newspaper,  the 
Connecticut  Jewish  Ledger,  is  seeking 
the  right  candidate  for  its  top  editorial 
position.  Requirements  include  a  strong 
news  background  plus  an  understand¬ 
ing  of  the  Importance  and  vitality  of 
well-told  feature  stories.  The  executive 
editor  is  responsible  for  leading  and 
directing  a  relatively  small  but  very  pro¬ 
fessional  editorial  staff  that  covers  hard 
and  soft  news,  and  develops  features, 
involving  every  local  or  statewide  sub¬ 
ject  that  affects  the  newspaper's  sub¬ 
scribers.  On  its  editorial  pages,  the 
Ledger  comments  directly  and  freshly 
upon  state,  national  and  international 
issues;  these  pages  are  the  responsibil¬ 
ity  of  the  Executive  Editor.  An  interest 
in  and  knowledge  of  history  is  vital, 
and  a  scholarly  approach  to  strong 
editorial  writing  is  desired,  coupled 
with  a  journalist's  ability  to  meet 
deadlines.  The  Executive  Editor  is 
expected  to  work  cooperatively  and  in 
tandem  with  the  general  manager,  and 
both  executives  report  only  to  the  pub¬ 
lisher.  This  is  a  career  opportunity  for 
an  accomplished  journalist/editor  with 
an  interest  in  Jewish  life  and  history. 
The  Ledger  is  a  consistent  winner  of  Con¬ 
necticut  and  New  England  press 
awards  in  general  categories,  while 
maintaining  its  focus  on  Jewish  life  and 
religiosity  and  the  forces  that  may 
affect  its  statewide  constituency.  Execu¬ 
tive  Editor  candidates  should  hold  a 
degree  in  journalism  or  equivalent, 
and  have  experience  in  reporting,  edit¬ 
ing  and  management.  Send  cover  letter 
and  resume  to  Michael  Bradley,  Pub¬ 
lisher's  Consultant,  Connecticut  Jewish 
Ledger,  924  Farmington  Avenue,  West 
Hartford,  a  061 07. 


In  addition  to  our  monthly  feature,  Editor  & 
Publisher  devotes  a  special  Recruitment  Section 
once  a  year  to  highlight  issues  that  affect  both 
employees  and  human  resource  professionals  at 
newspapers.  Recruitment  needs  today  are  ever- 
changing.  We  cover  many  topics  including  how 
vast  technological  advances  are  creating  new 
positions  and  the  need  for  individuals  with  spe¬ 
cialized  skills. 


To  place  an  advertisement  in  any  of  these  sections 
call  the  E&P  Classified  Department  (212)  675-4380. 
Ext.  171  or  173. 


1998/1999  Recruitment  &  HR  Features 


Issue  Dates: 
NOVEMBER  21 
DECEMBER  19 
JANUARY  16 


Space  Deadlines: 
NOVEMBER  1 1 
DECEMBER  9 
JANUARY  6 


www.mediainfo.com 


EDITOR  &  PUBLISHER  OCTOBER  10.  1998 


45 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  mattw@mediainfo.com 


CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

EDITOR 

Unique  opporfunity  fo  put  your  stamp 
on  0  start-up  venture  Savvy  editor  witn 
track  record  of  success  sought  for  new 
weekly  community  newspaper  in  affluent 
suburo  of  one  of  ^utheast's  most  vibrant 
cities.  Will  be  heavily  involved  in  launch 
—  staffing,  planning,  operations,  and 
editorial  mission.  Owner  with  extensive 
publishing  background  will  provide  state- 
of-the-art  tools  and  fair  budget. 
Successful  candidate  in  turn  must  be 
committed  to  consistently  producing 
quality,  sophisticated  community  jour¬ 
nalism.  Competitive  salary  and  benefits. 
Send  resume  and  cover  letter  that 
discusses  what  you  believe  are  important 
components  or  a  respected  community 
newspaper  to  Box  08650,  Editor  & 
Publisher. 


ENTERTAINMENT  EDITOR 
For  Cityview,  an  alternative  newsweekly 
in  Des  Moines.  Write  lots  and  court 
freelancers  to  do  the  same.  Pen  inventive 
entertainment  stories  with  a  populist 
slant:  book  reviews,  theater,  art,  flicks, 
music,  calendar  listings.  Flexible  hours, 
laid-back  work  environment,  chance  to 
write  adventurously  without  the  Gods  of 
AP  style  breathing  down  your  neck.  Fax 
resume,  clips  to  Jennifer  Wilson,  (515) 
288-0309. 


EXECUTIVE  EDITOR 

Peninsula  Daily  News,  AMs,  15,000 
daily,  1 7,000  Sunday,  in  beautiful  Port 
Angeles,  WA,  seeks  experienced,  take- 
charge  executive  editor.  Demonstrated 
commitment  to  quality  community  jour¬ 
nalism,  excellent  and  demonstrated 
writing,  editing,  computer  layout  skills. 
Send  resume,  convincing  letter,  sam¬ 
ples  to  Publisher  John  Brewer, 
Peninsula  Daily  News,  305  W.  First 
Street,  Port  Angeles,  WA  98362. 


EXECUTIVE  NEWS  EDITOR 
Internet  Industry  Publishing,  a  San 
Francisco-based  business  magazine 
focused  on  the  Internet,  is  looking  for 
an  executive  news  editor.  This  person 
will  manage  a  team  of  reporters  and 
stringers  in  both  the  U.S.  and  abroad, 
edit  news  and  features  and  help  train 
junior-level  staff.  He  or  she  will  also  be 
responsible  for  developing  and  main¬ 
taining  close  working  relationships  with 
senior  executives  in  the  technology  and 
Internet  Industries  and  the  financial  com¬ 
munity,  and  for  working  collaboratively 
with  other  members  of  the  senior 
editorial  management.  The  successful 
candidate  will  have  a  BA/BS  in  English 
or  journalism  and  at  least  5  years 
experience  as  an  executive  news  editor 
or  writer  in  information  technology.  In- 
depth  knowledge  of  information  tech¬ 
nologies  is  required. 

Please  send  resume  to  (IS)  Director  of 
Human  Resources,  ATTN:  Sue  Murphy, 
501  Second  Street,  Suite  #404,  San 
Francisco,  CA  94107. 


FAX  your  od  to 
212  4929  41259 


_ EDITORIAL _ 

EXPERIENCED  REPORTERS 
Hard-hitting,  109-year-old  legal  daily 
seeks  enterprising  journalists  who 
share  our  commitment  to  hard  news, 
high  standards,  stories  that  make  a  dif¬ 
ference.  Whether  it's  the  wheels  of  jus¬ 
tice  or  railroaded  legislation,  venture 
capital  or  capital  offenses,  we  cover 
the  broad  reach  of  the  legal  system 
throughout  Georgia.  We  hire  the  best 
and  the  brightest,  and  help  them  thrive. 
We  trust  our  reporters  to  develop  their 
own  story  ideas,  to  follow  the  news 
wherever  it  takes  them.  We  don't 
worry  about  artificial  space  limits  or 
anybody's  chamber  of  commerce.  We 
produce  smart  journalism  for  a 
sophisticated  readership.  If  you're 
ready  to  make  a  move,  come  make  a 
difference.  Send  resume,  clips  to 
Charles  Carter,  1 90  Pryor  Street, 
S.W.,  P.O.  Box  343,  Atlanta,  GA 
30303.  Fax  (404)  523-5924. 

ccarter@counsel.com 


FREELANCE  Business  Writers  needed 
to  cover  black  business  news  &  events 
(Career  finance,  marketing,  etc  ).  Send 
writing  samples  to  The  Network 
Journal,  139  Fulton  Street,  Suite  407, 
New  York,  NY  10038. 


FEATURES  EDITOR  and  an  entry-level 
REPORTER  wanted  immediately  at  The 
Hopewell  News,  a  6,000-circulation 
PM  newspaper  in  Central  Virginia. 
QuarkXPress  experience  is  helpful  for 
either  position  but  we  can  train  you. 
The  reporter  will  cover  police  and  gov¬ 
ernmental  news.  Call  (804)  458-851 1 
or  Fax  (804)  458-7556. 


FEATURE  WRITER 

You'd  love  it  here  if  you're: 

1 )  creative,  witty  and  driven 

2)  a  lover  of  the  good  life  -  i.e.  stylish 
clothes,  nice  homes  and  gorgeous 
gardens,  fine  dining,  self-indulgent 
pampering,  and 

3)  full  of  ideas  about  how  to  write 
about  that  life  and  the  people  who  live 
it. 

The  Palm  Beach  Post  is  a  1 75,000- 
circulation  daily  in  South  Florida  is 
looking  for  a  feature  writer  versatile 
enough  to  do  quick-turn  general  assign¬ 
ment  stories  as  well  as  those  focused 
on  “the  good  life".  Send  resume,  10 
clips  and  ten  story  ideas  to: 

Nicole  Piscopo,  Features  Editor 
The  Palm  Beach  Post 
P.O.  Box  24700 
West  Palm  Beach,  FL  33405 


FUTURES  WORLD  NEWS,  an  interna¬ 
tional  financial  and  commodity 
newswire,  seeks  editor/reporter  for 
Washington,  DC  bureau.  Edit  market- 
sensitive  spot  news,  track  breaking 
news  developments,  and  some  report¬ 
ing.  Editing,  financial  news  experience 
preferred.  Resume,  cover  letter  to  Bill 
Watts,  bureau  chief,  FWN,  1000  Ver¬ 
mont,  NW,  Suite  810,  Washington, 
DC  20005.  Fax:  (202)  842-3658. 

E-mail:  bwatts@fwn.com 


_ EDITORIAL _ 

FWN,  an  international  financial  and 
commodity  news  wire  service,  seeks  an 
energy  market  reporter.  This  newly 
created  full-time  position  will  be 
located  in  Houston,  Texas.  Candidates 
should  have  a  strong  journalism  back¬ 
ground  and  at  least  two  years  of  ener¬ 
gy-related  reporting  experience.  FWN 
offers  a  competitive  salary  and  benefits 
package.  Send  cover  letter,  resume 
and  clips  to  Jim  Wyckoff,  executive 
editor,  FWN  in  c/o  FutureSource, 

1 100  Louisiana,  Suite  4775,  Houston, 
TX  77002. 


G.A.  REPORTER  for  220,000  daily. 
Join  a  newspaper  that  values,  nurtures, 
rewards  good  writing.  Although  this  is 
a  lifestyles  position,  expect  your  work 
to  regularly  run  on  Page  lA.  Send 
resume,  clips  to  Pat  Waters,  features 
editor,  Omaha  World-Herald,  1 334 
Dodge  Street,  Omaha,  NE  68102. 

Questions:  (402)  444-1050 


GOLFWEEK.COM 
WEB  SITE  EDITOR 

Orlando,  FL-based  Golfweek,  Amer¬ 
ica's  Golf  Newspaper,  will  have  an 
opening  on  its  copy  desk  in  January: 

Web  Site  Editor  -  Exciting  opportunity 
to  be  on  board  for  the  launch  of 
Golfweek's  Internet  site.  Minimum  1 
year  experience  on  a  daily  sports  copy 
desk,  sports  layout  desk  or  sports  photo 
desk.  NewsEditPro  editing  skills,  QuarkX¬ 
Press  layout  skills  and  Photoshop  imag¬ 
ing  skills  are  all  pluses.  Passion  for  golf 
beyond  the  professional  tours  is  essen¬ 
tial.  Evenings  and  weekends  shift. 

Golfweek  is  the  national  leader  in  cov¬ 
ering  all  facets  of  pro  and  amateur  golf 
and  the  golf  business.  Competitive 
salary  and  benefits.  Send  cover  letter, 
resume  and  salary  history  to  Ken  Car¬ 
penter,  deputy  editor/special  projects, 
Golfweek,  7657  Commerce  Center 
Drive,  Orlando,  FL  32819-8923.  Or  E- 
mail  to:  kcarpenter@golfweek.com 


HARD  NEWS  REPORTERS:  The  Leader, 
an  award-winning  daily  in  Corning, 
NY,  is  looking  for  aggressive,  creative 
writers  to  cover  the  police  and  city  hall 
beats.  Must  be  a  self-starter  and  know 
that  no  story  is  too  big  and  no  story  is 
too  small  to  cover.  If  you  are  up  to  the 
challenge  of  your  life  and  ready  to 
move  your  journalism  career  to  a 
higher  level,  send  resume  and  work 
samples  to  Managing  Editor  Mike 
Gossie,  The  Leader,  P.O.  Box  1017, 
Corning,  NY  14830. 


HIGH  ENERGY  REPORTER,  capable  of 
producing  clean,  crisp  copy  and  qual¬ 
ity  photographs,  for  fast-growing  weekly. 
Expect  solid  assignments  on  major  issues 
in  rapidly  developing  Caribbean  islands. 
Salary  $285/week.  Serious  applicants 
only.  Resume,  clips  to  Box  08652,  Editor 
&  Publisher. 


_ EDITORIAL _ 

HIGHER  EDUCATION  REPORTER:  The 
Wisconsin  State  Journal,  with  a 
90,000  daily  and  1 65,000  Sunday 
circulation,  seeks  a  reporter  to  cover 
the  University  of  Wisconsin-Madison, 
other  UW  campuses  and  area  col¬ 
leges.  Applicants  should  have  a  history 
of  strong  beat  work,  high  ethical  stan¬ 
dards  and  an  ability  to  cover  breaking 
news  and  write  in-depth  stories.  Pre¬ 
ferred  experience:  a  minimum  of  four 
years  in  daily  journalism.  The  State 
Journal  is  the  morning  newspaper  in 
Madison,  consistently  rated  one  of  the 
best  places  in  the  nation  to  live.  Send  a 
resume,  cover  letter,  five  clips  and 
three  references  by  Oct.  23  to  Joyce 
Dehli,  city  editor,  Wisconsin  State 
Journal,  P.O.  Box  8058,  Madison,  Wl 
53708.  Fax:  (608)  252-6119.  E-mail: 
jdehli@madison.com 


IF  YOU'RE  A  food  and  wine  expert,  a 
team  player  and  a  seasoned  reporter, 
there  is  opportunity  for  you  in  Northern 
California.  The  Press  Democrat,  a  New 
York  Times-owned  newspaper,  seeks  a 
lead  writer  to  help  guide  an  award¬ 
winning  weekly  section,  conduct  local 
wine  tastings  and  cover  one  of  the 
world's  liveliest  food  and  wine  scenes. 
One  to  three  years  of  daily  reporting 
experience  required,  including  hard 
news  coverage.  Send  resume,  clips,  let¬ 
ter  by  October  1 5  to  Dan  Taylor,  Real 
Life,  P.O.  Box  910,  Santa  Rosa,  CA 
95405. 


INTERNATIONAL  news  organization 
seeks  photo  editor  with  newspaper  or 
agency  experience;  language  skills  a 
plus;  Zone  2.  Reply  to  Box  08659, 
Editor  &  Publisher. 


LOCAL  NEWS  EDITOR 
Independent  daily  seeks  a  bright, 
hands-on,  experienced  editor  to  work 
with  ME  to  build  news  staff  that  will 
produce  well  written  local  report. 
Pagination  and  excellent  writing  skills  a 
plus.  Competitive  salary  and  benefit 
package.  Fax  (203)  846-9897  or  send 
resume  to  ME,  The  Hour,  346  Main 
Avenue,  Norwalk,  CT  06851 . 


MANAGING  EDITOR 
Organize  and  direct  the  editorial  con¬ 
tent  on  the  Small  Business  Channel  on 
Intuit's  web  site  for  personal  finance 
and  small  business.  You  should  have 
7-^  years  journalism  background,  under¬ 
stand  the  needs/concerns  of  small 
businesses,  worked  in  publishing/inter¬ 
active  media,  managed  a  staff.  Please 
reference  Job  #10324EP  when  respond¬ 
ing  to: 

intuitcareers@intuit.com 
or  fax  to  (650)  944-6644 


MANAGING  EDITOR 

Latin  Trade,  the  monthly  magazine  on 
Latin  American  business,  is  searching 
1  for  a  Managing  Editor.  Requirements: 
Top  people  management  skills, 
detailed  knowledge  of  Latin  American 
business,  fluency  in  Spanish  and 
English,  minimum  three  years  editing 
experience  and  five  years  journalism 
experience.  Send,  fax  or  E-mail  resume 
to  Sabrina  Crow,  Latin  Trade,  200  S. 
Biscayne  Blvd.,  Suite  1 150,  Miami,  FL 
331 31 ,  Fax:  (305)  358-9761 ,  E-mail: 
sabrina_crow@latintrade.com 
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HELP  WANTED 


_ EDITORIAL _ 

AAANAGING  EDITOR 
The  Herald-Standard,  a  30,000  AM 
daily  in  southwestern  Pennsylvania, 
needs  a  news  professional  to  supervise 
our  day-side  staff.  We  seek  an  experi¬ 
enced  monagement  team  leader  with 
an  emphasis  on  people  skills.  Page 
design,  layout  experience  with  QuarkX¬ 
Press  pagination  system  needed.  Must 
be  able  to  handle  a  variety  of 
responsibilities  while  maintaining  the 
focus  on  producing  a  quality,  well- 
written  local  news  product.  Send  a 
cover  letter  and  resume  to: 

Michael  Ellis 
Executive  Editor 
Herald-Standard 
8- 1 8  East  Church  Street 
Uniontown,  PA  15401 


A4ANAGING  EDITOR 
Tired  of  working  nights  and  weekends? 

Are  you  in  a  New  York  state  of  mind? 

Manhattan-based  international  trade 
association  seeks  hands-on  editor  for 
No.  2  slot  on  monthly  business  maga¬ 
zine,  fax  newsletter  and  web  site.  Staff 
management  experience  a  plus.  Excellent 
benefits.  Send  cover  letter,  resume  and 
salary  history  to  ICSC,  Human  Resources, 
665  Fifth  Avenue,  New  York,  NY  1 0022. 


MANAGING  EDITOR 

Spanish  language  daily  in  the  North¬ 
east  seeks  a  Managing  Editor.  Must  be 
efficient  both  in  management  and  news 
coverage.  Must  be  fully  bi-lingual  in 
Spanish  and  English.  Confident  indi¬ 
viduals  should  fax  resumes  to  (212) 
807-4743. 


MEDICAL  REPORTER 

Leading  academic  medical  center  seeks 
an  experienced  journalist  for  a  medical 
reporting  position  in  a  fast-paced 
News  and  Publications  office. 

Candidates  must  have  a  bachelor's 
degree  in  Journalism,  English  or 
related  field,  and  four  years  of  report¬ 
ing  and  writing  experience. 

The  successful  candidate  must  craft 
medical  news  for  a  lay  audience  and 
possess  well-honed  communication 
skills  to  work  with  physicians,  scientists 
and  local  and  national  news  media.  A 
quick-learner  accustomed  to  juggling 
several  projects  and  meeting  deadlines 
should  be  up  to  the  challenges  this  posi¬ 
tion  demands. 

Send  resume,  five  samples  of  your 
work  to  illustrate  versatility,  and  cover 
letter  to  Philip  Schoch,  director.  News 
and  Publications,  LIT  Southwestern 
Medical  Center,  5323  Harry  Hines 
Blvd.,  Dallas,  TX  75235-9060  OR  E- 
mail  to  philip.schoch@email.swned.edu 

UT  Southwestern  is  an  Equal  Opportu¬ 
nity/ Affirmative  Action  Employer. 


_ EDITORIAL _ 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Ft.  Lauderdale.  Strong  writing 
skills  essential.  Job  entails  planning/ 
editing  music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Andy  Van  De 
Voorde,  P.O.  Box  5970,  Denver,  CO 
802 1 7.  No  calls  or  E-mail,  please. 

NEWS  EDITOR:  Immediate  apening  at 
The  Lang  Island  Catholic,  large- 
circulation  weekly,  for  a  journalist  who 
likes  to  report  and  write  as  well  as  edit 
and  manage  staff. 

Requirements:  Practicing  Catholic  with 
knowledge  of  Church  as  well  as  news¬ 
paper  experience.  Computer  skills 
important,  phatography  a  plus.  Send 
resume,  two  clips  to  Editor,  The  Long 
Island  Catholic,  P.O.  Box  9009, 
Rockville  Centre,  NY  1 1 571  -9009. 


POSITIONS  OPEN 
IN  SOUTHWESTERN  VERMONT 
The  Bennington  Banner,  an  8,000 
circulation  daily  in  beautiful  southwestern 
Vermont,  has  three  openings. 

SENIOR  BEAT  REPORTER:  You  love 
being  a  journalist  in  a  small  town  — 
close  to  the  readers  —  environment. 
You  want  to  step  up  a  level  from  the 
beat,  but  aren't  attracted  to  strictly  a 
copy  desk  job.  We've  got  the  post  for 
you.  You'll  cover  the  prime  beat  of  Ben¬ 
nington  and  also  act  as  the  on-staff 
writing  coach  and  mentor  in  a  report¬ 
ing  staff  of  five. 

BEAT  REPORTER:  Business  and  the 
economy,  and  also  our  nearby  New 
York  state  communities. 

SPORTS  REPORTER:  Sports  writer  and 
photographer  in  a  two-person  depart¬ 
ment.  Includes  some  desk  work.  QuarkX¬ 
Press  a  plus. 

We  offer  a  good  benefits  package. 
Send  resumes  to  Robin  Smith,  manag¬ 
ing  editor,  the  Bennington  Banner,  425 
Main  Street,  Bennington,  VT  05201. 
Phone:  (802)  447-7567  Fax:  (802) 
442-341 3.  E-mail:  banner@sover.net 


POUCE/GENERAL 
ASSIGNMENT  REPORTER 
We're  searching  for  an  aggressive 
reporter  who  can  develop  law  enforce¬ 
ment  sources  and  produce  quality  work 
on  deadline.  Send  resume,  letter  and 
clippings  of  your  best  work  to  Jim 
Hendricks,  managing  editar.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 
GA  31 702  or  Fax  to  (91 2)  888-9357. 


_ EDITORIAL _ 

NEWS  EDITOR 

A  capable,  efficient  assistant  editor  is 
sougnt  for  a  24,000  circulation  daily 
newspaper  in  Waterville,  Maine.  This 
editor  position  involves  extensive 
hands-on  copy  editing  and  the  devel¬ 
opment  of  the  local  news  report.  The 
ideal  candidate  will  have  a  college 
degree  (or  equivalent  experience), 
layout  skills  and  editing  experience. 
Must  be  energetic  and  creative  and  be 
able  to  work  with  reporters  and  bureau 
staffers.  Competitive  salary  and  bene¬ 
fits  plan.  Send  resume  with  cover  letter 
and  samples  to: 

Central  Maine  Newspapers 
Attn:  Human  Resources  -  NE 
274  Western  Avenue 
Augusta,  ME  04330 
ar  Fax:  (207)  621 -5610 


PREMIER  FAIRFIELD  COUNTY  newspa¬ 
per  has  an  opening  for  a  Weekend 
Editor  in  our  Features  Department.  The 
Weekend  Editor  is  responsible  for  all 
phases  of  the  production  of  the  highly 
successful  Weekend  entertainment  sec¬ 
tion  —  from  conceptualization  to  assign¬ 
ments,  coaching  writers,  editing  and 
electronic  production.  The  position 
includes  an  opportunity  to  write  highly 
visible  cover  stories. 

The  ideal  candidate  must  be  a  strong 
writer  as  well  as  a  creative  thinker  and 
excellent  line  editor.  A  knowledge  and 
appreciation  of  popular  culture  and  a 
zest  for  cultural  and  leisure  activities  is 
a  must.  A  knowledge  of  effective 
design  and  proficiency  in  QuarkXPress 
are  important  assets  for  this  position. 
The  Weekend  Editor  must  thrive  on 
working  in  a  collaborative  atmosphere 
and  meeting  tight  deadlines.  Candi¬ 
dates  must  have  at  least  twa  years 
experience  in  an  editing  positian  on  a 
daily  newspaper  or  the  equivalent.  We 
are  a  TIMES  MIRROR  newspaper  with 
benefits  and  401  (k)  plan. 

Please  send  resume  and  salary  require¬ 
ments  to: 

The  Advocate/Greenwich  Time 
75  Tresser  Blvd. 

Stamford,  CT  06904 
Attn;  Linda  Matys  O'Connell 
Features  Editor 


RAPIDLY  EXPANDING  regional  paper 
seeks  reporters  -  news,  feature  and 
sports;  starting  salary  20K,  more  with 
experience;  exceptional  benefits. 
Sports  Editor,  starting  salary  30K. 
Layout/Copy  Desk,  starting  salary 
20K.  (304)  267-6766,  Carl  Lee.,  P.O. 
Box  846,  Martinsburg,  WV  25402. 


_ EDITORIAL _ 

PUBLIC  AFFAIRS  REPORTER 
Experienced  public  affairs  reporter  for 
specialty  daily  covering  Minnesota 
State  Capitol  for  political  insiders.  Writ¬ 
ing  assignments  include  in-depth  ana¬ 
lyses,  investigative  reporting  and 
detailed  day-to-day  coverage  of  gov¬ 
ernment.  Requires  several  years  of 
experience  covering  government  and 
politics,  and  a  demonstrated  record  of 
attention  to  detail,  persistence  in 
newsgathering  and  eloquence  in  writ¬ 
ing.  Good  beriefits,  salary  in  mid-30s. 

To  start  November  16  Resume,  six 
clips,  three  references  by  October  16 
to  Managing  Editor  Bill  McAllister,  St. 
Paul  Legal  Ledger,  332  Minnesota 
Street,  #W-1 22,  St.  Paul,  MN  551 01 . 


REGIONAL  REPORTER  to  staff  our 
Spencer/Perry  county  bureau  about  30 
miles  east  of  Evansville,  IN.  Seeking 
self-motivated  individual,  minimum  one 
to  two  years'  experience  to  cover  gov¬ 
ernment,  write  features,  and  handle 
special  projects.  Metro  pay,  community 
environment  for  team  player. 

BUSINESS  EDITOR  with  three  to  five 
years'  experience  to  set  tone  for 
forward-looking,  two-reporter  business 
staff.  Develop  and  maintain  contacts  in 
robust  and  growing  business  com¬ 
munity,  write  column  and  daily  stories. 
Perfect  opportunity  for  number  two  on 
a  business  staff  to  move  up 

If  interested,  contact  J.  Bruce  Baumann, 
managing  editar,  Evansville  Courier 
Company,  300  E.  Walnut,  Evansville, 
IN  47713. 


REPORTER 

Immediate  opening  at  aggressive, 
small  daily  (or  self-starter.  One  year  pro¬ 
fessional  experience  preferred,  but 
sharp  recent  journalism  grad  welcome. 
Familiarity  with  QuarkXPress,  photo 
skills  desired.  Applicants  from  north¬ 
east  only.  Cover  letter,  resume,  six  best 
clips  to  Ronald  W.  Hosie,  editor.  The 
Malone  Telegram,  387  E.  Main  Street, 
Malone,  NY  12953,  FAX  (518)  483- 
8579,  E-mail; 

telegram@slic.com 

REPORTER  -  Growing  Midwestern  60K 
daily  seeks  hard-charging  reporter  to 
tackle  city  hall  coverage.  We  need 
someone  who  can  develop  sources  in 
all  the  right  places  and  nates  to  get 
beat  by  the  competition.  We  place  a  pre¬ 
mium  on  enterprise  reporting.  Send 
resume,  references  and  your  rive  best 
clips  to  Box  08660,  Editor  &  Publisher. 

An  equal  opportunity  employer 

REPORTER  -  Join  our  award-winning 
reporting  staff  at  a  truly  historic  time  — 
we're  going  color,  adding  a  features 
section,  and  redesigning  the  paper. 
Unparalleled  opportunity  to  do  good 
work,  contribute  to  exciting  changes, 
and  hove  fun.  You'll  work  hard,  too. 
Searching  for  a  versatile,  smart,  col¬ 
laborative  reporter  with  emphasis  on 
business  and  news  writing.  Prefer  1-3 
years  experience  on  newspopers.  Send 
resume,  references,  and  three  clips  to 
Cindy  Chapman,  city  editor,  Monroe 
Evening  News,  P.O.  Box  1 176,  Monroe, 
Ml  48161 .  E-mail  questions  to 
saul@monroenews.com 


Positions  Wanted 
Advertisers 

For  quicker  placement,  you  can  Fax  or  e-mail 
your  Positions  Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card 
number  and  expiration  date. 
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HELP  WANTED 

EDITORIAL 

REPORTER  NEEDED 

The  Evening  Sun  in  Hanover,  PA,  a 
21 ,000-circulafion  award-winning  after¬ 
noon  newspaper  in  southcentral  Penn¬ 
sylvania,  needs  a  reporter  who  can  tell  a 
story  as  well  as  find  one,  whose  interests 
aren't  confined  to  the  features  beat  and 
isn't  afraid  to  tackle  the  tough  stuff.  Pay 
commensurate  with  experience,  401  (k) 
plan,  great  working  environment.  Send 
resume  and  clips  to  Lori  GcxxJlin,  editor, 

1 35  Baltimore  Street,  Hanover,  PA 
17331. 

REPORTER  for  the  Midland  Reporter- 
Telegram,  a  27,000-circulation  daily 
in  West  Texas.  Degree  in  journalism  or 
communications  and  at  least  one  year 
experience  required.  Send  resume  and 
writing  samples  to  Mary  Dearen,  P.O. 
Box  1 959,  Midland,  TX  79701 , 

Fax:  (915)  570-7650 

REPORTER:  Must  be  able  to  cover  multi¬ 
ple  beats  and  meet  deadlines  for  a  com¬ 
munity  newspaper  in  Central  Florida. 
QuarkXPress  knowledge  a  plus.  Send 
resume  and  clips  to  Editor,  300  N. 
French  Avenue,  Sanford,  FL  32771  or 
fax  to  (407)  323-9408. _ 

REPORTER:  Progressive,  rapidly  grow¬ 
ing  twice-weekly  in  Atlanta  area  seeks 
writer  with  photo  and  QuarkXPress 
skills.  We  want:  motivated  folks  to  help 
us  become  the  best  community  paper 
in  the  state.  We  offer:  great  pay, 
environment,  benefits  and  opportuni¬ 
ties.  Clips,  resume  to  Editor,  The 
Walton  Tribune,  Box  808,  Monroe, 
GA  30655. 


_ EDITORIAL _ ' 

REPORTER 

Daily  newspaper  seeking  experienced  ' 
business  reporter.  Minimum  1  year 
daily  newspaper  experience;  degree  in 
journalism  preferred.  Competitive  salary  | 
and  benefits.  Must  be  self-motivated,  ' 
organized,  and  deadline-driven.  Send  j 
cover  letter,  resume  and  clips. 

Phil  VanHulle  ' 

The  Macomb  Daily  i 

P.O.  Box  707 

Mount  Clemens,  Ml  48046  1 

REPORTER 

The  Vindicator,  a  90,000  PM  daily,  is  i 
looking  for  an  experienced,  self- 
motivated  reporter  to  tackle  the  highly  i 
energized  news  environment  of  north¬ 
east  Ohio.  If  you've  got  solid  reporting 
1  and  writing  skills,  an  interest  in  data- 
based  reporting  end  a  knack  for  meld¬ 
ing  words  with  graphics  and  pictures,  , 
send  cover  letter,  resume  and  clips  to 
Anthony  G.  Paglia,  senior  regional  , 
editor.  The  Vindicator,  P.O.  Box  780, 
Youngstown,  OH  44501-0780.  No 
phone  calls,  please. 

REPORTER  I 

We're  looking  for  an  aggressive 
reporter  with  an  aversion  to  writing 
boring  copy.  Reporter  will  write  for  the 
Bonita  Banner,  a  30,000-circulation  i 
twice-weekly,  and  the  Naples  Daily 
News,  a  50,000-circulation  daily.  , 
We're  in  a  competitive  market  in  one 
of  the  country's  fastest-growing  areas, 
and  both  papers  are  consistently 
judged  amongst  the  state's  best  in  their  ! 
circulation  classes.  Send  resume,  clips 
to  Todd  Pratt,  Bonita  Banner,  P.O.  Box  I 
40,  Bonita  Springs,  FL  341 33  or:  i 

tjpratt@naplesnews.com 


ON  LINE  IN  1998 

Editor  &  Publisher’s  International  Year  Book . . . 

the  encyclopedia  of  the  netvspaper  industry 

Section  VI:  Equipment,  Supplies  and  Services 

Companies  serving  the  newspqrer  industry 

Classified  advertising  makes  your  business 
listing  STAND  OUT  in  E&rs  Year  Book. 

BOL  the  first  line  of  your  listing 
AD  your  logo  to  the  listing 
LIN  '  your  website  to  E&P's  website  -  www.mediainfo.com 
PROMOT  your  business  with  additional  ad  copy 

Contact  the  Editor  &  Publisher  Classified  Ad  Department  and  we 
will  show  you  the  most  affordable  ways  to  reach  decision 
makers  at  newspapers. 

Phone  (212)  675-4380  Ext.  171  or  173,  Mon-Fri  9ani-5pm  EST 
Email  mattw(3mediainfo.com,  hazelp@mediainfo.com 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San  i 
Francisco,  Los  Angeles  and  Ft.  ' 
Lauderdale.  We  publish  in-depth,  well-  i 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our  i 
communities  tick.  Our  stories  inform  ' 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference  between 
magazine-style  reporting  and  the  hurried 
fact-finding  of  daily  papers,  if  your  copy 
is  as  much  a  pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for  ; 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you  ' 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the  } 
time  and  the  space. 

SCHOOLS  REPORTER:  The  Wisconsin  | 
State  Journal,  with  a  90,000  daily  and 
165,000  Sunday  circulation,  seeks  a 
reporter  to  cover  the  Madison  School 
District  and  its  24,000  students,  the 
state  Department  of  Public  Instruction 
and  education  issues.  Applicants 
should  have  a  history  of  strong  beat 
work,  high  ethical  standards  and  an 
ability  to  cover  breaking  news  and 
write  in-depth  stories.  Preferred  experi¬ 
ence:  a  minimum  of  four  years  in  daily 
journalism.  The  State  Journal  is  the 
morning  newspaper  in  Madison,  consis¬ 
tently  rated  one  of  the  best  places  in 
the  nation  to  live.  Send  a  resume, 

[  cover  letter,  five  clips  and  three 
references  by  October  23  to  Joyce 
Dehli,  city  editor,  Wisconsin  State 
Journal,  P.O.  Box  8058,  Madison,  Wl 
53708.  Fax:  (608)  252-61 1 9.  E-mail: 

jdehli@madison.com 

SEEKING  REPORTER  with  5  years-h 
1  experience  to  cover  business  litigation, 
legal  profession,  utility  deregulation, 
ports.  Send  cover  letter,  resume,  clips 
to  Editor,  Philadelphia  Business  Journal, 
400  Market  Street,  Suite  400, 

,  Philadelphia,  PA  1 9106. 

SMALL  CENTRAL  Florida  daily  in  grow- 
I  ing  market  seeks  county  reporter.  At 
least  twa  years'  daily  reporting  expe¬ 
rience  required.  Send  resume  and  clips 
:  to  executive  editor.  News  Chief,  650 
Sixth  Street,  SW,  Winter  Haven,  FL 
33880,  (941)  294- 7731,  EOE. 


_ EDITORIAL _ 

SMALL  DAILY  located  on  one  of  the 
most  beautiful  and  culturally  diverse 
islands  in  the  warld  is  looking  for  a 
copy  editor  with  at  least  two  years 
experience.  You  will  work  directly  with 
the  managing  editor  on  page  design 
and  editing.  If  you're  looking  for  o 
change,  a  challenge  and  an  adventure, 
please  send  resume  and  samples  to: 
Managing  Editor 
The  Garden  Island 
3137  Kuhio  Highway 
Lihue,  Kauai,  HI  96766 
A  Pulitzer  Community  Newspaper 

SMART  MONEY 

The  business  world  looks  to  Dow  Jones 
for  its  information.  Investors,  espe¬ 
cially,  rely  on  our  SmartMoney  maga¬ 
zine  for  useful  information  and  practical 
advice  on  markets  ranging  from  equities 
to  real  estate.  SmartMoney  Interactive 
(wvvw.smartmoney.com),  the  online 
version  of  our  publication,  currently 
has  an  opportunity  to  join  the  team  in 
our  Midtown  office  in  New  York  City. 

SENIOR  EDITOR 

We  seek  an  experienced  editor  with 
strong  knowledge  of  the  financial 
markets  and  investing  to  play  a  key 
role  in  shaping  a  fast-paced,  daily  on¬ 
line  publication.  We  require  a  mini¬ 
mum  of  5  years  senior  level  editorial 
experience  cavering  business,  investing 
or  personal  finance.  The  successful 
candidate  will  possess  a  solid  back¬ 
ground  in  financial  analysis  and 
excellent  writing,  reporting,  editing 
and  managerial  skills. 

DOW  JONES  offers  excellent  salary, 
benefits  and  autstanding  career  growth 
opportunities.  Please  mail/fax  resume 
and  salary  requirements  to: 

Dow  Jones  &  Company 
Staffing  MK/672 12 

200  Liberty  Street 
New  York,  NY  10281 
FAX:  (212)416-4290 
i  E-mail:  michael.kiley@dawjones.com 

Visit  our  website: 
wrww.dowjones.com/careers 

I  EOE 

SPORTS  COPY  EDITOR 

;  The  Winston-Salem  (NC)  Jaurnal  seeks 
!  a  sports  copy  editor  with  strong  word 
;  skills  and  leadership  qualities.  3-5 
years  of  editing  experience  on  dailies 
preferred.  No  page  design  required. 
Send  resume,  references  to  Terry 
Oberle,  sports  editor,  Winston-Salem 
Jaurnal,  P.O.  Box  3159,  Winston 
'  Salem,  NC  271 02. 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 
Classified  Ad  lOept., 

11  West  19th  St., 

New  York,  NY  10011 
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HELP  WANTED 


SPORTS  COPY  EDITOR/REPORTER 
The  News-Enferprise,  a  1 7,000  circula¬ 
tion  AM  daily  newspaper,  has  an  open¬ 
ing  for  a  sports  copy  editor/reporter. 
Daily  desk  experience  is  preferred. 
Ideal  candidate  will  have  accuracy  as 
a  top  priority.  Desk  and  reporting  work 
involved.  Send  clips  and  resume  to  Jeff 
D'Alessio,  sports  editor.  The  News- 
Enterprise,  408  West  Dixie  Avenue, 
Eliza^thtown,  KY  42701 . 


SPORTS  EDITOR 

Peninsula  Daily  News,  AMs,  1 5,000 
daily,  1 7,000  Sunday,  in  beautiful  Port 
Angeles,  WA,  seeks  community-minded, 
take-charge  sports  editor.  Must  have 
management,  leadership  skills  and 
commitment  to  balancing  essential  school 
sports  and  outdoor/ recreation  with 
national  sports.  Send  resume,  convincing 
letter,  work  samples  to  Publisher  John 
Brewer,  Peninsula  Daily  News,  305  W. 
First  Street,  Port  Angeles,  WA  98362. 
Demonstrated  skill  with  QuarkXPress 
page  design/layout  programs  required. 

TEAM  LEADER 

The  Fayetteville  Observer-Times,  a 
75,000  morning  daily  in  southeast¬ 
ern  North  Carolina  needs  a  hard- 
charging,  organized  editor  to  lead  a 
team  that  covers  business,  consumer 
issues,  zoning,  development  and  trans¬ 
portation.  The  team  leader  also  will  serve 
as  an  assistant  metro  editor  whose  duties 
include  editing  daily  copy,  working  some 
weekends  and  being  on  a  nighttime  editor 
rotation.  Send  resume,  work  samples  and 
ane-page  summary  of  your  leadership 
philosophy  to  Jeffry  Couch,  assistant 
managing  editor,  Fayetteville  Observer- 
Times,  Box  849,  Fayetteville,  NC  28302- 
0849. 


TEXAS  LAWYER,  the  state's  only 
weekly  newspaper  devoted  to  the  legal 
community  with  offices  in  Dallas,  Aus¬ 
tin  and  Houston,  has  openings  for 
legal  journalists.  Positions  involve  cover¬ 
ing  legal  issues,  law  firms  and  the  busi¬ 
ness  of  law.  Excellent  opportunity  for 
advancement.  Legal/business  experi¬ 
ence  preferred.  Send  resume,  clips  to 
Joseph  Calve,  editor  and  publisher, 
Texas  Lawyer,  900  Jackson  Street, 
Suite  500,  Dallas,  TX  75202. 

Fax:  (214)  741-2325 
E-mail:  jcalve00@counsel.com 


THE  FINDLAY  (OH)  Courier  is  looking  | 
for  two  copy  editors  who  would  like  a 
chance  to  do  it  all.  We  are  beginning 
a  total  redesign  and  adding  to  our  , 
news  package.  We  need  self-starters 
who  have  a  command  of  the  language  i 
and  understand  how  to  tell  a  story.  The  i 
positions  are  word  editing,  but  the  best 
candidates  will  also  be  comfortable  ! 
with  graphics  and  design.  Excellent  I 
I  benefits,  and  a  great  bunch  of  news  ^ 
I  people  to  work  with.  Send  resume  to  j 
i  Bob  Hesse,  editor.  The  Courier,  701  I 
I  W.  Sandusky  St.,  Findlay,  OH  45840,  | 
or  E-mail:  hesse@thecourier.com 


!  THE  GASTON  GAZETTE,  a  40,000- 
circulation  daily  in  Gastonia,  NC,  is 
seeking  a  palice  reporter  and  a  caunty 
government  reporter.  Competitive  salary 
and  benefits.  Contact  City  Editor  Barry 
I  Bridges,  (704)  864-3291  or  fax:  (704) 
867-5751  or  E-mail: 

barry_bridges@link.freedom.com 

I  THE  GAZEHE,  a  100,000-plus  circula- 
;  tion  daily  in  Colorado  Springs,  CO, 
i  has  an  immediate  opening  for  a  full¬ 
time  copy  editor  for  the  night  news 
desk.  A  successful  candidate  writes 
brilliant  headlines  and  has  a  strang 
knowledge  of  grammar,  English  and 
AP  style.  A  knowledge  of  Windows- 
based  programs  are  a  plus.  A  college 
degree  in  journalism  or  a  related  field 
!  and  at  least  three  years  of  experience 
on  a  daily  newspaper  are  required. 

'  Send  caver  letter,  resume  and  work 
i  samples  to  Jo  Ann  Barrow,  news 
editor.  The  Gazette,  P.O.  Box  1779, 

!  Colorado  Springs,  CO  80901  by 
!  October  1 5.  No  phone  calls,  please. 

EOE/MFDV 

*  THE  LODI  News-Sentinel,  a  17,000- 
circulation,  six-day  morning  daily  in 
Northern  California,  is  looking  for  an 
I  experienced  news  editor.  The  suc¬ 
cessful  candidate  must  have  excellent 
I  design  skills  and  QuarkXPress  experi¬ 
ence.  Salary  is  competitive.  Please 
send  caver  letter,  resume  and  samples 
of  published  work  to  Simon  Birch,  assis¬ 
tant  managing  editor,  P.O.  Box  1 360, 
Lodi,  CA  95241-1360,  fax  them  to 
i  (209)  369- 1 084,  or  E-mail  to: 

projects@ladinews.cam 
Deadline:  Friday,  Oct.  1 6  at  5  p.m, 

THE  POTOMAC  NEWS,  a  medium 
sized  daily  in  Northern  Virginia  seeks 
to  fill  a  position  for  sports  writer-copy 
1  editor.  Candidate  will  have  writing  and 
‘  desk  responsibilities.  QuarkXPress  and 
page  design  experience  essential. 
Apply  to  David  Fawcett,  sparts  editar, 
!  Potomac  News,  P.O.  Box  2470, 
Woodbridge,  VA  221 93. 
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HELP  WANTED 


_ EDITORIAL _ 

THE  RECORD  in  Stockton,  CA,  is  seek¬ 
ing  a  features  editor  with  innovative 
ideas  and  the  vision  to  reach  readers 
from  youths  to  Gen  Xers  to  seniors.  The 
person  we  hire  won't  be  tied  to  the 
production  process,  but  will  have  the 
challenge  of  working  with  writers  to 
produce  Page  A-1  issue-related  stories 
as  well  as  features-front  packages.  The 
Record  is  an  Omaha  World  Herald 
company.  We  pay  competitive  salaries 
($50,000  range  for  this  position, 
depending  on  experience)  and  value 
diversity  in  the  workplace.  Send 
resume,  clips  to  Managing  Editor  Mike 
Klocke,  The  Record,  P.O.  Box  900, 
Stockton,  CA  95201 . 

E-mail:  mklc)cke@recordnet.com 


THE  ST.  LOUIS  Post-Dispatch,  the  flag¬ 
ship  of  the  Pulitzer  Publishing  Co.  with 
a  Sunday  circulation  of  520,000  seeks 
an  Assistant  Managing  Editor  for 
Features. 

The  AME  for  features  oversees  some 
60  employees  who  put  out  seven  sec¬ 
tions  -  one  of  them  published  daily  and 
six  weekly.  They  are:  Everyday  section. 
Food  (published  Monday),  GetOut 
(Thursday),  Stylewest  (Thursday),  Life¬ 
style  (Saturday),  Travel  (Sunday)  and 
the  Television  magazine  (Sunday). 

The  AME  sets  guidelines  for  the  content 
and  design  of  those  sections  and 
coaches  the  employees  who  work  on 
them.  The  AME  also  makes  hiring 
choices  for  the  features  sections,  with 
input  from  other  editors. 

The  AME  is  responsible  for  assuring 
that  we  have  top-notch  coverage  of  the 
arts  and  entertainment  as  well  as 
feature  coverage  that  establishes  our 
newspaper  as  the  cultural  authority  for 
the  St.  Louis  region. 

The  AME  is  responsible  for  creating  the 
features  budget  and  making  sure  that 
the  features  department  lives  within  it. 
The  AME  also  deals  with  syndicates  for 
the  newspaper.  (Most  syndicated  material 
runs  in  the  features  sections). 

The  AME  for  features  is  expected  to  be 
an  active  member  of  the  newsroom 
leadership  team,  which  sets  policy  and 
processes  for  how  our  newspaper  is 
organized,  how  we  approach  news, 
how  we  interact  with  readers  and  how 
we  (in  the  newsroom)  interact  with 
each  other. 

Applicants  should  be  dynamic  and 
creative,  and  have  an  extensive  back¬ 
ground  in  a  daily  newspaper  setting  man¬ 
aging  reporting  teams  and/or  depart¬ 
ments.  Interested  applicants  should  send: 
a  cover  letter;  clips  and/or  sections 
demonstrating  features  editing  and/or 
department  supervision;  and  a  resume 
with  references  to  Cynthia  Todd,  director 
of  recruitment,  St,  Louis  Post-Dispatch, 
900  N.  Tucker  Boulevard,  St.  Louis,  MO 
63101 .  The  application  deadline  is  Oct. 
19,1998. 


_ EDITORIAL _ 

WE  NEED  A  newsroom  leader  for  a 
small,  but  up-and-coming  daily  in 
southeastern  Ohio.  The  Coshocton 
Tribune  has  a  combination  of  veterans 
and  young  talent  and  needs  you  to  com-  | 
bine  their  skills.  The  perfect  candidate  ! 
would  create  a  newspaper  satisfying  j 
the  oldtimers  and  bring  them  into  the  ^ 
future  as  well.  This  is  a  good  opportu¬ 
nity  for  a  city  editor  who  is  ready  to  | 
move  up.  Caring  about  your  com-  \ 
munity  and  having  an  interest  in  public  j 
service  a  must.  Contact  John  Raytis, 
The  Coshocton  Tribune,  34  S.  4th 
Street,  Zanesville,  OH  43701 . 

jraytis@cosmg.com  i 


WEEKLY  EDITOR 

'  Oneof  the  industry's  leading  media  com-  l 
!  ponies  is  seeking  a  Dynamic  Weekly  j 
Editor  to  spearhead  the  news  division 
of  a  weekly  newspaper  located  on  the 
west  coast.  This  newspaper  is  undertak- 
I  ing  a  frequency  and  format  change 
■  including  a  complete  content  and  graphic 
redesign.  The  weekly  professionalwe  are  t 
seeking  must  possess  a  keen  knowledge  of  j 
the  philosophical  differences  between  | 

I  weekly  and  daily  journalism.  In  addition, 
i  this  challenge  will  require  a  perpetual 
desire  to  succeed  accompanied  by  strong 
leadership  skills.  This  is  an  excellent  1 
i  opportunity  for  a  second  in  command 
j  who  wants  to  lead  their  own  news 
i  division. 

We  are  offering  an  attractive  com¬ 
pensation  package  including  an 
,  excellent  employee  benefit  program.  If  j 
;  you  would  like  to  lead  your  own  news  j 
team  and  live  in  the  sunny  bay  area  of  j 
California,  please  forward  your  resume 
and  cover  letter  outlining  your  weekly  i 
:  journalism  and  leadership  skills  to  Box 
I  08646,  Editor  &  Publisher. 


!  WEST-CENTRAL  OHIO  daily  seeks  an  i 
'  outstanding  general  assignment  reporter  j 
and  sports  writer.  Degree,  QuarkXPress 
and  at  least  two  years  reporting 
experience  required.  To  inquire,  contact  , 

'  John Dysertat (41 9) 394-7414oronline:  i 
jdyserl@hotmail.com 

FREELANCE  i 

i  TRAVEL  WRITERS:  Niche  travel  pub-  | 
lication  needs  experienced  writers 
worldwide  for  assignments.  Complete 
I  details  by  mail  or  E-mail.  Provide  ere-  ! 

*  dentials/samples  upon  inquiry.  M&PA,  i 
;  23-00  Route  208,  Fair  Lawn,  NJ  | 

I  07410.  E-mail:  j 

75330. 1 705@compuserve.com  I 

INFORMATION  SYSTEMS 

I  CNI  CORPORATION,  a  computer  inte-  i 
gration  company  that  services  the 
1  newspaper  industry  is  seeking  individ-  | 
uals  for  positions  in  systems  integra-  I 
tion.  Candidates  must  be  experienced  ' 
in  newspaper  work  flow  and  capable 
!  in  MS  Word  and  QuarkXPress.  Novell  j 
and/or  MS  Networking  experience  is  j 
desirable.  Nationwide  travel  is  required. 
E-mail  resume  to:  hr@cnicorp.com 
Please  include  your  name  on  the  subject 
line. 


It’s  A  Classified  Secret! 

We'll  never  reveal  the  Identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply  in 
an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an  attached  note 
listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list.  We'll  discard  your  reply. 


Job  Hunting? 

Buying? 

Selling? 

Hiring? 

OR  JUST  LOOKING? 


Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who’s  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  1 1  West  19th  Street,  New  York,  1001 1 
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HELP  WANTED 


_ MARKETING _ 

DIREaOR,  PUBLISHING  VENTURES 

U.S.  News  &  World  Reporf  has  an 
immediafe  opening  for  a  Director  of 
Publishing  Ventures  in  our  New  York 
based  office.  We  are  currently  seeking 
an  experienced  marketing  professional 
to  develop  and  manage  new  and 
innovative  programs.  Ideal  candidate 
will  have  proven  skills  and  experience 
in  producing  high  quality  custom  pub¬ 
lications,  innovative  and  efficient 
marketing  programs,  and  comprehen¬ 
sive  new  business  plans.  Responsibilities 
include  developing  ancillary  print 
products  by  repackaging  editorial  content 
into  reprints,  books,  and  custom 
publishing;  negotiating  licensing  and 
permissions  contracts;  overseeing  direct 
marketing  and  fulfillment  for  non¬ 
magazine  products,  direct  mail,  cover- 
wraps,  and  in-house  ads.  To  qualify  you 
must  have  6-10  years  publishing  man¬ 
agement  experience  with  a  $3M+ 
revenue  base  for  custom  products  as  well 
as  5-f  years  of  direct  marketing.  In 
addition,  must  have  5-t-  years  in  staff 
management,  with  proven  leadership 
skills,  and  the  ability  to  think  strategically 
and  out  of  the  box.  International 
marketing  experience  is  a  plus.  We  offer 
a  competitive  salary  and  a  compre¬ 
hensive  benefits  package.  MAIL 
RESUMES  TO:  USNEWS  Employment 
Manager,  450  West  33rd  Street,  1 1  th 
Floor,  New  York,  NY  10001.  FAX 
RESUMES  TO  (21 2)  643-7842. 


MARKET  RESEARCH 

MARKETING  RESEARCH  MANAGER 

Top  newspaper  marketing  team  has 
immediate  opening.  We  seek  a  person 
skilled  in  all  facets  of  marketing 
research  with  strength  in  media 
applications.  Manage  major  studies, 
analyze  and  present  findings.  Plan  and 
oversee  sharing  of  data  in  sales  pre¬ 
sentations  and  strategic  reports. 
Supervise  analysts  and  administer 
budget.  Writing/editing  ability  a  must, 
as  well  as  familiarity  with  latest  analy¬ 
sis,  graphics  and  mapping  software. 
Rush  resume  and  salary  expectations 
to: 

Joe  Frederickson 
Marketing  Director 
The  Press- Enterprise 
351 2  Fourteenth  Street 
Riverside,  CA  92501 
Fax:  (909)  248-6115 
E-mail:  jfrederickson@pe.com 

Classified 

Advertising 

Deadlines 

In-Column  Advertisements 

Tuesday  noon  (EST) 
for  following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days  prior  to 
publication 


_ NEW  MEDIA _ 

MANAGER  OF 
NEWS  TECHNOLOGIES 

(  The  Journal  Gazette  in  Fort  Wayne, 
IN,  (61, OCX)  daily  and  133,000  Sun- 
I  day)  has  an  opening  for  a  manager  of 
news  technologies  who  will  be  in 
!  charge  of  the  newsroom  library  and 
the  newspaper's  web  site, 

http://www.jg.net/jg 

'  Qualified  candidates  have  at  least 
j  some  of  these  qualities: 

i  •  Supervisory  experience 

•  A  background  in  electronic  text 
I  archive  management  and  in  digital 
I  photo  archiving 

'  •  Skills  in  web  production  and  design, 

I  which  includes  supervising  daily 
!  updates 

I  •  An  understanding  of  marketing  poten- 
i  Hal  of  the  newspaper's  online  archives 
j  •  The  ability  to  work  with  the  compa- 
i  ny's  other  web-producing  divisions 
;  •  News  experience 

•  Education  in  library  science 

j  To  apply,  send  resume  and  salary 
j  requirements  to  Craig  Klugman,  editor, 

I  The  Journal  Gazette,  600  West  Main 
i  Street,  Fort  Wayne,  IN  46802  or 
j  E-mail:  cklugman@jg.net 


NEW  MEDIA  POSITIONS 
j  •  PRODUCrriON  MANAGER 
I  •  HTML  PROGRAMMERS/DESIGNERS 

I  The  Princeton  Packet  Inc.,  a  dynamic 
group  of  award-winning  community 
I  newspapers  with  a  major  on-line  news 
I  and  advertising  presence,  has 
immediate  openings  for  a  Production 
Manager  and  HTML  Programmers.  Prov- 
'  en  experience  with  HTML,  working 
I  knowledge  of  java  Applets  and  script 
j  required,  knowledge  of  Perl  and  CGI  a 
!  plus.  Hands-on  knowledge  of  Win¬ 
dows  NT  server  and  FTP  software,  photo 
j  manipulation  software,  scanning,  GIF 
I  animation  and  overall  design  techniques. 

!  Hands-on  supervisory  experience  neces¬ 
sary  for  Manager  position.  Must  be  able 
to  work  well  in  team  environment,  handle 
tight  deadlines,  and  be  customer  service 
oriented.  Send  resume,  including  salary 
I  history  and  any  URL's  you  have  worked 
on  to  The  Princeton  Packet  Inc.,  (EP),  P.O. 
Box  350,  Princeton,  NJ  08542,  ATTN: 
Human  Resources  or  fax  to  (609)  921  - 
8648  or  E-mail  to: 

HR@pacpub.com 

PHOTOGRAPHY 

FULL-TIME  PHOTOGRAPHER  needed 
at  The  Independent,  a  1 6,500,  six-day 
1  daily  in  the  heart  of  beautiful  Indian 
country.  Position  will  cover  the  Navajo, 
Zuni  and  Hopi  reservations  and  the  Four 
’  Corners.  Degree  in  photojournalism 
,  required  and  at  least  one  internship  and 
experience  in  Photoshop  preferred.  Send 
portfolio  and  resume  to  Jeff  Jones,  The 
Independent,  500  N.  Ninth  Street, 
Gallup,  NM  87305.  For  more  informa¬ 
tion  E-mail: 

JJones@cia-g.com 


FAX  your  ad  to 
212^9294l259 


PRESSROOM 


PRESS  MANAGER 

The  Sun  Herald  in  Biloxi,  MS  is  seeking 
a  Press  Manager,  someone  to  run  a 
Headliner  Offset  press  crew.  We're  a 
50,000-plus  daily  on  the  Mississippi 
Gulf  Coast,  known  for  beaches,  deep- 
sea  fishing,  casinos  and  a  booming 
economy.  Excellent  benefits  package. 
Send  salary  history  and  resume  to 
Operations  Director,  Marlene  Kler,  c/o 
The  Sun  Herald,  P.O.  Box  4567,  Biloxi, 
MS  39535  or  call  (228)  896-2392. 


,  PRESS  OPERATORS 

The  Miami  Herald,  a  Knight  Ridder 
newspaper,  is  seeking  journeymen 
I  press  operators  to  join  its  winning 
team.  Currently  undergoing  the  installa¬ 
tion  of  five  new  Goss  Newsliner 
presses,  these  positions  offer  opportu- 
!  nity  for  advancement.  Ideal  candidates 
j  will  posses  a  minimum  of  five  years 
1  press  experience  in  quality  offset  print- 
I  ing.  Must  be  familiar  with  all  phases  of 
I  offset  technology,  have  the  ability  to 
;  identify  and  correct  common  printing 
!  problems  as  well  as  perform  under 
I  deadline  guidelines.  Attention  to  qual- 
I  ity  is  essential.  Candidates  should  be 
highly  motivated  and  results  driven. 

j  We  can  offer  a  highly  competitive 
!  salary  and  an  outstanding  benefits 
i  program. 

i  Please  mail  resume  to: 

I 

The  Miami  Herald 

!  Human  Resources  Department 
!  Attn:  Pressroom 

!  One  Herald  Plaza 

Miami,  FL  33 1 32- 1 693 


I  PRESSROOM  MANAGER(S) 

j  The  News  Tribune,  is  seeking  a  Press 
I  Manager  to  oversee  its  entire  press 
operation  and  an  Assistant  Manager  to 
!  oversee  the  night  press  operation 

j  The  News  Tribune  is  located  in 
:  Tacoma,  and  is  Washington's  3rd 
largest  newspaper  at  1 36,000  daily 
circulation  (155,000  Sunday)  and 
printer  of  the  New  York  Times  National 
j  edition  (22,000  copies).  We  have  1 8 
j  units  of  Goss  Metro  Offset  in  line  mak- 
1  ing  up  two  9  unit  presses. 

Press  Manager  responsibilities  include 
I  operational,  budgets  and  capital  plan- 
i  ning,  employee  issues  such  as 
I  performance  appraisals,  training,  etc. 

i  Successful  candidates  will  have  strong 
I  communication  skills  to  provide  clear 
I  and  consistent  direction  for  press  staff, 
j  Previous  experience  in  Employee  rela¬ 
tions,  other  supervisory  experience, 
I  and  college  degree  preferred.  Previous 
\  press  experience  is  not  required. 

The  News  Tribune  is  o  McClatchy 
[  newspaper  and  offers  a  competitive 
'  salary  and  excellent  benefit  package 
I  including  retirement  and  401  (k)  with 
company  match.  If  you  are  interested 
I  in  one  of  the  positions,  or  wish  more 
I  information,  contact: 

'  Jeff  Stalcup,  OperaHons  Director 
The  News  Tribune 
P.O.  Box  11000 
Tacoma,  WA  9841 1 
(253)  597-8765 

E-mail:  stalcup.jeff@m.tribnet.com 


_ PRESSROOM _ 

SUPERVISOR 

Major  newspaper  in  the  Northeast  is 
I  currently  seeking  a  middle  level  man¬ 
ager  for  our  pressroom.  Ideal  candi¬ 
date  will  have  a  minimum  of  10  years 
;  pressroom/supervisory  experience  in 
the  newspaper  or  related  industries. 
Union  environment  experience  is 
:  helpful,  as  well  as  a  knowledge  of  off- 
I  set  press  equipment.  This  position 
'  requires  an  individual  with  very  strong 
supervisory,  communication,  and 
interpersonal  skills.  We  offer  a  reloca- 
I  tion  package,  along  with  an  excellent 
salary  and  comprehensive  benefits. 
MAIL  RESUMES  TO  Box  08658,  Editor 
&  Publisher. 


_ SALES _ 

NATIONAL  EMPLOYMENT  SALES 
Newspaper  and  website  looking  for 
an  experienced  salesperson  to  work  in 
our  Williston,  Vermont  office.  Salary  -t- 
commission.  Resume  to  HR  Director, 
P.O.  Box  1 1 58,  Williston,  VT  05495. 


!  THE  LARGEST  NEWSPAPER  in  North¬ 
west  Indiana  is  seeking  an  aggressive 
:  individual  to  manage  our  household 
I  sales  in  our  fastest  growing  zone. 
Responsibilities  include  recruiting  and 
training  the  sales  force  and  the  field 
personnel  in  individual  sales.  This 
person  will  also  contribute  in  all  market- 
!  ing  plans,  short  and  long  term. 

Applicants  should  have  a  sense  of 
:  urgency  in  reaching  goals,  hove  excellent 
i  communication  skills,  be  a  strong  leader 
and  enjoy  meeting  and  talking  with  the 
public.  We  offer  a  competiHve  salary  and 
bonus  combined  with  a  complete  benefit 
package. 

Send  resume  to  Diane  Ahart,  The  Times 
Newspaper,  1111  Glendale  Blvd., 
Valparaiso,  IN  46383. 

Fox:  (21 9)  465-7298  or 
E-mail:  dahart@howpubs.com 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT 
a  monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT 
a  monthly  association  house 
organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
II  West  I9th  Street, 

New  York,  NY  10011 
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CU\SSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 

HELP  WANTED  POSITIONS  WANTED 

(includes  online  posting)  (includes  online  posting) 

1  week  . $11.15  1  week  $5.20 

2  weeks  . $9.85  2  weeks  $4.35 

3  weeks  . $8.60  3  weeks  $3.60 

4  weeks  . $7.45  4  weeks  $3.35 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 


1  week . 

. $9.50 

2  weeks . 

. $8.40 

3  weeks  . 

. $7.35 

4  weeks . 

. $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply -$27.50 

DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 


POSITIONS 

WANTED 


! _ ADMINISTRATIVE _ 

COMMUNITY  MINDED,  people/profit 
orienred  publisher  with  solid  track 
record  seeking  position  with  daily  to 
30,000  or  Mid-to-Large  weekly.  Strong 
advertising  background.  Reply  to  Box 
I  08645,  Editor  &  Publisher. 

! 


I _ EDITORIAL _ 

j  PUBLISHED  FREELANCE  WRITER  FOR 
HIRE.  Clips  available  on  request. 
Creative  writing,  features,  investigative 
reporting.  Fact,  fiction  —  I  can  do  it  for 
you!  E-mail:  calamily@mcn.net 

TOP  FREELANCE  writer/researcher 
available.  Located  in  S.  Florida  and 
offering  any  services  to  all  out-of- 
I  market  publications.  Gabe  (561)  641- 
j  781 1  or  E-mail:  gabehz@gateway.net 


NEED  A  profitable  publisher  who'll 
care  for  your  staff  &  community?  Expe¬ 
rience  all  facets,  dailies,  weeklies  & 
niche.  Box  08653,  Editor  &  Publisher. 


REVENUE  DRIVEN,  bottom  line  Pub¬ 
lisher  employed  with  EBITDA  for  98  in 
30's.  20-t-  years  of  experience.  Forte  in 
sales,  goal  setting,  strong  people  skills. 
Active  in  community  with  solid  track 
record.  Leads  by  example  and  thrives 
on  challenges.  Box  08663,  Editor  & 
Publisher. 


_ EDITORIAL _ 

EXPERIENCED  award-winning  editor/ 
writer  seeks  new  career  challenge  with 
specialty  publication.  Willing  to 
relocate.  (305)  891-2595. 


FREELANCE 


I  GERMAN-ENGLISH  TRANSLATOR  with 
I  experience  in  journalism  and  journalistic 
translation  seeks  freelance  work  trans- 
1  lating  newspaper  and  magazine  articles. 

I  Phone/fax:  (3 19)  835-3960. 
i  E-mail:  ajwitter@juno.com 

I  JOURNALIST  with  broad  experience 
I  wants  to  represent  quality  publications 
j  in  greater  DC.  E-mail  all  your  needs  to 
I  mike@sysnet.net  or  (301 )  656-0278. 

j  PRESSROOM 

i  NEWSPAPER  PRESSROOM  manager 
j  looking  for  career  advancement  facil- 
I  ity.  Over  20  years  experience, 
excellent  references.  Willing  to 
I  relocate.  Warm  weather  climate  pre- 
[  ferred  but  will  answer  all.  Reply  to  Box 
I  08654,  Editor  &  Publisher. 


Positions 

Wanted 

Advertisers 


1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  check  payable  to  EditorSi  Publisher  |  j 

VISA 

or  uiiarye  lu  your  Minenudii  express. 
MasterCard  or  Visa.  Please  supply  name 

■sSSh  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 


Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 

TD  PLACE  AN  AD 

Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  wiww.mediainfo.com 

Rease  contact  us  for;  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

1 1  W.  1 9th  Street,  New  York,  NY  1 001 1 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 

QUESTIONS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


For  quicker  placement,  you  can  Fax  or 
e-mail  your  Positions  Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card  number 

and  expiration  date. 

(212)  929-1259 
or 

E-mail:  mattw(g)mediainfo.com 
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Baseball 

Continued  from  page  14 

Losing  his  credentials  effectively  ended 
Kiszla's  access  to  the  Rockies’  clubhouse 
and  the  Coors  Field  playing  areas. 

Despite  Kiszla’s  apologies,  the  Rockies 
have  been  unforgiving:  The  team  denied 
him  temporary  credentials,  and  when  the 
head  officer  recently  held  a  press  confer¬ 
ence  to  announce  the  firing  of  manager 
Don  Baylor,  an  underlined  sentence  in  the 
media  alert  said  only  credentialed  journal¬ 
ists  would  be  admitted.  "It  was  aimed  at 
Kiszla  for  sure,”  Britton  said.  "1  should 
note  that  the  Chicago  Cubs  authorized 
him  when  he  went  to  a  game  at  Wrigley, 
so  1  guess  they’re  a  little  more  enlightened 
at  Tribune  Co.,”  said  Britton,  a  former 
Chicago  Sun-Tunes  editor.  Tribune  Co. 
owns  the  Cubs  and  the  Chicago  Tribune. 

Associated  Press  Sports  Editors  has  also 
weighed  in  with  a  protest  of  the  procedures 
used  in  Kiszla’s  case,  said  Bob  Yates, 
Dallas  Morning  News  sports  editor  and  cur¬ 
rent  APSE  president.“We’re  not  supporting 
Kiszla’s  actions,”  Yates  said.  “We  believe 
Kiszla  was  wrong.  Our  concern  is  with  the 
way  the  baseball  writers  handled  this 
thing.  Basically  we  don’t  think  they  were 
fair  to  Kiszla  because  they  pulled  his  card 
without  talking  to  Kiszla  or  without  get¬ 
ting  his  sports  editor  involved  in  any  way.” 

Yates  said  the  Rockies’  decision  to  bar 
Kiszla  from  the  Baylor  press  conference 
raises  another  concern:  "The  baseball 
writers,  by  their  action,  sort  of  empower 
the  Rockies  and  validate  what  the  Rockies 
are  doing.” 

The  baseball  writers  president  Jim 
Street,  however,  said  punishing  Kiszla  for 
a  clear  ethical  violation  helped  all  sports- 
writers  because  certain  general  managers 
would  have  used  the  incident  to  further 
their  campaign  to  deny  media  access  to 
baseball  clubhouses  —  Just  as  profession¬ 
al  football,  basketball  and  hockey  do. 

"If  nothing  were  done,  they  would 
close  down  the  clubhouse  to  the  media,” 
said  Street,  a  Seattle  Post-Intelligencer 
sportswriter.  “He  broke  the  rules.  But  you 
don’t  need  a  baseball  writers  card  to  cover 
Major  League  Baseball.  .  .  .  The  Rockies 
revoked  their  credential  that  night.  They 
revoked  it  before  we  revoked  his  baseball 
writers  card.”  HI 

Unions 

Continued  from  page  16 
District  of  Washington.  She  accuses  SAG 
of  breaching  its  duty  of  fair  representation 
by  requiring  full  membership  and  dues  and 

www.mediainfo.com 


by  failing  to  grant  the  30-day  grace  period. 
The  court  dismissed  the  case  in  April  1996, 
and  Marquez  lost  an  appeal  to  the  U.S.  9th 
Circuit  Court  of  Appeals  in  August  1997. 

Representing  Marquez,  Raymond  j. 
LaJeunesse  Jr.,  an  attorney  from  the 
National  Right  to  Work  Legal  Defense 
Foundation,  argued  that  the  union  should 
have  altered  its  contract  language  to  clari¬ 
fy  workers’  rights,  in  accordance  with  the 
court’s  1988  ruling  in  Communications 
Workers  v’.v.  Beck.  In  that  case  the  court 
said  workers  do  not  have  to  become  full 
union  members  and  do  not  have  to  pay  the 
portion  of  dues  earmarked  for  things  other 
than  collective  bargaining,  contract 
administration  and  grievance  handling. 

For  the  union,  attorney  Leo  Geffner 
argued  that  the  dispute  does  not  rise  to  the 
level  of  a  court  case.  Marquez  could  have 
filed  a  grievance  with  the  NLRB  alleging 
an  unfair  labor  practice  in  an  effort  to  win 
back  pay.  Geffner  said  contract  language 
cannot  be  changed  casually  because  terms 
reached  by  collective  bargaining  can  only 
be  changed  by  collective  bargaining. 

In  comments  afterward,  Geffner  said  the 
courts  have  held  that  the  contract  language 
is  clear  and  no  one  has  questioned  it.  SAG 
president  Richard  Masur  called  the  hiring 
process  fair,  adding,  "This  has  been  stan¬ 
dard  procedure  since  the  formation  of  the 
Guild  and  it’s  never  been  questioned.”  M 

Shop  Talk 

Continued  from  page  54 

the  reader  what  to  anticipate  in  the  text,  as 

in  “President  asks  for  forgiveness.” 

2.  Suspense:  This  type  tries  to  tweak 
the  reader’s  interest  without  explaining 
what,  precisely,  to  anticipate  in  the  text,  as 
in  "Not  part  of  the  absolution?  Then 
you’re  part  of  the  problem.” 

3.  Label:  This  title  uses  one  or  a  few 
insightful  words,  either  descriptive  or  sus¬ 
penseful,  as  in  "Pardon,”  “Presidential 
‘Pardon’”  or  "Pardon  Me?” 

•  Voice.  As  we  said  before,  hard  news 
has  one  tone:  "authoritative.”  This  is  fact, 
the  voice  says.  War  happens.  Congress 
adjourns.  Magazine  articles  have  all  sorts 
of  tones  —  sassy,  brassy,  plaintive,  wise, 
emphatic,  inspiring,  passionate  —  to  suit 
all  sorts  of  topics  and  themes. 

When  feature  writers  discover  voice, 
editors  usually  say  they  have  "style”  and 
make  them  columnists.  Think  Anna 
Quindlen.  Think  Clarence  Page.  Think 
Mike  Barnicle.  Ah.  check  that. 

Voice  has  to  be  natural,  as  if  the  writer 
were  speaking  to  the  reader  over  coffee  at 

EDITOR 


the  kitchen  table.  But  voice  also  has  to 
meld  with  topics  and  theme,  or  the  reader 
may  gag  on  au  lait. 

When  you  read  your  copy,  you  should 
be  able  to  identify  at  least  two  or  three 
"tones.”  And  they  should  be  as  easy  to 
spot  as  ones  in  this  "Shop  Talk”:  informa¬ 
tive,  witty,  familiar. 

•  Endings.  Two  types:  open,  closed. 

An  open  ending  leaves  the  reader 
yearning  for  more,  as  a  reader  might  yearn 
to  be  somewhere  tropic  after  finishing  a 
travel  piece  on  Maui.  A  closed  ending  sat¬ 
isfies  the  reader,  convincing  him  or  her  to 
act  —  maybe  take  a  trip  to  Maui.  Unless  a 
writer  prepares  for  the  ending,  your  fea¬ 
ture  isn’t  going  anywhere. 

An  ending  has  three  basic  requirements: 

1.  it  has  been  foreshadowed  via  preced¬ 
ing  thematic  statements. 

2.  It  contains  a  final  epiphany  (truth) 
for  added  "take-away”  value. 

3.  The  epiphany  is  followed  by  an  open 
or  closed  statement,  depending  on  the 
piece. 

Use  an  open  ending  if  the  goal  is  to 
leave  the  reader  sighing,  craving,  ponder¬ 
ing.  guessing,  living  vicariously,  or  other¬ 
wise  yearning  to  see.  experience,  or  imag¬ 
ine  the  writer’s  truths.  Typically  such  end¬ 
ings  are  found  in  travel,  food,  romance, 
supernatural,  suspense,  horror,  humor, 
satire,  outdoor  and  adventure  pieces. 

Use  a  closed  ending  if  the  goal  is  to  sat¬ 
isfy  the  reader  or  otherwise  entice  him  or 
her  to  act  or  think  a  certain  way.  Typically 
such  endings  appear  in  detective,  science, 
religious,  medical,  psychological,  instruc¬ 
tional.  news-oriented,  service,  consumer 
and  inspirational  articles. 

What  better  way  to  conclude  this  piece 
than  by  ending  it  both  ways? 

Open:  Imagine  your  readers  unfolding 
the  front  page,  their  interest  tweaked  by 
the  headline  and  then  sustained,  para¬ 
graph  upon  paragraph,  until  they  put 
down  the  paper,  mull  the  information  and. 
at  last.  po.s.sess  it. 

Closed:  Why  should  you  u.se  magazine 
techniques  in  your  features?  Simply  put. 
you  owe  it  to  readers.  Now  more  than  ever 
they  need  to  know  the  comple.x  issues  of 
the  day  in  a  language  they  really  under¬ 
stand  .  .  .  in  a  world  they  often  may  not. 

Like  the  second  ending  better?  That’s 
because  it’s  aligned  with  the  topic,  theme, 
title,  voice  and,  last  but  not  least,  the  audi¬ 
ence  of  Editor  &  Publisher.  E3 

Michael  J.  Bugeja  is  a  contributing 
editor  at  Writer's  Digest  and  a 
journalism  professoral  Ohio  University. 
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B&?  SHOP  TALK  AT  THIRTY 


by  Michael  J.  Bugeja 


Learning  from  magazine  writing 

By  borrowing  some  magazine  writing  techniques,  newspaper  reporters 
can  refine  their  features  to  use  a  tone  of  voice  that  really  communicates 


The  voice  of  hard  news  is  objective 
for  a  good  reason.  “These  are  the 
facts.”  the  newspaper  reporter 
implies.  “We  can't  get  personal  because 
we  have  no  idea  who  is  reading  this 
report.” 

No  one  is  asking  you  to  slant  the  news 
by  using  magazine  techniques.  But  you 
can  enhance  your  feature  stories  by  learn¬ 
ing  from  savvy  magazine  editors.  They 
know  how  readers  think,  feel  and.  most 
importantly,  speak.  Those  editors  train 
writers  to  use  a  tone  of  voice  that  really 
communicates  with  readers. 

Most  people  think  magazine  writing 
has  more  “depth.”  It  Just  seems  that  way 
because  magazine  writers  do  not  funnel 
their  facts  into  a  form  like  the  inverted 
pyramid  or  Wall  Street  Journal  prototype. 
They  know  that  each  story  has  an  inherent 
form  of  its  own.  To  discover  it.  they  envi¬ 
sion  their  story  and  make  a  mental  outline 
that  aligns  topic,  theme,  title,  tone,  ending 
and  more. 

Such  a  process  takes  a  little  practice. 
But  because  it's  a  process,  instead  of  a 
mold,  you'll  even  interview  sources  more 
effectively  if  you  employ  magazine  tech¬ 
niques  in  yr)ur  feature  stories. 

Tone  is  everything.  Make  that  your 
mantra.  Speak  authoritatively  to  a  neigh¬ 
bor.  and  you’re  lucky  to  get  one  point 
across.  Speak  like  the  neighbor,  and  you 
can  communicate  loads. 

Focus  on  these  fundamentals; 

•  Topic.  An  obvious  term,  meaning  the 
person,  group,  place,  thing,  incident  or 
issue  in  a  feature  or  an  article.  Most  mag¬ 
azine  pieces  have  a  main  topic  and  a 
subtopic  that  deepens  the  story.  Some 
have  an  additional  element,  like  an  occa¬ 
sion.  upon  which  the  topics  rely. 
Reporters  usually  are  good  at  identifying 
topics,  as  long  as  it  is  one  topic:  “year 
2(XX)  computer  bug,”  say.  Or  the  “aging 
Russian  nuclear  arsenal.”  Combine  both 
topics  —  the  bug’s  impact  on  armaments 
—  with  an  occasion  (will  they  launch  as 
we  lunch  on  Jan.  1?),  and  you  usually 
encounter  a  wee  problem  in  the  lead. 

To  solve  that,  ground  your  topics  and 
occasions.  “Ground”  is  another  magazine 
term.  It  means  the  writer  has  to  explain. 


define,  or  otherwise  identify  people, 
issues,  or  terms.  This  is  not  a  “nut”  graph 
but  resembles  one.  Insert  as  many  summa¬ 
ry  paragraphs  as  you  need,  not  only  to 
explain  your  topics,  but  also  to  foreshad¬ 
ow  where  they  are  going  so  that  readers 
have  a  sense  of  destination. 

•  Theme.  Call  this  “a  deeper  layer  of 
meaning.”  Forget  this  and  you're  writing 
hard  news.  The  next  time  you  read  a  news¬ 
paper  article,  ask: 

“What  is  the  real 
meaning  of  this 
report?"  You  won't 
find  any.  A  story  about 
war  is  really  about 
war.  A  story  about 
Congress  is  really 
about  Congress. 

But  newspaper  fea¬ 
ture  stories  usually 
contain  understated 
themes.  Take  the 
Clinton  scandal.  It’s 
one  of  those  continu¬ 
ing  stories  about  “sex 
and  lies.”  Combine 
those  with  a  typical 
theme,  “forgiveness,” 
and  you  recognize  the 
potential. 

Yes,  yes.  You  can  easily  lapse  into  edi¬ 
torializing  by  using  these  techniques.  No 
one  is  advocating  that.  As  long  as  your 
theme  is  based  on  facts,  you  should  con¬ 
vey  an  overarching  truth,  or  “epiphany,” 
by  the  end  of  the  story.  That’s  what  read¬ 
ers  “take  away.”  That’s  the  value. 

To  achieve  that,  you  have  to  let  go  of 
the  usual  newspaper  process:  get  the  facts, 
get  the  interviews,  get  to  the  newsroom, 
get  writing.  The  magazine  process  occurs 
almost  in  the  opposite  manner.  You  focus 
on  writing  before  you  interview,  not  by 
typing  before  you  know  the  facts,  but  by 
envisioning  what  you  want  to  accomplish 
in  the  piece. 

You  begin  by  summarizing  your  theme 
in  a  word  or  a  phrase.  Then  you  prepare 
for  your  interviews,  inserting  that  theme 
into  questions  put  to  sources:  Should  the 
public  forgive  the  president  in  the  wake  of 
sex  and  lies?  Has  the  first  lady  forgiven 


the  president?  How  forgiving  have  the 
Clintons  been  with  respect  to  past  adver¬ 
saries?  And  so  forth. 

Base  your  interview  questions  on 
research  the  way  magazine  and  Web  site 
writers  do.  After  all,  you’ve  got  the  Web. 
Use  it.  Access  info  via  Boolean  searches 
in  your  own  or  other  databases  —  sex, 
lies,  forgiveness  —  and  download  the 
mother  lode.  If  you’re  not  informed,  how 
can  you  inform  others? 

Interviewing 
sources  thematically 
enhances  the  writing 
later.  Readers  will 
know  your  topics 
because  you  have 
grounded  them  and 
understand  your  theme 
because  your  sources 
are  clearly  addressing 
it.  You  also  can  com¬ 
ment  or  interpret  the 
news  by  inserting  the¬ 
matic  statements  based 
on  your  research. 

Grounding  is  to 
topic  as  statement  is  to 
theme.  Or,  put  another 
way,  a  statement  is  a 
nut  graph  that  contains  information  relat¬ 
ed  to  the  theme,  increasing  in  importance 
as  the  feature  continues  toward  conclu¬ 
sion.  An  effective  feature  story  can  con¬ 
tain  a  dozen  or  more  thematic  statements. 
They  should  give  readers  a  sense  of  direc¬ 
tion  and  foreshadow  the  ending. 

•  Title.  Magazine  writers,  especially 
freelancers,  always  compose  their  own 
titles.  Reporters,  on  the  other  hand,  usual¬ 
ly  rely  on  the  copy  desk  to  write  headlines 
for  them,  A  good  title  delineates  topics, 
heralds  theme  and  sends  a  powerful  mes¬ 
sage  to  the  copy  desk:  “I’m  a  writer  of 
substance.”  Feature  writers  who  pen  their 
own  headlines,  based  on  topic  and  theme, 
should  do  so  before  the  story  is  completed 
—  preferably  after  the  first  few  para¬ 
graphs.  That  will  help  them  ground  the 
report  and  foreshadow  sections  to  come. 
Here  are  three  basic  magazine  title  styles: 

1.  Descriptive:  This  type  of  title  tells 
see  Shop  Talk  on  page  53 


As  long  as  your  theme 
is  based  on  facts,  you 
should  convey  an 
overarching  truth,  or 
“epiphany,”  by  the 
end  of  the  story. 
That’s  what  readers 
“take  away.”  That’s 
the  value. 
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THERE  ARE  MANY  REASONS  TO  AHEND 
EDITOR  &  PUBLISHER’S  10TH  ANNUAL 

INTERACTIVE  NEWSPAPERS 


FEBRUARY  17-20,  HYATT  REGENCY,  ATLANTA,  GA. 


Reason  #9: 

Michael 

Bloomberg 


What  is  it  about  newspapers  that  keeps  people 
reading?  There  are  two  fundamental  benefits  — 
a  newspaper  is  a  random  access  device,  and  it 
keeps  readers  informed.  If  our  businesses  are 
going  to  grow,  we  have  to  make  our  products 
more  like  a  newspaper.  The  public  wants  to  see 
things  when  they  want  to  see  them.  Video-on- 
demand,  a  digitally  delivered  product,  is  the  way 
of  the  future  —  a  killer  application. 

—  Michael  Bloomberg,  January  1997  _  _ 
Consumer  Electronics  Show  W  m 

Michael  Bloomberg  tells  it  like  it  is.  Maybe  that's  why  Rupert 
Murdoch  called  him  "the  most  creative  media  entrepreneur  of  our 
time." 

At  Interactive  Newspapers  '99  —  February  17-20,  Hyatt  Regency, 

Atlanta,  Georgia  —  you'll  hear  a  lot  of  "like  it  is"  fects,  figures, 
trend.  And  you'll  explore  a  series  of  provacative  strategic  ques¬ 
tions.  Once  again.  Editor  &  Publisher  is  assembling  "killer  pan¬ 
els"  —  people  who  have  pioneered  the  newspaper  publishing 
industry  into  the  universe  of  electronic  interactivity. 

This  is  the  10th  Anniversary  of  the  Interactive  Newspaper 
Conference.  We  are  working  hard  to  make  it  extra  special,  extra 
memorable.  There  are  more  ways  to  participate.  More  Sessions. 

More  EPpy  Awards  categories.  More  exhibitors.  Bigger  and,  if  you 
can  imagine.  Better,  than  ever  before. 

Even  more  good  news!  Register  by 
October  19th  at  the  low  rate  of  $1,145. 


For  further  information  or  to  register  online,  visit  our  Web  site 

www.media1nfo.coni  or  call  212-675-4380  ext.  285 

for  details  on  group  rates,  association  discounts,  "Register  3  Send  Ath  for  Free"  offer  and  the  working  press  rate  please  call  212-675-^380  ext  285.  Registrations  must  be  submitted  together  to  receive  group  discount 
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CONCMTUUnONS  TO 

THE  TAMPA  TRIBUNE, 

GRAND  PRIZE  WINNER  OF  THE  3RD  ANNUAL 
BEST  DISPLAY  OF  VCR  PLUS+  NUMBERS 

CONTEST! 


VCR  PLUS+*  SPONSORS  THIS  ANNUAL  NORTH  AMERICAN 
COMPETITION  TO  HONOR  JHE  BEST  GRAPHICS  PRESENTATIONS  OF  THE. 


DIVISION  2  (CIRCULATION  75,000  •  274,999) 


Tlie  Patriot-News,  Harrisburg,  Pa. 


2NO  PIACE 

Chattanooga  Free  Press,  Qattanooga,  Tenn. 


•MO  nMX 

The  Commercial  Appall,  Memphis,  Tenn. 


T'  liiU 


Trb 


Tampa  Bay's 
most  complete 
viewers  guide 


DIVISION  1  (CIRCULATION  275,000  +  ) 

rmi 


The  Denver  Post,  Denver,  Colo. 


24>HOU«COlOt6nDS  •  IKMCS  •  SPORTS  »  OBU  •  FUlUKS 


HorcodMs  Ru^  of  ’'North  Shore  Fish” 


DIVISION  3  (CIRCULATION  LESS  THAN  74,999) 


The  Republic,  Columbus,  Ind.  years  in  a  row) 


2ND  RiACf 

Anderson  Indqmdent-Mail,  Anderson,  S.C. 


3»  RlACi 

Camj^ll  River  Courier  Islander,  Campbell  River,  B.C. 


Medial 


For  more  information  on  VCR  Plus+,  please  call  Lisa  Klem  Wilson  at  800-221-4816  or  212-293-8500. 


VCR  Plus+ '  and  PlusCode'  ate  tradematks  of  Gemstar  Development  Corporation,  ©  1998  Gemstar  Development  Corporation 


